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Q3 FY09 earnings results 
The Walt Disney Company recently reported earnings for its third 
fiscal quarter and nine months ended June 27, 2009.  Diluted 
earnings per share (EPS) for the third quarter were $0.51, 
compared to $0.66 in the prior-year quarter.  EPS for the current 
quarter included $0.01 of restructuring and impairment charges 
while the prior-year quarter included an accounting gain related to 
the acquisition of the Disney Stores North America, a gain on the 
sale of movies.com, and the favorable resolution of certain income 
tax matters which collectively benefited EPS by $0.04.  Excluding 
these items, EPS decreased 16% to $0.52 from $0.62 in the prior-
year quarter.

For the nine-month period, diluted EPS was $1.29 compared to 
$1.87 in the prior-year period.  EPS for the current nine months 
included a gain on the sale of Disney’s investment in two pay 
television services in Latin America and restructuring and 
impairment charges which together had a net $0.07 adverse impact 
on EPS.  EPS for the prior-year period included the gains and tax 
benefits discussed above. Excluding these items, EPS for the nine-
month period was $1.36 compared to $1.83 in the prior-year nine 
months.

“While a tough global economy impacted our performance in 
the quarter, we remain encouraged by the relative strength of 
our business,” said president and CEO Robert A. Iger. “That 
strength is the result of Disney’s combination of strong brands, 
consistent business strategy and the steps we’ve taken to make 
our businesses more efficient without sacrificing quality.”

For more information, including a reconciliation of non-GAAP 
measures to their GAAP equivalents, visit www.disney.com/
investors. 
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D23 eXpO COmes tO anaheim 

For four days in September, the Anaheim Convention Center will 
welcome Disney’s D23 EXPO, featuring live events, interactive 
pavilions, and entertainment celebrating the past, present and 
future of Disney.   From September 10th – September 13th, Disney 
fans will be given access to never-before-seen movies, TV shows, 
park experiences, collectibles and much, much more. 

On opening weekend, Touchstone Pictures’ The 
Proposal came in at No. 1 with $34 million in ticket 
sales.  The romantic comedy starring Sandra Bullock 

and Ryan Reynolds has gone on to gross over $154 
million at the domestic  box office, and has grossed over 

$78 million in international box office sales.

Disney.Pixar’s Up, has proven to be a hit at the 
box office, as it continues its release around 
the world.  

With over $287 million at the domestic box 
office, Up is the second-highest grossing 
domestic release for any Pixar film.  The 
film has also grossed over $80 million in 
international box office sales, with still more 
key territories to go.

sOars

Tickets to the D23 EXPO are available at www.D23Expo.com.  
Admission includes access to all experiences and entertainment at 
the D23 EXPO and can be purchased for single days or for the full 
four days of festivities.  Admission is discounted for members of 
D23.

Among the centerpiece events of the D23 EXPO will be an 
exclusive opportunity to get early glimpses of several all-new 
Disney feature films; behind the scenes looks at Disney’s theme 
parks and vacation destinations worldwide (including a special 
peek at the future of Disney’s California Adventure); special film 
screenings; a collection of classic and contemporary Disney props, 
artifacts and costumes accessible to the public for the first time 
ever; an ESPN Sports Lounge; live broadcasts from Radio Disney; 
a preview of ABC’s new fall primetime shows; the “Disney 
Dream Store;” special panels and celebrity speaker events; as well 
as much more including the D23 Collectors’ Forum, which will 
present a wide range of options for collectors to show and sell 
their Disney memorabilia.

Fans can keep up with all of the announcements by visiting www.
D23EXPO.com, as well as by following “Disney D23” at Twitter 
and on Facebook.

Takes #1 at the Box Office

www.disney.com/investors
www.disney.com/investors
http://www.D23Expo.com
http://www.D23EXPO.com
http://www.D23EXPO.com
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For the Q4 FY09 Walt Disney Studios and Walt Disney Studios 
Home Entertainment release slates, please turn to page 10.

here We gO again! 
With the recent release of Demi Lovato’s second album, Here 
We Go Again, from Hollywood Records, Disney Music Group 
recently celebrated its fourth No. 1 album for the year, setting a 

new record for the company.

Previous Billboard 200 chart-toppers in 2009 were Rascal 
Flatts’ Unstoppable (Lyric Street), Hannah Montana: The Movie 
soundtrack 
(Walt Disney 
Records) and 
Jonas Brothers’ 
Lines, Vines and 
Trying Times 
(Hollywood 
Records).  
Disney Music 
Group had three 
albums debut at 
No. 1 in both 
2007 and 2006.

Legendary comic book creator Stan Lee’s POW! Entertainment, 
together with Walt Disney Studios Home Entertainment, recently 
released an all new original digital motion comic series, Time 
Jumper, available exclusively on the iTunes store.

Time Jumper will first release as a ten-part series of 5-to-8 minute 
digital episodes made available for retail on iTunes at www.
iTunes.com/timejumper. On July 24, Time Jumper’s first episode 

news From

Disney is taking its show on the road with a spectacular immersive 
and interactive 40-city train tour including a 3D sneak peek of film 
footage from the upcoming movie Disney’s A Christmas Carol.  
Set amidst a snowy backdrop - complete with all of the sights and 
sounds of Christmas including carolers, decorations, giveaways 
and many more surprises in each of the 40 cities - the Train Tour 
is being launched with HP on board as the title and technology 
sponsor and driven by Amtrak. This family event is for guests of 
all ages and is free to the public.

Starring Jim Carrey and directed by Academy Award®-winning 
filmmaker Robert Zemeckis, Disney’s A Christmas Carol opens in 
theatres November 6 in Disney Digital 3D™ and in IMAX 3D®.

it’s “all abOarD!” FOr premiered exclusively on iTunes for free, with additional episodes 
releasing through December 2009. 

Producer/Director 
Robert Zemeckis 
and Jim Carrey at 
Disney’s A Christ-
mas Carol Train 
Tour Kick Off on 
May 21, 2009 
at Los Angeles 
Union Station in 
Los Angeles, CA.

Stan Lee’s Time Jumper, available on iTunes.com.

time Jumper releaseD

http://www.iTunes.com/timejumper
http://www.iTunes.com/timejumper
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Fall 2009-2010
primetime premiere Dates

“Saturday Night Football”

“20/20”

“Dancing with the Stars” 
“Castle” 

“Dancing with the Stars” (special two-hour episode)
“The Forgotten”

“Dancing with the Stars the Results Show” (special day and time)
“Modern Family”
“Cougar Town” 
“Eastwick”

“FlashForward”
“Grey’s Anatomy” 

“Extreme Makeover: Home Edition” (two-hour season premiere)
“Desperate Housewives”
“Brothers & Sisters”

“Shark Tank” (in-season premiere)
“Dancing with the Stars the Results Show” (regular day & time period premiere)

“Hank”
“The Middle”

“Private Practice”

“America’s Funniest Home Videos”

“Ugly Betty” (two-hour season premiere)

“Supernanny” 

“V”

8:00 p.m.-11:30 p.m.

10:00-11:00 p.m.

8:00-10:00 p.m.
10:00-11:00 p.m.

8:00-10:00 p.m.
10:00-11:00 p.m.

8:00-9:00 p.m. 
9:00-9:30 p.m. 
9:30-10:00 p.m.
10:00-11:00 p.m.

8:00-9:00 p.m. 
9:00-10:00 p.m. 

7:00-9:00 p.m. 
9:00-10:00 p.m.
10:00-11:00 p.m.

8:00-9:00 p.m. 
9:00-10:00 p.m.

8:00-8:30 p.m. 
8:30-9:00 p.m. 

10:00-11:00 p.m.

7:00-8:00 p.m. 

8:00-10:00 p.m.

8:00-9:00 p.m.  

8:00-9:00 p.m.  



page 5

DisneY XD heaDs tO the u.K.

Disney XD expands its audience when it launches in the U.K. on 
August 31st with boy-focused programming.

In addition to the original live-action series Aaron Stone, the 
channel will also feature Phineas and Ferb and the live-action 
series Suite Life of Zack and Cody.

The website DisneyXD.co.uk launches alongside the channel with 
a host of games and exclusive video clips. Disney XD had its U.S. 
launch in February.

The Disney/ABC Television Group captured 60 Primetime Emmy 
nominations, it was announced recently by the Academy of 
Television Arts and Sciences. This total reflects nominations for 
ABC Television Network, ABC Studios, ABC.com and Disney 
Channel programming.

The ABC Television Network received 55 nominations. Dancing 
with the Stars and The 81st Annual Academy Awards both scored 
the most nominations for the network, with 10 each. 

Additionally, ABC News received a number of nominations for the 
30th Annual News and Documentary Emmy Awards.

For the Children’s Programming categories, Disney Channel’s 
Hannah Montana and Wizards of Waverly Place were both 
recognized with nominations. The #1 animated television series for 
kids, Phineas and Ferb, captured a nomination for Special Class, 
Short-Form Animated Programs.

The 61st Annual Primetime Emmy ceremony will be telecast on 
CBS on Sunday, September 20th.

Captures 60 primetime

emmY nOminatiOns

news From

espn nOW live in the u.K.
 
On August 3rd, ESPN launched its new 
‘ESPN’ channel in the U.K.  ESPN will 
feature 46 live Barclays Premier 
League matches, as well as a host of 
live U.K., European and international 
sports available in both standard and 
high definition. 

The programming line-up on ESPN in 
the U.K. will include 46 live Barclays 
Premier League matches and 30 live 
Clydesdale Bank Premier League matches.  
It will also feature top live European club 
football including: German Bundesliga, Portuguese Liga and 
Dutch Eredivisie, Russian League and the Italian Super Coppa.  
In addition, the channel will include UFC – Ultimate Fighting 
Championship; Top 14 - French Rugby, featuring Jonny Wilkinson; 
Australian Rules Football (AFL); FIBA – European Basketball 
Championship; as well as US sports, including NHL, Major 
League Baseball, Major League Soccer, and NCAA College 
Football and Basketball; and more. 
 

The company aims to make its new live sports coverage widely 
available across multiple Pay-TV platforms and has reached 
agreements with Virgin Media, Sky, BT Vision and Top Up TV for 
ESPN, ESPN America and ESPN Classic. 

The first live Barclays Premier League match on ESPN will be 
Everton versus Arsenal with a 5:30 p.m. (local time) kick off on 
Saturday, August 15th.

Manchester United’s Dan Fletcher playing in a Barclays 
Premier League match against Hull City. 



rOse bOWl game On espn 
beginning in 2011

ESPN will televise the Rose Bowl Game starting in January 2011, 
it was recently announced. The network had previously announced 
it would televise 15 other Bowl Championship Series (BCS) 
games – including the Fiesta, Orange, Sugar and BCS National 
Championship -- as part of a new, multi-year agreement also 
beginning in January 2011.

The 2010 Rose Bowl Game and the 2010 BCS National 
Championship Game from Pasadena, Calif. will remain on ABC.  
The Rose Bowl Game has a separate media rights agreement from 
other BCS bowls.

As part of its regular-season schedule, ESPN on ABC will continue 
to offer Saturday Night Football, broadcast television’s first-ever 
weekly college football primetime series. Additionally, ESPN 
Radio, which has broadcast all BCS games since 2000, is the 
national radio home of the BCS through 2014.

espn anD COmCast launCh

espn’s YOutube Channel 
launChes

Short-form content from ESPN is now available via a dedicated 
ad-supported channel on YouTube. The ESPN Video Player is 
integrated into ESPN’s channel and anchors a wide variety of 
sports content and highlights. ESPN also makes additional short-
form content available through YouTube’s player. The ESPN 
channel on YouTube is located at www.youtube.
com/ESPN and the ESPN 
module will be featured 
prominently on the YouTube 
Sports Homepage located at 
www.youtube.com/sports.

Content includes highlights 
from major sporting events 
as well as original ESPN 
programming and breaking 
news.  Additionally the 
original digital series Mayne 
Street, starring Kenny Mayne 
is available, as well as 
special programming 
packages 
created 
around events 
like the X Games.
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espn eXpanDs

lOCal spOrts sites
 
ESPN recently announced that it will roll out three more city-
specific sports sites in the months ahead, with Dallas, Los Angeles 
and New York joining the successful ESPNChicago.com. 
ESPNDallas.com is slated to launch this Fall, followed by 
ESPNNewYork.com and ESPNLosAngeles.com in the first half of 
2010.  Like ESPNChicago.com, each site will feature an integrated 
home for ESPN’s news and information, online video and digital 
audio powered by the flagship ESPN Radio station in each market, 
giving local fans a destination for their sports on-air, online, on-
site and on mobile devices.  
 
Like ESPNChicago.com, each site will have its own short-
form SportsCenter, hosted by SC anchors and an original 3-6 
minute roundup of the city’s sports news, teams and figures 

each day.  Additionally, the sites will feature online radio 
and podcasts from local ESPN Radio 

flagship stations; online video, 
including highlights, news, analysis 
and original content from ESPN 
programs; original reporting, blogs 
and commentary from a stable of 
local voices; breaking sports news 
and information; real-time scores, 
GameCasts and video highlights; 
the same innovative local and 
national advertising opportunities 

that both ESPNChicago.com 
and ESPN.com offer; 

and much more.
 

The announcement comes following growth and momentum for 
ESPN’s first city-centric site, ESPNChicago.com. In less than 
three months, ESPNChicago.com has established itself as the top 
sports site for Chicago fans, and among the most popular news and 
information destinations for Chicago residents.

ESPN and Comcast, the nation’s leading provider of entertainment, 
information and communication products and services are now 
providing ESPN360.com, the signature live sports broadband 
network from ESPN, to 
Comcast’s more 
than 17 million 
high-speed Internet 
customers nationwide 
at no additional cost.  
Available at 
Comcast.net/espn360, 
the addition of 
ESPN360.com to 
Comcast’s high-
speed service gives 
fans access to 
more than 3,500 
live, global sports 
events annually.

http://www.youtube.com/ESPN
http://www.youtube.com/ESPN
http://www.youtube.com/sports
http://ESPNChicago.com
http://ESPNChicago.com
http://ESPNChicago.com
http://www.comcast.net/espn360
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hOng KOng DisneYlanD eXpansiOn 
plan apprOveD

The Hong Kong SAR Government and The Walt Disney Company 
recently applauded the Legislative Council’s approval of the 
financial arrangement relating to the Hong Kong Disneyland 
(HKDL) expansion plan. Three new themed areas will be added to 
HKDL, bringing the total number of attractions, entertainment, and 
interactive experiences at the resort to over 100 by 2014 and further 
establishing Hong Kong as one of the world’s premier international 
family tourist destinations. 

Two of the three new themed 
areas, ‘Grizzly Trail’ and 
‘Mystic Point,’ will be exclusive 
to HKDL for the first five years 
after their respective openings. The third, ‘Toy Story Land,’ will be 
exclusive within Asia for the first five years after opening.

The new offerings, designed to significantly add to the overall 
Guest experience at HKDL, are expected to open in phases over a 
five year period. Work is expected to commence later this year.

Under the approved plan and current business projections, The Walt 
Disney Company is expected to contribute approximately US$800 
million in new capital and debt conversion and the Hong Kong 
Government would convert a like amount in debt principal and 
interest. After the completion of the expansion plan, the Hong Kong 

Government 
is expected 
to retain 
ownership of 
52 percent 
of the joint 
venture and 
TWDC is 
expected to 
hold the other 
48 percent.

Disney’s ‘World of Color’ will bring new nighttime excitement to Disney’s 
California Adventure.  This nightly panorama of spectacular water effects, 
colorful lighting and music will bring Disney animation to life with an 
entirely new creative and technical approach.

Left, is a 
promotional 
poster of ‘Toy 
Story Land,’ 
one of 3 new 
lands included 
in the Hong 
Kong Disney-
land expansion.

mOre CaliFOrnia aDventures

On the WaY!
Walt Disney Parks and Resorts recently provided more details 
about the expansion of Disney’s California Adventure park, which 
began with the 2008 opening of ‘Toy Story Mania.’ 

In early 2009, Mickey’s Fun Wheel, a 150-foot-diameter attraction 
that features a new Mickey Mouse marquee, reopened along 
with the Games of the Boardwalk, carnival-style games that now 
showcase Disney and Disney•Pixar characters.

Opening in spring 2010, ‘World of Color’ will bring nighttime 
excitement to Paradise Pier with a panorama of spectacular 
water effects, dancing fountains and music that will bring Disney 
animation to life with a new creative and technical approach.

The first major attraction based on Disney’s classic The Little 
Mermaid is coming to the park’s Paradise Pier area with leading-
edge animation and special effects.  Guests will be able to dive 
into the magnificent scenes and magical songs from the movie 
when ‘The Little Mermaid ~ Ariel’s Undersea Adventure’ debuts 
in 2011. 

In 2012, a brand new gateway to Disney’s California Adventure 
will welcome guests into the Los Angeles that Walt experienced 
as a young artist arriving with big dreams in the 1920s.  Red Car 
Trolleys reminiscent of the old Pacific Electric Red Car Line will 
travel up and down Buena Vista Street alongside new dining, 
shopping and entertainment experiences.  A new visual icon 
inspired by Los Angeles’ historic Carthay Circle Theatre, which 
premiered Snow White and the Seven Dwarfs in 1937, will draw 
guests into the heart of the park. 

Culminating the major expansion is the entirely new, 12-acre 
addition: ‘Cars Land,’ which recreates the town of Radiator 
Springs as inspired by the hit Disney•Pixar film Cars.  ‘Cars 
Land’ will feature three immersive family attractions, ‘Radiator 
Springs Racers,’ one of the largest and most elaborate attractions 
ever created for a Disney park, ‘Luigi’s Flying Tires’ and ‘Mater’s 
Junkyard Jamboree.’

For a sneak peek at models, concepts and sketches visit 
www.DisneysCaliforniaAdventure.com.

http://www.DisneysCaliforniaAdventure.com
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DisneY anD asus launCh

netbOOK COmputer FOr KiDs

neW nOvels baseD On

speCtrObes annOunCeD

Disney Consumer Products (DCP) and ASUS, maker of the Eee 
PC™ netbook, have collaborated to develop the Disney Netpal, a 
netbook computer for children that’s fun, web-safe and easy to use.  
Developed with parents and kids in mind, the Disney Netpal by 
ASUS is durable, with a reinforced mechanical design, and offers a 
magical and engaging computing experience with a unique Disney 
user interface. 

Features include more than 40 robust parental control options, an 
8.9-inch LCD display, Wi-Fi capabilities, Windows XP Home, 
and kid-friendly software featuring Disney characters and icons 
in stunning visual environments.  Browsers and email have extra 
filters to assure that parents are able to control online safety and 
content for their children, and can easily select with whom their 
children can correspond via email. 

The Disney Netpal, available in two 
models with prices based on features, 
is designed for kids ages 6-12.   
ASUS is an established leader in the 
netbook category and is widely 
credited with launching 
the netbook craze, with 
nearly 7 million Eee PC™ 
netbooks sold to date.

Disney Press will publish the new middle-grade series based on 
Disney Interactive Studios’ best-selling Spectrobes videogames. 
The sci-fi story of two planetary officers and the mysterious 

Spectrobes creatures will be told 
through these original junior 
novels in addition to the upcoming 
Wii™ game. 

Spectrobes is Disney Interactive Studios’ original monster battle 
video game franchise. The first Wii game of the series, Spectrobes: 
Origins, will be released this fall. More than 1.6 million units of 

the two Spectrobes Nintendo DS™ games 
released in each of the last two years have 
been shipped worldwide. 

split/seCOnD taKes 
best raCing game at e3

Split/Second, the action racing game from Disney Interactive 
Studios and Black Rock Studio, was recently selected as Best 
Racing Game in the Game Critics Awards: Best of E3 2009.  The 
award gives Black Rock Studio back-to-back victories in the 
category and marks the first time a development studio repeated in 
the racing category with different original properties.

Split/Second is an intense action racing games which will be 
released in early 2010 for the Xbox 360® video game and 
entertainment system from Microsoft, PLAYSTATION®3 computer 
entertainment system and Windows PC.  Split/Second is currently 
available for pre-order at select major retail chains.

The Game Critics Awards are chosen by a consortium of video 
games media representing 29 industry and consumer publications.  
The annual awards recognize the most outstanding products shown 
at the annual Electronic Entertainment Expo (E3) which was held 
June 2-4, 2009.

Above, a screenshot of the Split/Second video game. 



g-FOrCe viDeO games 
On a missiOn

G-Force, the video game inspired by the hit feature film from the 
Walt Disney Pictures and Jerry Bruckheimer Films movie of the 
same name is now available on Wii, Xbox 360 video game and 
entertainment system from Microsoft, PLAYSTATION3 computer 
entertainment system, PlayStation2 computer entertainment system, 
PSP (PlayStation Portable) system, Nintendo DS and Windows-
based PC. 

G-Force is the first game for next-generation systems to fully 
feature three-dimensional game play.  Every G-Force game for 
those two systems comes with two pairs of special 3-D glasses. 

Published by Disney Interactive Studios, the G-Force game for 
consoles and Windows PC was developed by Eurocom. The 
Nintendo DS and PSP system versions were developed by Keen 
Games.  

DisneY Online remains #1
Disney Online kicked off the summer season with record traffic 
growth according to the most recent comScore Media Metrix.  
During the month of June, Disney Online reached more than 31.4 
million unique visitors, which represents a 21 percent increase in 
traffic versus prior month and an all-time record for June.  Disney 
Family sites played a key role in overall growth, increasing an 
impressive 29 percent over prior month.
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aliCe in WOnDerlanD

viDeO games annOunCeD

Disney Interactive Studios recently announced the development 
of video games inspired by Walt Disney Picture’s anticipated film, 
Alice in Wonderland, directed by Tim Burton. 

Alice in Wonderland for Wii, Nintendo DS and Windows-based PC, 
takes players on an immersive journey in Underland as Alice finds 
herself in a world of illusion and magic where nothing is quite like 
it seems. 

The Alice in Wonderland videogame will be available in the same 
week as the film release in early 2010.  Alice in Wonderland: 
The Mobile Game will also be available for iPhone, iPod Touch 
and Java/Brew platforms; a promo version will be released in 
December, 2009.

Above, a screenshot of the G-Force video game. 
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   Q4 FY09           Q4 FY08  
Title          Studio   Date         Title          Studio      Date

walt Disney stUDios Q4 Fy09 release slate

   Q4 FY09           Q4 FY08  
Title       Date        Title          Date

walt Disney stUDios Home entertainment
Q4 Fy09 release slate

Brideshead Revisited   Miramax           7/25/08
Swing Vote    Touchstone  8/1/08
Blindness    Miramax           9/26/08
Miracle at St. Anna   Touchstone           9/26/08

Race to Witch Mountain     8/4/09
Hannah Montana: The Movie   8/18/09
Adventureland     8/25/09
Jonas, Vol. 1: Rockin’ the House  8/25/09
Earth        9/1/09
Grey’s Anatomy:    9/15/09
The Complete Fifth Season

City of Men       7/1/08
Step Up 2: The Streets   7/15/08
College Road Trip    7/15/08
Smart People     8/12/08
Camp Rock     8/19/08
Best of Both Worlds Concert:   8/19/08
The 3-D Movie  
The Little Mermaid -     8/26/08
Ariel’s Beginning  
The Nightmare Before Christmas   8/26/08
(2-Disc Collector’s Edition) 
Desperate Housewives:      9/2/08
The Complete Fourth Season  
Grey’s Anatomy:       9/9/08
The Complete Fourth Season  
Ugly Betty:        9/9/08
The Complete Second Season  
Brothers and Sisters:     9/16/08
The Complete Second Season  
Private Practice:     9/16/08
The Complete First Season  
High School Musical 2    9/23/08
Deluxe Dance Edition  

G-Force         Disney   7/24/09
Extract          Miramax     9/4/09
Surrogates         Touchstone  9/25/09
Boys Are Back in Town     Miramax   9/25/09



ESPN         98.3     96.3
ESPN2         97.9     95.5
ESPN Classic         63.5     62.6
ESPNEWS         68.5     64.4
ESPNU        25.5     21.4
ESPN Deportes         4.5       3.5

6/27/2009
# Subscribers
(in millions)

6/28/2008
# Subscribers
(in millions)

6/28/2008
# Nielsen Households

(in millions)

6/27/2009
# Nielsen Households

(in millions)
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abC FamilY Channels

ABC Family     97.4  95.2
Jetix Kids Europe (t)    54.5  53.2
Jetix      21.7  19.2
Latin America (c)

6/27/2009
# Subscribers
(in millions)

6/28/2008
# Subscribers
(in millions)

United States (a)   97.3           94.7
United Kingdom     8.9  9.1
France       5.3  5.1
Germany (k)      1.6  2.6
Italy       5.8  4.3
Spain (s)      0.0  2.0
Portugal      1.4  0.3
Middle East (e)     0.4  0.4
Scandinavia (d)     4.7  4.4
South Africa (i)     1.8             1.6
Poland (j)      4.3             2.8
Turkey (k)      1.0             0.9
Asia (b)(n)      2.9  3.3
Australia (g)(m)     2.4  3.0
Malta (q)      0.1  NA
Serbia (r)      0.1  NA
India (h)      9.8  6.4
Taiwan       5.8  5.7
Japan (f)      4.9  4.1
Korea (l)      1.8             2.0
Latin America (c)   21.8           19.2
Int’l Sub-Total    84.8           77.2
Worldwide Total 182.1           171.9

6/28/2008
# Nielsen Households

(in millions)

full-time

6/27/2009
# Nielsen Households

(in millions)

(a) Nielsen households; International Disney Channels reflect reported subscribers.
(b) Includes Brunei, Cambodia, Hong Kong, Indonesia, Malaysia, Palau, Papua New Guinea, Singapore, Thailand, Philippines and Vietnam. 
(c) Not tracked by Nielsen.       
(d) Channel launched 28 February 2003.  Includes Sweden, Norway and Denmark, Aug ‘05 launched on Teledenmark, Canal Digital, and in Finland.
(e) Estimated data.       
(f) Channel launched 18 Nov 2003.       
(g) Numbers include New Zealand territory following launch in December 03.    
(h) Channel launched 17 Dec 04.         
(i) Channel launched 25 September 2006.       
(j) Channel launched 02 December 2006; subs number based on best estimate until Polish platforms publish official numbers. 
(k) Includes unique MPX       
(l) Korea separately stated from Japan starting FY’08      
(m) Philippines is now included in Asia, whereas it was part of Australia in FY’07.
(n) Toon Disney rebranded as Disney XD       
(o) Added to the schedule in Q1’09.       
(p) Acquired Q4’07. Added to the schedule in Q1’09. 
(q) Channel launched 12 December 2007.        
(r) Channel launched 2 April 2008. Subs were less than 500k previous to Q1’09 and as such were not included in this summary. 
(s) Switched to free TV.       
(t) Jetix Europe is made up of Jetix Europe, Jetix Play, and GMT. 

Other Cable prOperties

A & E Channel        98.0           95.8
Lifetime Channel        98.0           95.9
The History Channel        97.3           95.2
A & E International (c)     121.4         101.1
Disney XD (n)         72.5           68.9
Lifetime Movie Channel       70.5           58.7
SOAPnet         71.4           68.0
Biography          54.4           50.9
History Int’l         53.7           50.8
Lifetime Real Women (c)       13.6           10.8
Playhouse Disney (o)        37.9            NA
Hungama (p)           9.9            NA
Toon Disney         22.2            NA
Disney Cinemagic          7.8            NA
Disney XD (France)           5.1            NA



Please note:
This newsletter has been prepared by the Investor Relations group of The Walt Disney Company solely for the information of 
shareholders of the company. It is not intended to be used in connection with any investment decision.  All information contained 
in this newsletter is presented as of the date indicated below, and the company assumes no duty to confirm, revise or update the 
information. Certain statements in this newsletter may constitute “forward-looking statements” within the meaning of the Private 
Securities Litigation Reform Act of 1995. These statements are made on the basis of our views and assumptions regarding future 
events and business performance as of the time the statements are made and we do not undertake any obligation to update these 
statements. Actual events may differ materially from those expressed or implied. Such differences may result from actions taken 
by the Company, as well as from developments beyond the Company’s control, including international, political, health concern 
and military developments and changes in domestic and global economic conditions that may affect our businesses generally. 
Additional factors are set forth in the Company’s Annual Report on Form 10-K for the year ended September 27, 2008 and in 
subsequent reports on Form 10-Q under Item 1A “Risk Factors. Reconciliations of non-GAAP financial measures to equivalent 
GAAP financial measures are available on Disney’s Investor Relations website.
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