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Disney RePoRts Q3 Fy10 
eaRnings Results 

The Walt Disney Company recently reported earnings for its 
third fiscal quarter and nine months ended July 3, 2010.  Diluted 
earnings per share (EPS) for the third quarter increased 31% to 
$0.67 from $0.51 in the prior-year quarter.  For the nine month 
period, EPS increased 24% to $1.60 from $1.29 in the prior-year 
period. The quarter and nine month results were driven by growth 
at Media Networks and Studio Entertainment. Media Networks 
benefitted from earlier recognition of previously deferred revenue 
at ESPN.

“We’re very pleased with our strong third quarter, in which we 
grew revenues substantially and improved profitability across the 
majority of our businesses,” said President and Chief Executive 
Officer Robert A. Iger. “Our performance underscores the value of 
sticking to a smart strategy even in tough times, of investing in the 
right people, and of focusing relentlessly on quality and innovation 
to drive growth in shareholder value.”

EPS for the current quarter included a gain on the sale of the Power 
Rangers property ($43 million) and restructuring and impairment 
charges ($36 million), which collectively had no net impact on 
EPS. The Power Rangers gain is reported in “Other Income” in 
the Consolidated Statements of Income. The prior-year quarter 
included restructuring and impairment charges ($21 million) 
which had a $0.01 per share impact on EPS. Excluding these 
items, EPS increased 29% to $0.67 from $0.52 in the prior-year 
quarter.

In addition to the items discussed above, EPS for the current nine 
months included restructuring and impairment charges ($176 mil-
lion), gains on the sales of investments in two television services 
in Europe ($75 million), and an accounting gain related to the ac-
quisition of the Disney Stores in Japan ($22 million), which were 
recorded in the first half of the current year while the prior-year 
period included a gain on the sales of investments in two pay tele-
vision services in Latin America ($114 million) and restructuring 
and impairment charges ($305 million) that were recorded in the 
first half of the prior year. The gains mentioned above are recorded 
in “Other Income” in the Consolidated Statements of Income. 
Excluding these items, EPS increased 19% to $1.62 from $1.36 in 
the prior-year nine months.

For more information, including a reconciliation of non-GAAP 
measures to their GAAP equivalents, visit www.disney.com/
investors.

Disney announces agReement

to sell miRamax Films 
On July 29, 2010, The Walt Disney Company announced an 
agreement to sell Miramax Films to Filmyard Holdings LLC 
for over $660 million subject to certain adjustments.  Partners 
in Filmyard include Los Angeles businessmen Ron Tutor, 
Tom Barrack, Colony Capital LLC and other individuals. The 
transaction is subject to certain regulatory approvals and is 
expected to close between September 10, 2010 and the end of the 
calendar year. 

The sale of Miramax Films includes rights in over 700 film titles, 
including Academy Award winners like Chicago, Shakespeare 
in Love and No Country for Old Men. Also included are non-
film assets, such as certain books, development projects and the 
“Miramax” name. 

toy stoRy 3 is a global

RecoRD-bReaking success

Disney • Pixar’s Toy Story 3 has become the highest-grossing 
animated film of all time taking in more than $980 million at the 
global box office to date.

Toy Story 3 started its record-breaking domestic run on June 18 
becoming Disney • Pixar’s highest grossing opening weekend 
taking in $110.3 million in domestic box office and marking the 
highest June opening in industry history.  It was the 11th Disney • 
Pixar title to debut in the #1 position on the opening weekend of 
wide release and currently ranks as the #9 film in global box office 
history.

Walt Disney Studios Home Entertainment has also announced that 
Toy Story 3 will be released on Bluray and DVD on November 2, 
2010.

For the Q4 FY10 Walt Disney Studios and Walt Disney Studios 
Home Entertainment Release Slates, please turn to Page 8

http://www.disney.com/investors
http://www.disney.com/investors
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Paul lee nameD PResiDent,
abc enteRtainment gRouP 

Anne Sweeney, Co-Chairman Disney/ABC Media Networks and 
President, Disney/ABC Television Group recently announced that 
former ABC Family President Paul Lee had been named President, 
ABC Entertainment Group. 

In his new role with the ABC Entertainment Group, Lee has 
oversight of all creative and business operations for ABC 
Studios, as well as all development, programming, marketing and 
scheduling operations for ABC Entertainment.

Lee arrived at ABC Family in 2004 and revitalized it with an 
ambitious slate of original and acquired programs.  In conceiving 
the mission of the network, he launched a plan to target the young 
adult Millennial audience on multiple platforms with relatable 
programming like Kyle XY, The Secret Life of the American 
Teenager, Pretty Little Liars, Greek, Make It or Break It and Huge. 
The network is also home to the biggest programming event on 
cable with 25 Days of Christmas.

Under Lee, ABC Family had an amazing six+ years of consecutive 
growth. 2010-to-date, ABC Family ranks among the Top 5 cable 
networks in Prime in W18-49 (No. 5), W18-34 (No. 4), F12-34 
(No. 2), Teens (No. 3) and Female Teens (No. 3), and among the 
Top 10 in Total Viewers.  ABC Family has also grown its Prime 
audience by impressive margins: +74% in Total Viewers, +70% in 
A18-49 and +75% in W18-49. 

Prior to joining ABC Family, Lee was chief executive officer 
and founder of BBC America, and was responsible for the 
development and launch of the company in March 1998, starting 
as general manager and then chief operating officer.  Before 
arriving stateside, Lee spent several years at the BBC, ultimately 
serving as channel editor for BBC Prime, the company’s 24-hour 
entertainment channel. 

Lee holds an MA in Modern Languages (Portuguese and Russian) 
from Oxford University in England.

news froM

news froM

esPn anD acc Reach exclusive 
12-yeaR agReement

ESPN and the Atlantic Coast Conference (ACC) have reached 
a 12-year agreement for exclusive rights to every conference-
controlled football and men’s basketball game, plus women’s 
basketball and Olympic sports matchups, and conference 
championships. The agreement, which begins in 2011-12 
and continues through 2022-23, was announced by George 
Bodenheimer, President, ESPN, Inc. and ABC Sports, and John 
Swofford, ACC Commissioner. It will result in approximately 
4,800 ACC events over the 12 years on ESPN’s television outlets, 
digital and mobile platforms, syndication and more.

Among the entities included are: ESPN, ESPN on ABC, ESPN2, 
ESPNU, ESPN3.com, the new ESPN 3D network, ESPN Mobile 
TV, ESPN GamePlan, ESPN FULL COURT, ESPN International, 
ESPN Deportes, ESPN Classic and ESPN.com.  Numerous events 
will be produced in high definition across ESPN HD, ABC HD, 
ESPN2 HD and ESPNU HD.

Additionally, through a new sublicense arrangement with ESPN, 
Raycom Sports will continue its long-standing position as the 
syndication home of ACC content for over-the-air and regional 
cable network distribution in the ACC market and beyond.  
Raycom Sports will also continue to manage the ACC’s official 
corporate partner program and the exploitation of its digital assets, 
including www.theACC.com, the official conference web site.
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aulani begins taking ReseRvations 
FoR 2011 stays

Aulani, a Disney Resort & Spa, Ko Olina, Hawai’i began 
accepting reservations for hotel rooms and vacation packages on 
Aug. 2, 2010, through the Walt Disney Travel Company.  Aulani is 
scheduled to welcome its first guests on Aug. 29, 2011.   

The resort, built adjacent to a crystal-blue lagoon and a white-sand 
beach, features 359 hotel rooms and 481 two-bedroom equivalent 
Disney Vacation Club villas.  Rooms are housed in two 15-story 
towers with commanding views of the ocean, mountains and 
magnificent grounds.  On site are two restaurants, a wedding lawn, 
a conference center, and extensive water activities including a 
feature pool, a 900-foot tube-floating watercourse, a wading pool, 
body slides, sunset-facing hot tubs, a quiet adult pool, a snorkel 
lagoon and a conservation pool. 

Aulani is located on the western side of Oahu, upon 21 acres of 
oceanfront property in the Ko Olina Resort & Marina development.  
The resort is located 17 miles from Honolulu International Airport 
and features convenient access to a Ted Robinson-designed 18-hole 
championship golf course. 

To learn more about the resort, visit www.disneyaulani.com.

oPens toy stoRy PlaylanD

Disneyland Paris recently opened Toy Story Playland, an exciting 
new development in Walt Disney Studios Park.  The fun-packed 
area takes guests to the storytelling heart of the Disney • Pixar 
series of Toy Story films, with each guest being ‘shrunk’ to the size 
of a toy and literally placed into Andy’s backyard.

Three new attractions based on the characters from the successful 
film trilogy give guests the chance to ‘parachute’ from 25 meters 
(Toy Soldiers Parachute Drop), take a crazy spin (Slinky Dog 
Zigzag Spin) and rev up for a breathtaking half pipe adventure (RC 
Racer).

The opening of Toy Story Playland is an integral part of the resort’s 
year-long Disney new generation festival.

Main Logo Version

esPn kicks oFF 15th 
anniveRsaRy oF Fantasy Football

ESPN kicks off the 2010 Fantasy Football season with the return 
of free ESPN Fantasy Football presented by GEICO and GMC 
on ESPN.com.  For the 6th consecutive year, the game will once 
again feature a broad lineup of free features including live scoring, 
multiple draft options, mobile alerts and team management, fully 
customizable rules and scoring, and the broadest collection of 
expert analysis, news and statistical information available.  ESPN 
Fantasy Football players can begin drafting (and mock-drafting) on 
ESPN.com now and will be served by integration across ESPN’s 
many media platforms.

Across multiple platforms, ESPN will feature a complete lineup 
of news, information, analysis, and entertainment, including the 
return of Fantasy Football Now – the Emmy Award-winning live 
Sunday morning program, incubated on ESPN.com and now a 
simulcast on ESPN2 and ESPN Mobile TV.  ESPN Fantasy Guru 
Matthew Berry will be the lead analyst, joined by a collection of 
additional contributors each week.  ESPN’s digital media platforms 
will also feature the daily Fantasy Focus program.

ESPN’s lead Fantasy Football analyst, Matthew Berry.

http://www.disneyaulani.com
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FiRst east coast oPening oF

new Disney stoRe Design
 
Disney Store celebrated the first east coast opening of its newly-
designed store recently with a grand opening event at Roosevelt 
Field mall in Garden City, New York.  

With the worldwide launch of the new design in June at The Shops 
in Montebello in Montebello, CA, and the Disney Store in Madrid, 
Spain, Disney Store positioned itself as a premier immersive retail 
destination.  

This fall, Disney Store will open a newly-designed store at Cherry 
Hill Mall in Cherry Hill, New Jersey.  In 2010, Disney Store plans 
to reveal the new design at several locations throughout the United 
States including The Shops at Mission Viejo in Mission Viejo, CA; 
North State Street in Chicago, IL, (Block 37 Complex); Freehold 
Raceway Mall in Freehold, NJ; NorthPark Center in Dallas, TX; 
International Plaza in Tampa, FL; Fashion Valley in San Diego, 
CA; Disney Store on Stockton Street in San Francisco, CA; and a 
two-story Disney Store in Times Square in November. 

With each new store opening in 2010, Disney Store will donate 10 
percent of the first day’s sales to the Make-A-Wish Foundation in 
the United States. 

DPw launches inteRnational

iPaD aPP in multiPle maRkets 
On the heels of the success and industry recognition in the U.S. for 
its innovative format with the recently launched Toy Story 3 app as 
well as with its Toy Story, Toy Story 2, and The Princess and the 
Frog read-along apps, Disney Publishing Worldwide (DPW) has 
created its first ever international versions of the Toy Story read-
along app for iPad. 

Launched on July 20th in France, Germany, Italy and Spain, the 
Toy Story apps 
each feature 
songs and 
movie clips 
in French, 
German, 
Italian and 
Spanish. 

Disney anD taRget launch new 
“D-signeD” tween Fashion line 

Parents of tweens and young “fashionistas” on the hunt for the 
latest back-to-school fashions can now enjoy designs inspired 
by the style of their favorite Disney Channel characters such 
as Sonny Munroe played by Demi Lovato from Sonny With A 
Chance. Disney and Target recently announced a new fashion 
line of apparel and accessories called “D-Signed,” available only 
at Target stores nationwide and Target.com.  Disney Consumer 
Products (DCP) collaborated with Target to deliver unique attire 
that can be mixed and matched for tween girls in sizes 4 to 16. 

Above, key frames from the YouTube video created for Disney’s D-Signed fashion 
line which features Demi Lovato singing Me, Myself and Time and tweens at 
school showing off their fall fashions.
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The Walt Disney Company recently 
announced the acquisition of Palo 
Alto-based Tapulous, Inc., a leading 
developer of music games for the 
iPad, iPhone, and iPod Touch. 
Through a merger agreement, 
Tapulous is now a wholly owned 
subsidiary of The Walt Disney 
Company reporting into DIMG.

As a part of DIMG’s mobile games 
group, Tapulous strengthens the 
company’s portfolio of games and 
entertainment offerings in the fast-
growing mobile arena. Through 
this deal, Tapulous founders, Bart 
Decrem and Andrew Lacy, as well 
as their development team in Palo 
Alto, CA will be joining DIMG’s 

mobile content group. Decrem and Lacy, previously CEO and COO 
of Tapulous, will now take on the leadership roles for the DIMG 
mobile group with Decrem reporting to DIMG President Steve 
Wadsworth.

Disney • Pixar World of Cars Online (www.worldofcars.com), a 
new online virtual world for kids based on the hit animated movie 
Cars, recently debuted to fans, car enthusiasts and the press.

World of Cars Online is an expansive virtual world on the 
Internet that constantly changes with new games, adventures and 
community activities for kids and their friends to enjoy together. 

There is no third party advertising in World of Cars Online, it is a 
free-to-play browser-based game. For access to additional features 
in the world, a sponsorship subscription of $5.95 a month is 
required. 

the walt Disney comPany

to acQuiRe leaDing social

game DeveloPeR

Disney intRoDuces

Advancing on its goal of bringing consumers its well-known 
stories, characters and brands in ever more engaging ways, The 
Walt Disney Company has agreed to acquire Playdom Inc., one of 
the leading companies in the fast-growing business of online social 
gaming. 

Playdom shareholders will receive total consideration of $563.2 
million, subject to certain conditions, and a performance-linked 
earn-out of up to $200 million. 

In just two and a half years of operation, Playdom has established 
itself as a pacesetter in building popular games for social networks 
enjoyed by consumers around the globe. Through well-known 
titles like Social City, Sorority Life, Market Street and Bola, 
Playdom engages an estimated 42 million active players each 
month. 

By acquiring Playdom, Disney will strengthen its already-robust 
digital gaming portfolio, acquire a first-rate management team 
and provide consumers new ways to interact with the company on 
popular social networks like Facebook and MySpace. 

Playdom, which has 15 game development studios, will remain 
headquartered in Mountain View, California.  Playdom Chief 
Executive Officer John Pleasants will become an Executive Vice 
President of the Disney Interactive Media Group (DIMG) and 
General Manager of Playdom, reporting to DIMG President Steve 
Wadsworth. 

The transaction, which is subject to clearance under the Hart-Scott-
Rodino Antitrust Improvements Act and certain non-U.S. merger 
control regulations, is expected to close by the end of Disney’s 
2010 fiscal year.

Disney acQuiRes 
taPulous

Above is one of Tapulous’
most popular games from their

Tap Tap Revenge franchise,
Nirvana Revenge.

www.worldofcars.com


news froM 
Disney corPorate resPonsiBility

Disney Interactive Studios today announced Disney Tangled: The 
Video Game, a story-based adventure game inspired by the world 
and characters featured in the upcoming 3D animated Disney film 
Tangled, an action-packed comedy adventure for audiences of all 
ages.  Disney Tangled: The Video Game will be released for the 
Wii™ system and Nintendo DS™ family of hand-held systems, as 
well as Windows/PC this holiday season. 

Mandy Moore and Zach Levi, who voice the lead characters in 
the big screen Tangled, will lend their talents to the video game as 
well.  Disney Interactive Studios is also working closely with the 
film’s producers to mirror the magic and fun of the movie, while 
providing a compelling and unique gameplay experience.

sea tuRtles on

the RoaD to RecoveRy

All 32 sea turtles recently taken in by Walt Disney World Resort 
after being impacted by the oil spill in the Gulf of Mexico have 
completed their initial veterinary examinations and are responding 
well to treatment, say Disney animal care experts.

Among the sea turtles in recovery are Green Turtles, an endangered 
species, and Kemp’s Ridley Turtles, one of the most endangered 
species of sea turtle in the world. The initial exams performed at the 
veterinary hospital at Disney’s Animal Kingdom included x-rays, 
blood tests and a complete physical assessment. 

As a licensed wildlife rehabilitation center, Disney Animal 
Programs supports the rescue and rehabilitation of more than 1,000 
injured and orphaned wild animals each year. Since 1986, Disney 
animal care teams have nursed more than 250 endangered sea 
turtles back to health.

In addition, as part of the 
coordinated response to the 
Gulf oil spill, Disney Worldwide 
Conservation Fund (DWCF), 
supported by Disney’s Friends for 
Change: Project Green, has donated $100,000 
to help with environmental and animal rescue 
efforts, including $50,000 to The National 
Audubon Society for their response in the Gulf.  
Another $50,000 in grants from the DWCF 
Rapid Response Fund is being awarded to various 
grassroots organizations assisting with the 
cleanup. 

the viDeo game announceD

A special parents section is featured in World of Cars Online, where 
parents can learn more about the game and parental controls that 
are offered.  In addition to the parental controls, World of Cars 
Online employs a highly trained, on-site staff to continuously 
monitor the world and provide personalized player support. 
More information on the parents section can be found at: www.
worldofcars.go.com/parents/. 

Above, key art from Walt Disney Animation Studios’ upcoming 
feature animation, Tangled, scheduled for release this November.

Page 7
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Release dates subject to change

   Q4 FY10           Q4 FY09  
Title          Studio   Date         Title          Studio      Date

walt Disney stuDios q4 fy10 release slate

   Q4 FY10           Q4 FY09  
Title       Date        Title          Date

walt Disney stuDios HoMe entertainMent
q4 fy10 release slate

The Last Song 8/17/10 Race to Witch Mountain 8/4/09
Lost: Season 6 8/24/10 Hannah Montana: The Movie 8/18/09
FlashForward: Season 1, Part 2 8/31/10 Adventureland 8/25/09
Camp Rock 2 9/7/10 Jonas LA: Season 1 8/25/09
Grey's Anatomy: Season 6 9/14/10 Earth 9/1/09
Prince of Persia: The Sands of Time 9/14/10 Grey's Anatomy: Season 5 9/15/09
Tinker Bell and the Great Fairy Rescue 9/21/10
Iron Man 2 9/28/10

The Sorcerer's Apprentice Disney 7/14/10 G-Force Disney 7/24/09
Step Up 3D Touchstone 8/6/10 Extract Miramax 9/4/09

The Switch Miramax 8/20/10 Surrogates Touchstone 9/25/09
You Again Disney 9/24/10 The Boys Are Back Miramax 9/25/09



7/3/2010
# Subscribers
(in millions)

6/27/2009
# Subscribers
(in millions)

6/27/2009
# Nielsen Households

(in millions)

7/3/2010
# Nielsen Households

(in millions)
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6/27/2009
# Nielsen Households

(in millions)

6/27/2009
# Nielsen Households

(in millions)

7/3/2010
# Nielsen Households

(in millions)

7/3/2010
# Nielsen Households

(in millions)

(f) (l)

(c) (l)

(a)

otheR cable PRoPeRties (c)

United States 99.1 97.3
Latin America 26.2 21.8
India 6.2 9.8
United Kingdom 9.0 8.9
Italy 6.1 5.8
Taiwan 5.9 5.8
France 5.6 5.3
Japan 5.2 4.9
Scandinavia (d) 4.8 4.6
Poland (e) 5.5 4.4
Romania 4.8 3.9
Hungary/Czech/Slovakia 3.3 3.4
Asia (b) 3.2 2.9
Australia (g) 2.5 2.4
Germany 2.2 1.6
Korea 1.8 1.9
South Africa 1.8 1.8
Portugal 2.0 1.4
Israel 1.2 1.2
Turkey 1.2 1.0
Benelux 4.0 0.0
Serbia 0.5 0.1
Middle East (e) 0.4 0.4
Angola 0.2 0.2
Malta 0.4 0.1
International Sub-Total 104.0 93.6
Worldwide Total 203.1 190.9

ABC Family 98.2 97.4
Disney XD Int’l (h) (i) 88.3 80.8
Disney XD Domestic (h) 77.6 72.5
SOAPnet 75.4 71.4
Playhouse Disney 43.9 38.0
Hungama 6.7 9.9
Disney Cinemagic 9.9 7.5
Jetix Play 3.4 4.6

A & E International 142.2 121.4
A & E Channel 99.2 98.0
Lifetime Channel 99.2 98.0
The History Channel 98.6 97.3
Lifetime Movie Channel 78.2 70.5
Biography 60.0 54.4
History Int'l 58.9 53.7
Lifetime Real Women 15.5 13.6

ESPN 99.5 98.3
ESPN2 99.5 97.9
ESPNEWS 73.5 68.5
ESPNU (k) 72.5 25.5
ESPN Classic 42.0 63.5
ESPN Deportes 5.3 4.5
ESPN3.com 53.0 26.0

(a) United States reflects Nielsen households; International Disney Channels 
      reflect reported subscribers.
(b) Includes Brunei, Cambodia, Hong Kong, Indonesia, Malaysia, Palau, 
      Papua New Guinea, Singapore, Thailand, Philippines and Vietnam.
(c) A&E International, Lifetime Real Women, Disney Cinemagic, Hungama, 
     Jetix Play and Disney XD International based on reported subscribers.
(d) Includes Sweden, Norway, Denmark, and Finland.
(e) Estimated data.
(f) ESPN includes domestic nielsen households only.  
(g) Numbers include New Zealand.
(h) Toon Disney was rebranded as Disney XD.
(i) Many of the Disney XD channels were previously Jetix channels.
(k) ESPN U based on reported subscribers.
(l) Our ownership interest in ESPN and AETN/Lifetime is 80% and 42%,
     respectively.
(m) A&E International and Lifetime Real Women based on reported
     subscribers as of 2/28/10
(n) Reflects Nielsen households



Please note:
This newsletter has been prepared by the Investor Relations group of The Walt Disney Company solely for the information of 
shareholders of the company. It is not intended to be a recommendation with respect to investment decisions. All information 
contained in this newsletter is presented as of the date indicated below, and the company assumes no duty to confirm, revise or 
update the information. Certain statements in this newsletter may constitute “forward-looking statements” within the meaning 
of the Private Securities Litigation Reform Act of 1995. These statements are made on the basis of our views and assumptions 
regarding future events and business performance as of the time the statements are made and we do not undertake any obligation 
to update these statements. Actual events may differ materially from those expressed or implied.  Such differences may result from 
actions taken by the Company, as well as from developments beyond the Company’s control, including international, political, 
health concern and military developments and changes in domestic and global economic conditions that may affect our businesses 
generally.  Additional factors are set forth in the Company’s Annual Report on Form 10-K for the year ended October 3, 2009 and 
in subsequent reports on Form 10-Q under Item 1A “Risk Factors.” Reconciliations of non-GAAP financial measures to equivalent 
GAAP financial measures are available on Disney’s Investor Relations website.
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