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Susan O’Day was recently named Senior Vice President and 
Chief Information Officer for The Walt Disney Company.  Ms. 
O’Day will lead the planning, implementation and operations 
of the common Disney IT systems and infrastructure across the 
Company, ensuring both their strategic relevance and operational 
effectiveness. Ms. O’Day will also be responsible for supporting 
the unique IT needs across the Company, integrating, leveraging 
and repurposing technical solutions whenever feasible.

On July 30, 2008, The Walt Disney Company reported earnings 
for the third fiscal quarter and nine months ended June 28, 2008.  
Diluted earnings per share (EPS) for the third quarter increased 
to $0.66, compared to $0.57 in the prior-year quarter.  EPS for 
the current quarter included an accounting gain related to the 
acquisition of the Disney Stores in North America, a gain on the 
sale of movies.com, and the favorable resolution of certain prior-
year income tax matters.  Collectively, these items totaled $0.04 
per share.

For the current nine-month period, diluted EPS was $1.87.  EPS 
for the prior-year nine-month period included gains on sales 
of our interests in E! Entertainment and Us Weekly, income 
from the discontinued operations of the ABC Radio business, 
and an equity-based compensation plan modification charge.  
Collectively, these items totaled $0.31 per share.   

“We’ve had another solid quarter at The Walt Disney Company, 
further illustrating our creative momentum, the competitive 
strength of our brands and our ability to cohesively manage a 
great collection of assets to maximize shareholder value,” said 
Robert A. Iger, president and chief executive officer.

For further details, including reconciliations of non-GAAP 
measures to their GAAP equivalents, please visit 
www.disney.com/investors.
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Q3 FY08
earnings results

susan O’DaY nameD

seniOr Vp anD CiO

pixar COntinues streak with

In its opening weekend, WALL·E topped the US box office with 
$62.5 million in ticket sales.

All nine Pixar feature films have bested the competition in their 
opening weekends. Only Finding Nemo and The Incredibles have 
enjoyed bigger opening weekends.

To date, WALL•E has a domestic box office total of over $214 
million, with an additional $122 million at the foreign box office.

Ms. O’Day joins Disney from Bristol-Myers Squibb where she 
spent more than 10 years in a variety of leadership capacities. Most 
recently, Ms. O’Day served as Chief Information Officer and Vice 
President of Global Shared Services where she was responsible for 
global information management and shared services.

Ms. O’Day holds a Bachelor of Science degree in Mathematics 
from St. Lawrence University and a Masters of Business degree 
from the College of William and Mary. She is currently President 
of the Board of Trustees of Miss Hall’s School in Pittsfield, Mass.

http://corporate.disney.go.com/investors/index.html


stan lee’s time Jumper

annOunCeD

Stan Lee, visionary co-creator of 
Spider-Man, X-Men, Iron Man, The 
Hulk, Daredevil and the Fantas-
tic Four, is teaming up with Walt 
Disney Studios Home Entertainment 
(WDSHE) to introduce a revolution-
ary new concept in original super-
heroes and the comic book format: 
Time Jumper, a digital comic 
book series designed to release on 
multiple platforms. In addition to 
the Time Jumper initiative, The 
Walt Disney Studios announced 
an extension of Stan Lee’s POW! 
Entertainment, Inc. production deal 
that covers all forms of media from movies and television through 
to publishing, games, the Internet and mobile-Web. 

POW! Entertainment, Inc., Stan Lee’s media produc-
tion company, in partnership with WDSHE is devel-

oping the central arc of the story and mythology 
of Time Jumper. In tandem, Disney Interactive 
Media Group’s Disney Online and Disney Publish-
ing Worldwide will be working collaboratively to 

develop their own made-for-medium content using the 
mythology across Web, mobile and a host of publishing 

platforms, and help augment digital distribution oppor-
tunities which will ensure an overall enhanced consumer 

experience. 

Visionary comic icon, Stan Lee.

news FroM

Disney On Ice presents Worlds of Fantasy takes flight this fall 
as Feld Entertainment’s newest ice spectacular, featuring four 
fun-filled classic and current Disney stories. Set to launch on a 
70 city, two-year 
tour in August 
2008, Worlds of 
Fantasy showcases 
characters from 
Disney/Pixar’s Cars, 
Disney’s The Lion 
King and The Little 
Mermaid, as well 
as a live debut of 
the magical cast of 
new Fairies from the 
October 28th DVD 
and Blu-ray release 
of Walt Disney 
Pictures’ Tinker Bell.

DisneY On iCe presents

wOrlDs OF FantasY

DisneY-aBC DOmestiC teleVisiOn 
anD liOnsgate annOunCe hOme 

entertainment DistriButiOn Deal

Disney-ABC Domestic Television and Lionsgate, the leading 
independent filmed entertainment studio, have entered into an 
agreement where Lionsgate obtains the home entertainment distri-
bution rights to select primetime series and library titles from ABC 
Studios. 

The first programs to be released under the new agreement -- 
popular sitcom According to Jim: Season One, and one-hour series 
Reaper: Season One -- will be available on DVD on October 21st 
and November 4th, respectively. The agreement also encompasses 
other popular sitcoms and dramas including Hope & Faith,  8 
Simple Rules...for Dating My Teenage Daughter, Boy Meets 
World, October Road, Kevin Hill, My Wife & Kids, Six Degrees, 
and more.

For the Q4 FY08 Walt Disney Studios Theatrical and Home 
Entertainment Release Slates, please turn to Page 12.

walt DisneY stuDiOs anD Ying 
DOng meDia annOunCe

China panDa prOJeCt

The Walt Disney Studios, together with Chinese filmmakers Castle 
Hero Pictures and Ying Dong Media, recently announced at the 
Shanghai International Film Festival that they are combining 
creative forces to make a movie tentatively titled Touch of the 
Panda. The film, shot in Sichuan, China with official cooperation 
and supervision from the Wolong Giant Panda Nature Reserve, 
features Giant Pandas bred and nurtured in one of the world’s 

foremost research and 
preservation facilities for 
the endangered species. 
Walt Disney Studios 
Motion Pictures China 
helped develop the project 
during the pre-production 
and filming stages 
creatively with Castle Hero 
Pictures and Ying Dong 
Media, and will handle 
marketing and distribution 

around the world.  It will be released theatrically in 2009. The film 
represents a significant follow up for the Walt Disney Studios in 
China after The Magic Gourd which was released in 2007.
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Camp rOCk alBum releaseD

Released on June 17, 2008 the Camp Rock soundtrack entered the 
Billboard 200 chart at #3 selling over 188,000 units. The CD spent 
6 weeks at #1 on Billboard’s Soundtrack and Children’s charts, 
and has sold over 811,000 units to date.

mileY CYrus’ sOlO alBum  
a BreakOut hit

Miley Cyrus, star of the Disney Channel hit series Hannah 
Montana, notched her biggest-ever sales debut when her 
Hollywood Records solo release Breakout sold more than 372,000 
units in the fi rst week of its July 22 release and zoomed to the top 
of the Billboard Top 200 list! “7 Things,” the album’s first single,
soared to No. 1 at Radio Disney and has sold more than 700,000 
digital tracks.

Eleven songs from Breakout debuted 
in the Top 200 
Digital Tracks 
chart, with
891,000 sold 
overall. Breakout 
is the third debut 
at No. 1 for the 
15-year-old
superstar, and 
Miley is the 
youngest-ever
recording artist with 
three No. 1 albums 
in less than two 
years.

JOnas BrOthers heaDeD tO Digital 
3-D mOVie theaters in 2009 

Jonas Brothers, Hollywood Records’ recording artists and the 
popular stars of several Disney Channel programs, are headed to 
the big screen in 2009 with a Disney Digital 3-D™ feature film 
that will include footage from their 2008 “Burning Up” concert 
tour.  To be shot in state-of-the-art 3-D, the Jonas Brothers’ feature 
will include footage from their high-energy live shows as well as 
documentary material taking fans behind the scenes.

high sChOOl musiCal auDiO 
FranChise makes histOrY

The High School Musical audio franchise from Walt Disney 
Records is the No. 1 best-selling album globally for the second 
consecutive year, it was announced by the IFPI. With sales of over 
6 million units, High School Musical 2 is the second soundtrack 
from the wildly popular Disney Channel Original Movie franchise 
to top the list. In 2006, the High School Musical soundtrack was 
the top-selling album globally, with over 7 million units in sales. 
This marks the first time a television soundtrack has topped the 
chart for two consecutive years.

The Jonas 
Brothers, 

live on stage 
at their 

“Burning 
Up” concert 

tour.
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priMetiMe Fall 2008-2009
preMiere Dates

10:00-11:00 p.m.

8:00-10:00 p.m. 
10:00-11:00 p.m.

8:00-9:00 p.m. 
9:00-11:00 p.m.

8:00-9:00 p.m. 
9:00-11:00 p.m.

8:00-9:00 p.m. 
9:00-11:00 p.m. 

7:00-9:00 p.m. 
9:00-10:00 p.m.
10:00-11:00 p.m.

9:00-10:00 p.m. 

8:00-9:00 p.m. 
9:00-10:00 p.m. 
10:00-11:00 p.m. 

8:00-9:00 p.m. 
9:00-10:00 p.m.

7:00-8:00 p.m. 
8:00-9:00 p.m. 

9:30-10:00 p.m.  

9:00-10:00 p.m. 
10:00-11:00 p.m. 

10:00-11:00 p.m.

“20/20”

“Dancing with the Stars” (special two-hour performance show premiere)
“Boston Legal” 

“Opportunity Knocks” (new series debut)
“Dancing with the Stars” (special performance show)

“Dancing with the Stars Results Show Special” (special day and time)
“David Blaine Special”

“Ugly Betty”
“Grey’s Anatomy” (special two-hour season premiere)

“Extreme Makeover: Home Edition” (two-hour season premiere)
“Desperate Housewives”
“Brothers & Sisters”

“Dancing with the Stars Results Show” (regular day and time period premiere) 

“Pushing Daisies”
“Private Practice”
“Dirty Sexy Money”

“Wife Swap”
“Supernanny”

“America’s Funniest Home Videos”
“Extreme Makeover: Home Edition” (regular time period premiere)

“Samantha Who?” 

“Grey’s Anatomy” (regular time period premiere)
“Life on Mars” (new series debut)

“Eli Stone”



VeOh netwOrks aDDs

aBC anD espn COntent

ABC, ESPN and Veoh Networks recently announced that full 
episodes from ABC and short-form online video content from 
ESPN.com are now accessible through Veoh.   
Delivered via ABC.com’s Emmy and 
Webby Award-winning broadband player, 
full episodes of popular ABC programs including Lost, 
Desperate Housewives, Grey’s Anatomy, Jimmy Kimmel Live and 
Ugly Betty are available for free to viewers at www.veoh.com.  

Veoh will also offer select short-form 
programming from ABC via an embedded 
short-form player, which will launch on the site 
later this year.   In addition, Veoh now features 
highlights from major sporting events through a 
multi-sport embedded ESPN video player as well 
as original ESPN programming. 

Jetix eurOpe n.V. signs

DistriButiOn agreement with the 
walt DisneY COmpanY aFFiliate

Jetix Europe N.V. announced that it has signed an agreement 
with an affiliate of The Walt Disney Company for the distribution 
of its channels and digital content across Europe, the Middle 
East and Africa. The move, which went into effect July 1, 2008, 
means that the distribution of Jetix Europe N.V. 
channels will now be serviced by Disney-ABC 
International Television’s integrated television 
distribution business.  

meDia netwOrks tO DeVelOp 
emerging meDia anD 

aDVertising researCh laB

The Media Networks division of The Walt Disney Company 
recently announced the development of an emerging media and 
advertising research lab in conjunction with Professor Duane 
Varan, a global authority on the future of television and advertising.  
Developed to better understand the emotional drivers of audience 
behavior and physiological reactions to advertising, this state-of-
the-art research lab will utilize sound empirical research methods 
to test traditional and alternative models for advertising. 

Recognized as a global innovator in iTV applied research and as 
one of the foremost authorities on new media, Professor Duane 
Varan is the Executive Director of the Interactive Television 
Research Institute and holds the inaugural Chair in New Media 
at Murdoch University in Perth, Australia. Duane also oversees 
Beyond :30 – a collaborative industry research project focused 
on understanding the interactive viewer and exploring emerging 
models for TV advertising.  
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’s ‘seCret’ is 
Out!

Setting records in all key targets, ABC Family’s newest original 
series The Secret Life of the American Teenager debuted as 
the highest rated original series telecast in the Net’s history in 
Households, Adults 18–34, Adults 18–49 and Viewers 12–34, 
ranking a dominant No. 1 in its time slot versus all cable. In 
Total Viewers, Secret Life now stands as the Net’s most-watched 
original series premiere ever, and ranked second overall among all 
original series telecasts, behind only Kyle XY’s season one finale.

news FroM

Disney’s CaBle networks

 premieres tO 
 Big auDienCe

In its world premiere on Disney Channel, Camp Rock stood as the 
most-watched television program in its time period, outdrawing 
second-place by over 3 million viewers from 8:00 to 10:00 p.m. 
with 8.9 million viewers.  Also in its debut, the Disney Channel 
Original Movie emerged as cable’s most-watched entertainment 
telecast of the season (2007-08) and as the network’s No. 1 
non-sequel movie of all time — second-highest in the history of 
Disney Channel, behind only the premiere of High School Musical 
2 in August 2007. 

tOOn DisneY re-BranDeD as 
DisneY xD in FeBruarY 2009

Disney has announced that 
it will re-brand its Toon 
Disney television and online 
platforms in the U.S. to 
become Disney XD. The 
new brand will include a mix 
of live-action and animated 
programming for kids ages 
6-14, targeting boys and 
their quest for discovery, 
accomplishment, sports, 

adventure and humor. The transition will begin in February 
2009 on television, online, mobile and VOD platforms. The 
programming will span series, movies and short-form, as well as 
sports-themed programming developed with ESPN. The channel 
is a 24-hour, advertiser-supported network and currently reaches 
nearly 70 million households via its basic cable affiliates. 

http://www.veoh.com/
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news FroM aBC anD espn 2008-09 
nBa sCheDule annOunCeD

ESPN’s multimedia presentation of the 2008-09 NBA regular 
season will include 90 games, highlighted by 18 exclusive broad-
casts on ABC – the home of the NBA Finals – and 72 games on 
ESPN (beginning October 29 at 8 p.m. ET).  ESPN 
and ABC, in conjunction with the NBA, will once 
again offer a flexible schedule, providing view-
ers with the best possible matchups with the most 
compelling storylines throughout the season.  All 
games will be seen in high definition on ABC HD 
and ESPN HD.  Additionally, all ESPN telecasts 
will be simulcast on ESPN360.com and ESPN 
Mobile TV.  ESPN Radio will broadcast 26 games, 
while ESPN Deportes will televise 22 games.  

For more information, including the full schedule, 
visit espnmediazone.com.

COmes tO DaYtime!
SportsCenter, ESPN’s flagship news, highlights and information 
program went live on Monday, August 11th from 9 a.m. - 3 p.m. 
ET, just in time for the Beijing 2008 Olympic Games.  In addition 
to the new six-hour block 
of live SportsCenters,  
ESPN launched a new 
companion website, 
www.sportscenter.com.

SportsCenter daytime hosts, 
Josh Elliott and Hannah Storm.

inDianapOlis 500 tO remain On 
aBC thrOugh 2012 

The Indianapolis 500 will remain on ABC through 2012 as part of 
a new, four-year rights agreement between the Indy Racing League 
and ESPN. ABC will televise the race for the 45th consecutive year 
in 2009.

In addition, four other races in the IndyCar Series will appear on 
ABC in each year of the agreement, continuing coverage that has 
existed since the formation of the series in 1996. The four events 
for 2009 will be determined in the near future.

ABC televised the 2007 Indianapolis 500 in high definition, a 
first for the historic event, and all IndyCar Series race telecasts on 
ESPN, ESPN2 and ABC were elevated to high definition in 2008. 

ESPN also has the rights to televise its five races on ESPN’s 
international networks and highlights rights for the five races 
across all ESPN digital platforms. 

espn’s mOnDaY night FOOtBall 
2008 nFl sCheDule 

The 39th season of Monday Night Football will open on ESPN 
with a nationally televised doubleheader Monday, Sept. 8, and 
will continue with a total of 17 primetime games.  Following a 

successful season that delivered the four biggest 
cable household audiences of the year, 
and 16 of the top 20, ESPN’s schedule 
will feature 11 playoff teams from 2007, 

including both the defending Super 
Bowl champion New York Giants and 
AFC champion New England Patriots.

Date         Time (ET)   Teams                                                   
Aug. 7      8 p.m.          New Orleans Saints at Arizona Cardinals 
Aug. 11    8 p.m.          Cincinnati Bengals at Green Bay Packers 
Aug. 18    8 p.m.          Cleveland Browns at New York Giants 
Aug. 25    8 p.m.          Seattle Seahawks at San Diego Chargers 

 
Sept. 8      7 p.m.          Minnesota Vikings at Green Bay Packers
                 10:15 p.m.   Denver Broncos at Oakland Raiders 
Sept. 15    8:30 p.m.     Philadelphia Eagles at Dallas Cowboys 
Sept. 22    8:30 p.m.     New York Jets at San Diego Chargers 
Sept. 29    8:30 p.m.     Baltimore Ravens at Pittsburgh Steelers 
Oct. 6       8:30 p.m.     Minnesota Vikings at New Orleans Saints 
Oct. 13     8:30 p.m.     New York Giants at Cleveland Browns
Oct. 20     8:30 p.m.     Denver Broncos at New England Patriots 
Oct. 27     8:30 p.m.     Indianapolis Colts at Tennessee Titans 
Nov. 3      8:30 p.m.     Pittsburgh Steelers at Washington Redskins 
Nov. 10    8:30 p.m.     San Francisco 49ers at Arizona Cardinals 
Nov. 17    8:30 p.m.     Cleveland Browns at Buffalo Bills 
Nov. 24    8:30 p.m.     Green Bay Packers at New Orleans Saints 
Dec. 1      8:30 p.m.     Jacksonville Jaguars at Houston Texans 
Dec. 8      8:30 p.m.     Tampa Bay Buccaneers at Carolina Panthers 
Dec. 15    8:30 p.m.     Cleveland Browns at Philadelphia Eagles 
Dec. 22    8:30 p.m.     Green Bay Packers at Chicago Bears

pre-season

regular season

http://espnmediazone.com/
http://sports.espn.go.com/espn/sportscenter/index


re-BranDeD espn aCtiOn spOrts 
netwOrk tO launCh in Fall 

Signaling ESPN’s dedication to complete, daily coverage of action 
sports, ESPN is re-branding its online home for action sports. The 
site will become ESPN Action Sports this fall as part of a new 
multimedia initiative that will also mark the launch of the ESPN 
Action Sports Network – a group of interconnected sites, including 
sport-specific vertical sites from ESPN (ex: ESPN Skate) and 
other premiere action sports destinations such as Surfline.com, 
Vans.com, Active Ride Shop and more. The new network of sites, 
with ESPN Action Sports as its central hub, will create multiple 
drop-in points for action sports participants and enthusiasts, with 
the mission of developing the best, deepest, most useful network 
of action sports content and community anywhere.  

launChes FOOtBall BlOg netwOrk 
ESPN.com has launched the ESPN Football Blog Network, a new 
content initiative consisting of 15 blogs that offer more in-depth 
daily coverage of pro and college football. The network includes 
individual blogs dedicated to all eight National Football League 
divisions and all six BCS Conferences, as well as a blog focused 
on independent and non-BCS college programs. 

With the launch of the Football Blog Network, ESPN has hired 15 
leading reporters and columnists from news organizations across 
the country to author the individual blogs.  In addition to blogging, 
each member of the network will serve as a specialized regional 
football reporter for ESPN television and radio programs, including 
College GameDay, SportsCenter, NFL Live, and College Football 
Live – which began with ESPN’s Camp Confidential.

Breaks all-time traFFiC reCOrD

Disney.com, the No. 1 kids’ entertainment and family community 
destination on the Web, broke its all-time traffic record in June. 
That month, more than 30 million unique users visited the Disney 
Online network of sites, according to comScore Media Metrix. 
This bested the previous record set in May 2008 by six percent 
and represents a 28 percent increase in unique visitors and 65 
percent jump in both total visits and average daily total minutes 
compared to the same period last year. The traffic milestone 
was driven in part by several groundbreaking online video and 
entertainment tentpole events including the streaming of the 
Disney Channel Original Movie Camp Rock and full-length 
Wonderful World of Disney features as well as a unique online 
experience around Wall-E.

DisneY.COm Breaks reCOrDs

with Camp rOCk Online

streaming eVent

Disney.com reached record traffic levels as guests logged on to 
watch the full-length Disney Channel Original Movie Camp Rock. 
The online event, which began at 5 p.m. PT Monday, June 23 and 
ended at 11:59 p.m. PT Tuesday, June 24, attracted 863,000 video 
plays and increased traffic to Disney.com by 37 percent (6/23/08 
vs. 6/22/08). 

news FroM
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espn anD aBC set reCOrD 
with x games 14

The 14th annual X Games was held in Los Angeles, July 31 - 
August 3, with record-breaking milestones on the 
course as well as among consumers via both 
television and online.  X Games 14 was ESPN’s 
most-viewed X Games among households, men 
18-49 and 25-54 as well as persons 18-49 and 
25-54.  In addition, ABC’s X Games 14 was up 
double digits year-to-year among households - 
an increase of 14% overall from X Games 13.  

has reCOrD June 

ESPN360.com, the signature broadband TV network, set new 
marks for viewership and engagement and recorded the 10 most-
watched individual events since its re-launch as a live-event 
network in September 2007.   

In June, ESPN360.com delivered nearly 3 million video streams, 
and viewers averaged more than 180 minutes – or three hours - 
of time spent viewing.  By comparison, the average time spent 
viewing online sports video is 36 minutes per month.*  Since 
September 2007, ESPN360.com has seen monthly total hours of 
video consumed grow by more than 300 percent. 

Annually, ESPN360.com 
delivers fans more than 
2,500 live, global sports 
events. It is free to fans 
who receive their high-
speed Internet connection 
from an affiliated service 
provider and has tripled 
its distribution in just 

18 months -- making it currently available in 24 million homes 
nationwide via more than 20 Internet service providers nationwide.

* According to May 2008 Nielsen Video Census

http://Disney.com
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tOkYO DisneYlanD hOtel Opens

Coinciding with the 25th Anniversary celebration of the Tokyo 
Disney Resort, Walt Disney Parks and Resorts, along with 
the Oriental Land Company, Ltd, recently opened the Tokyo 
Disneyland Hotel, the third Disney hotel at the Tokyo Disney 
Resort.

As the largest of the three Disney Hotels at the Tokyo Disney 
Resort, the new Tokyo Disneyland Hotel features 705 guest rooms 
with the majority of the guest rooms designed for families.

tOY stOrY mania! launChes

In a spectacular ceremony featuring sky divers, fireworks and 
Disney executives, along with NASA astronauts and Buzz 
Lightyear on board the International Space Station, the new ‘Toy 
Story Mania!’ attraction premiered recently in Disney’s California 
Adventure as part of Disney’s “Year of a Million Dreams.”

A “Toy” Soldier lands at Disney’s California Adventure.

The new Tokyo Disneyland Hotel.

aDVentures BY DisneY annOunCes 
eight new itineraries FOr 2009

 Adventures by Disney announced it will be adding eight new 
destinations to their list of trips.  The new destinations feature some 
of the most exotic and remote locations in the world.  Beginning 
in the spring of 2009, families will be able to enjoy these eight 
destinations as well as fifteen returning trips:

new itineraries FOr 2009

Alpine Magic
Italy and Switzerland: Stresa, Zermatt and Lake Lucerne 

Beantown & The Big Apple
Boston, Newport, New York City 

Bella Italia
 Central Italy: Sorrento and Florence 

Gateway to the Galapagos
Ecuador and Galapagos Islands 

Golden Path to Yosemite
Lake Tahoe, Yosemite National Park and San Francisco 

Rocky Trails and Mountie Tales
Montana and Alberta, Canada: Glacier National Park and Banff 

National Park 

Safari to South Africa
South Africa: Capetown, The Garden Route and Kapama Game Reserve 

Taming the Last Frontier 
Alaska: Fairbanks, Denali National Park and Kenai Peninsula 

Adventures by Disney’s “Gateway to the Galapagos”

Inspired by the Disney-Pixar films Toy Story and Toy Story II, ‘Toy 
Story Mania!’ raises the bar for interactive ride-game attractions. 
It’s a high-energy, immersive adventure in which guests don 3-D 
glasses and enter a wild 4-D world of game play with Woody, Buzz 
and other favorite Toy Story characters.
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DisneY kiCks OFF

BaCk-tO-sChOOl seasOn in stYle

Disney’s most popular brands, Disney Princess, Disney Fairies, 
Cars, and tween sensations Hannah Montana and High School 
Musical have new back-to-school apparel, footwear, accessories, 
bedding and room décor at all major retail outlets to satisfy style 
needs this back-to-school season. 

Disney Channel’s original movie, Camp Rock, starring the Jonas 
Brothers and Demi Lovato and this summer’s blockbuster, 
WALL·E, have also generated a lot of excitement.

news FroM

DisneY interaCtiVe stuDiOs at e3 
meDia & Business summit 2008 

Disney Interactive Studios announced its lineup of upcoming 
video games at the E3 Media & Business Summit 2008 in July.  
The lineup includes titles across the major console and handheld 
platforms that appeal to every member of the family.

Disney Interactive Studios at E3, July 2008.

Camp Rock clothes and accessories, new from DCP.

CeleBrating 53 Years OF magiC 
anD awakening a BeautY

Fifty-one years after its initial debut as a walkthrough attraction, 
Sleeping Beauty Castle will once again open its doors for 
Guests and feature an updated and enhanced telling of the story 
of Sleeping Beauty.  Using technology that was previously 
unavailable during the attraction’s initial run, the newly imagined 

walkthrough will showcase scenes 
and special effects that reflect the 
original design of the attraction 
from the 1950s and 60s. In 
addition, a special virtual Sleeping 
Beauty Castle walkthrough 
appears as a feature on the re-
mastered home entertainment 
release of the beloved fairy 
tale, available on Bluray Hi-
Def disc and DVD Oct. 7.  The 
new Sleeping Beauty Castle 
walkthrough is scheduled to be 
open for the December holiday 
season at the Disneyland Resort.

Tony Baxter, SVP of Creative Dev. 
for Walt Disney Imagineering, 
unveling a model of the castle.

With a significant commitment to product development, the 
company is continuing its strategy to dedicate nearly 70 percent 
of its investment to develop titles that support major existing 
Disney franchises and properties. Disney Interactive Studios’ also 
continues to develop original video games that leverage the talent 
and expertise of its internal studios. 
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q Pure
 Platforms: Xbox 360®, PLAYSTATION®3 system and 
     Windows-based PC

Release Date: September 2008
 

q Bolt
Platforms: Xbox 360, Wii, PLAYSTATION3 system,
    PlayStation® 2 computer entertainment 
    system, Nintendo DS and Windows-based PC
Release Date: November 2008

 

q Ultimate Band
Platforms: WiiTM and Nintendo DS
Release Date: Holiday 2008

 

q Club Penguin: Elite Penguin 
Platform: Nintendo DS
Release Date: Holiday 2008

 

q Disney Fairies: Tinker Bell
Platform: Nintendo DS
Release Date: Fall 2008

 

q Disney Sing It 
Platforms: Xbox 360, PS3, Wii, PlayStation 2 system, 
    Windows-based PC
Release Date: Holiday 2008

 
q High School Musical 3: Senior Year DANCE! 

Platforms: Xbox 360, Wii, PlayStation 2 system, 
    Windows-based PC
Release Date: Fall 2008

 

q High School Musical 3: Senior Year
Platforms: Nintendo DS
Release Date: Fall 2008

 

q Spectrobes: Beyond The Portals
Platforms: Nintendo DS
Release Date: October 2008

For more information on Disney Interactive Studios, please visit 
www.disneyinteractivestudios.com.

‘pure’ nameD Best raCing game

OF e3 2008! 
The Game Critics Awards, an independent group of 36 leading 
game industry journalists, announced the winners of its annual 
Best of E3 poll and Disney Interactive Studios’ Pure was chosen 
as the Best Racing Game of E3 2008! The Game Critics are a 
group of top video game journalists from such media outlets as 
Newsweek, USA Today, Entertainment Weekly, Wired, MTV, IGN 
and others.  The awards have been in existence since 1998 and 
Pure is the first Disney Interactive Studios game to be selected for 
this honor. Developed by Black Rock Studio, Disney Interactive 
Studios’ racing development studio in Brighton, England, Pure is 
an action sports game with four-wheel vehicles for PC, PlayStation 
3 and Xbox 360.  Other awards won by Pure to date include 
the Best Racing Game of E3 from GameTrailers.com, an MTV 
Networks site, and Best Racing Game of E3 for Xbox 360 from 
IGN.com. 

Disney•Pixar’s WaLL•e Blasts 
intO retail Outlets FOr all 

maJOr gaming sYstems

WALL•E, the video game based on the hit Disney•Pixar film, was 
recently shipped into retail outlets throughout North America 
for Wii™, Xbox 360 video game and entertainment system 
from Microsoft, PLAYSTATION3 computer entertainment 
system, PlayStation2 computer entertainment system, PSP® 
(PlayStation®Portable) system, Nintendo DS, Games for 
Windows, Mac and mobile phones. Developed by Heavy Iron 
Studios, the game will also be made available worldwide in more 
than 69 countries including UK, France, Germany, Spain, Italy, 
Japan and Australia over the coming months. 

THQ’s long-running relationship with Disney•Pixar has achieved 
shipments of more than 35 million units worldwide. The launch 
of WALL•E marks the second installment in the company’s 
well-established association with Disney•Pixar, which includes 
rights to create games based on four newly created Disney•Pixar 
film properties. Last year’s Ratatouille video game was the first 
property released by THQ under this agreement and was a top 
performing kids title in 2007.

titles announCeD at e3 2008:

Screenshot from Pure, Best Racing Game of E3 2008.

http://disney.go.com/disneyinteractivestudios/
http://www.ign.com/


   Q4 FY08           Q4 FY07  
Title          Studio   Date         Title          Studio   Date

walt Disney stuDios Q4 Fy08 release slate
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   Q4 FY08           Q4 FY07  
Title       Date        Title          Date

walt Disney stuDios HoMe entertainMent
Q4 Fy08 release slate

in tHeaters
now!

Brideshead Revisited       Miramax  7/25/08       Underdog          Disney  8/3/07
Swing Vote        Touchstone 8/1/08        Becoming Jane         Miramax  8/3/07
Blindness        Miramax  9/26/08       The Game Plan         Disney  9/28/07
Miracle at St. Anna       Touchstone 9/26/08   

City of Men     7/1/08       Wild Hogs           8/14/07
Step Up 2: The Streets   7/15/08      The Lookout        8/14/07
College Road Trip     7/15/08      Ugly Betty: Season 1       8/21/07
Smart People     8/12/08      Desperate Housewives: Season 3      9/4/07
Camp Rock     8/19/08      Disney Princess Enchanted Tales:     9/4/07
Hannah Montana Best of Both Worlds 8/19/08      Follow Your Dreams
Concert: The 3-D Movie          Grey’s Anatomy: Season 3      9/11/07
The Little Mermaid - Ariel’s Beginning 8/26/08      Brothers & Sisters: Season 1      9/18/07
The Nightmare Before Christmas  8/26/08
(2-Disc Collector’s Edition)    
Desperate Housewives:   9/2/08
The Complete Fourth Season    
Grey’s Anatomy:    9/9/08
The Complete Fourth Season     
Ugly Betty: The Complete Second Season 9/9/08    
Brothers and Sisters:    9/16/08
The Complete Second Season     
Private Practice: The Complete First Season 9/16/08    
High School Musical 2   9/23/08
Deluxe Dance Edition 
* Release dates subject to change



ESPN         96.1     94.2
ESPN2         95.5     93.9
ESPN Classic         62.6     63.3
ESPNEWS     64.4 full-time          59.6 full-time
ESPNU        21.4     10.2
ESPN Deportes         3.5       2.5

United States (a)   94.7  92.2
United Kingdom     9.1  8.8
France       5.1  2.1
Germany (k)      2.6  2.3
Italy       4.3  4.1
Spain       2.0  2.1
Portugal      0.3  0.3
Middle East (e)     0.4  0.3
Scandinavia (d)     4.4  3.5
South Africa (i)     1.6             1.4
Poland (j)      2.8             2.1
Turkey       0.9             0.8
Asia (b)      3.3  2.2
Australia (g)      3.0  2.6
India (h)      6.4  4.5
Taiwan       5.7  5.6
Japan (f)      4.1  5.3
Korea (f)      2.0  NA
Latin America (c)   19.2           17.1
Int’l Sub-Total    77.2           65.1
Worldwide Total 171.9           157.3

6/28/2008
# Subscribers
(in millions)

6/30/2007
# Subscribers
(in millions)

6/30/2007
# Nielsen Households

(in millions)

6/28/2008
# Nielsen Households

(in millions)

Other CaBle prOperties

A & E Channel        95.8           93.7
Lifetime Channel        95.9           94.0
The History Channel        95.2           93.2
A & E International (c)     101.1           84.4
Toon Disney         68.9           62.6
Lifetime Movie Channel       58.7           55.6
SOAPnet         68.0           63.2
Biography          50.9           44.7
History Int’l (c)        50.8           44.6
Lifetime Real Women (c)       10.8           16.9

6/30/2007
# Nielsen Households

(in millions)

6/28/2008
# Nielsen Households

(in millions)

aBC FamilY Channels

ABC Family     95.2  93.2
Jetix Europe (c)    53.2  49.9
Jetix      19.2  17.6
Latin America (c)

6/28/2008
# Subscribers
(in millions)

6/30/2007
# Subscribers
(in millions)

(a) Nielsen households; International Disney Channels reflect reported subscribers. 
(b) Includes Brunei, Cambodia, Hong Kong, Indonesia, Malaysia, Palau, Papua New Guinea, Singapore, Thailand, and Vietnam; As of FY’07 the 
Philippines and Korea are being reported by Australia and Japan, respectively. 
(c) Not tracked by Nielsen    
(d) Channel launched 28 February 2003.  Includes Sweden, Norway and Denmark, Aug ‘05 launched on Teledenmark, Canal Digital, and in Finland
(e) Estimated data     
(f) Channel launched 18 Nov 2003. As of FY’07, Korea is now being reported by Japan. 
(g) Numbers include New Zealand territory following launch in December 03. As of FY’07, Phillipines is now being reported by Australia.
(h) Channel launched 17 Dec 04.      
(i) Channel launched 25 September 2006   
(j) Channel launched 02 December 2006; subs number based on best estimate until Polish platforms publish official numbers
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Please note:
This newsletter has been prepared by the Investor Relations group of The Walt Disney Company solely for the information of shareholders of 
the company. It is not intended to be a recommendation with respect to investment decisions.  All information contained in this newsletter is 
presented as of the date indicated below, and the company assumes no duty to confirm, revise or update the information.  Certain statements in 
this newsletter may constitute “forward-looking statements” within the meaning of the Private Securities Litigation Reform Act of 1995. These 
statements are made on the basis of the views and assumptions of the management of The Walt Disney Company regarding future events and 
business performance as of the time the statements are made and it does not undertake any obligation to update these statements. Actual results 
may differ materially from those expressed or implied. Such differences may result from actions taken by the company, including restructuring 
or strategic initiatives (including capital investments or asset acquisitions or dispositions), as well as from developments beyond the company’s 
control, including: adverse weather conditions or natural disasters; health concerns; international, political or military developments; 
technological developments; and changes in domestic and global economic conditions, competitive conditions and consumer preferences. Such 
developments may affect assumptions regarding the operations of the business of The Walt Disney Company including, among other things, 
the performance of the company’s theatrical and home entertainment releases, expenses of providing medical and pension benefits, and demand 
for products and performance of some or all company businesses either directly or through their impact on those who distribute our products. 
Additional factors that may affect results are set forth in the Annual Report on Form 10-K of The Walt Disney Company for the year ended 
September 29, 2007 under the heading “Item 1A—Risk Factors“and subsequent filings. Reconciliations of non-GAAP financial measures to 
equivalent GAAP financial measures are available on Disney’s Investor Relations website.

August 19, 2008 – Burbank, CA

page 14

http://corporate.disney.go.com/investors/index.html

