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Sheryl Sandberg nominated to 
diSney board of directorS

The Walt Disney Company Board of Directors has nominated 
Sheryl Sandberg, chief operating officer of Facebook Inc., to be 
a new independent director, effective upon her election at the 
Company’s next annual meeting. 

Sandberg has served as COO of Facebook, an online social 
utility company, since March 2008.  In that capacity, she has 
been responsible for building Facebook’s operations globally 
and managing its sales, marketing, business development, human 
resources, public policy, privacy and communications functions.  
Facebook is now considered the number one global social network 
with more than 350 million members. 

Prior to joining Facebook, Sandberg was Vice President of Global 
Online Sales and Operations for Google Inc., an Internet search 
engine company, a post she assumed in 2001. In that role, she built 
and managed Google’s online sales channels, which represents the 
majority of Google’s customers worldwide, for both AdWords and 
AdSense. 

Sandberg, 40, is also a former Chief of Staff of the United States 
Treasury Department and previously served as a management 
consultant with McKinsey & Company and as an economist with 
The World Bank. 

Sandberg is also a director of Starbucks Corp. and serves on a 
number of nonprofit boards including The Brookings Institution, 
The AdCouncil, Women for Women International and V-Day.  
She received a Master’s Degree in business administration from 
Harvard Business School and a Bachelor’s Degree in economics 
from Harvard University. 

Disney shareholders will vote on Sandberg’s nomination and the 
re-election of the Company’s other 12 directors at the next Disney 
annual meeting, to be held on March 10, 2010 in San Antonio, 
Texas.

diSney rePortS Q1 fy10 
earningS reSultS 

The Walt Disney Company recently reported earnings for its first 
fiscal quarter ended January 2, 2010. Diluted earnings per share 
(EPS) for the quarter were $0.44 compared to $0.45 in the prior-
year quarter. EPS for the current and prior-year quarter include the 
items discussed in the following paragraph. Excluding these items, 
EPS for the quarter increased 15% to $0.47 compared to $0.41 in 
the prior-year quarter.

The current quarter included restructuring and impairment charges 
and a gain on the sale of an investment in a television service 
in Europe, which together had a net adverse impact of $0.03 on 
EPS. The prior-year quarter included a gain on the sale of our 
investment in two pay television services in Latin America, which 
benefited EPS by $0.04.

“We are pleased with our first quarter results and are excited 
about our creative pipeline, from upcoming movies like Alice in 
Wonderland and Toy Story 3 to new attractions at our Parks and 
Resorts,” said Robert A. Iger, President and CEO, The Walt Disney 
Company. “Our unique ability to deliver outstanding experiences 
to consumers across platforms, markets and businesses gives us a 
strong competitive advantage and positions us well for long-term 
growth.”

For more information, including a reconciliation of non-GAAP 
measures to their GAAP equivalents, visit www.disney.com/
investors.

marvel deal comPleted 
On December 31, 2009, The Walt Disney Company announced 
that it had completed its acquisition of renowned character 
franchise company, Marvel Entertainment Inc.

Under the terms of the agreement and based on the closing price 
of Disney on Thursday, December 31, 2009, Marvel shareholders 
receive a total of $30 a share in cash, plus approximately 0.7452 
Disney shares for each Marvel share they own.  

Marvel’s assets include a library of over 5,000 characters featured 
in a variety of media over 70 years and businesses, including 
licensing, movie production and publishing.

http://www.disney.com/investors
http://www.disney.com/investors
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the Walt diSney StudioS

nameS Sean bailey

PreSident of Production

Sean Bailey has been named President of Walt Disney Studios 
Motion Picture Production, as the segment continues to restructure 
its operation.  In his new role, he will oversee all aspects of live-
action development, film production and physical production for 
Walt Disney Pictures and Touchstone Pictures.  Additional changes 
to international theatrical distribution, multicultural initiatives, 
publicity, communications and Walt Disney Studios Home 
Entertainment were made as part of the business’ new strategic 
direction.

Bailey’s feature film producing credits include Matchstick Men, 
Gone Baby Gone and the upcoming Disney film, Tron Legacy.  
He is the founder and president of the production company, 
Idealogy, Inc. He also co-founded the integrated media firm, 
LivePlanet, with Ben Affleck, Matt Damon and Chris Moore 
and was the executive producer of several high profile television 
programs including LivePlanet’s three-time Emmy-nominated 
Project Greenlight.  Sean wrote the screenplay Liberty for The 
Walt Disney Company and co-wrote the screenplay Solace. 

Sean has created, packaged and developed film, television and 
new media concepts for Walt Disney Pictures, Miramax, 20th 
Century Fox, Columbia Pictures, DreamWorks, New Line Cinema, 
Paramount, Sony Pictures, Universal Pictures, Warner Bros., and 
all of the major television networks.

To further streamline the distribution of future studio theatrical 
content, it was also announced that 23-year Disney veteran 
Chuck Viane, President, Distribution for Walt Disney Studios 
Motion Pictures, will take on all aspects of international sales 
and distribution across 70 countries, in addition to his on-going 
responsibilities overseeing domestic sales and distribution 
operations.  Viane will report directly to Bob Chapek, who was 
recently named President of Distribution for The Walt Disney 
Studios.  Previously, Chapek was President of Walt Disney Studios 
Home Entertainment.

oCeanS hitS theaterS

on earth Day 2010
Disneynature, the studio that presented the film Earth, brings 
Oceans to the big screen on Earth Day, 2010.  Nearly three-
quarters of the Earth’s surface is covered by water and Oceans 
boldly chronicles the mysteries that lie beneath. Directors Jacques 
Perrin and Jacques Cluzaud dive deep into the very waters that 
sustain all of mankind—exploring the playful splendor and the 
harsh reality of the weird and wonderful creatures that live within. 
Featuring spectacular never-before-seen imagery captured by the 
latest underwater technologies, Oceans offers an unprecedented 
look beneath the sea in a powerful yet enchanting motion 
picture that unfolds 
on April 22, 
2010. 

buena viSta recordS PreSentS 
almoSt alice

Buena Vista Records recently release two albums capturing the 
wonder of Lewis Carroll’s beloved books and visionary director 
Tim Burton.  Almost Alice is a 16-song compilation featuring Alice 
In Wonderland’s end credit track “Alice (Underground)” written 
by Avril Lavigne and produced by Butch Walker.  Danny Elfman 
composed the score for the original motion picture soundtrack.  
Hot Topic has issued an exclusive version of Almost Alice which 
includes two bonus tracks.  All three albums were released on 
March 2, 2010. 

Alice In Wonderland comes to the big screen in Disney Digital 
3D™ on March 5, 2010.

For the Q2 FY10 Walt Disney Studios and Walt Disney Studios 
Home Entertainment Release Slates, please turn to Page 8.

newS FroM

makeS 
hollyWood 

hiStory

Up, the hit Disney•Pixar film is the first 
animated film to be nominated for an 

Academy Award for both Best Picture 
and Best Animated Feature.  Up also 
received nominations for Best Original 
Screenplay, Best Sound Editing, and 

Best Original Score.
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abc.com iS the no. 1 online 
broadcaSt Site for January 2010
Based on data as reported from Nielsen VideoCensus for January 
2010, ABC.com (5.1 million unique viewers) ranked as the 
No. 1 online broadcast site for the month in Unique Viewers, 
representing the 3rd time in the 4 complete months of the 2009-10 
TV season (Oct ’09 – Jan ‘10) that the ABC website has taken the 
top spot.  ABC.com was up in Unique Viewers over the previous 
month by 46%.

In January 2010, ABC.com claimed 7 of the top 10 spots in unique 
viewers, including No. 1 ranked Lost and freshman series The 
Deep End at No. 2.  ABC’s The Bachelor was the No. 1 program in 
total streams.

eSPn360.com to become

eSPn3.com 
On April 4, ESPN360.com, ESPN’s 24/7 broadband sports 
network, will become ESPN3.com.  At that time the network will 
also introduce new features and functionality that will enhance the 
viewing experience.

ESPN3.com will continue to give consumers control over their 
broadband sports viewing experience with the ability to pause and 
rewind live events.  Fans will continue to be able to toggle between 
up to 20 events in a main viewing window, and with a single click, 
jump to another event. Video can be viewed in widescreen (16:9) 
and normal (4:3) views and can be expanded to full screen or 
reduced to a compact size.  

The site will feature the same live online sports coverage that 
users are accustomed to on ESPN360.com.  Details of these 
enhancements will be released closer to the launch in the spring.

diSney Xd celebrateS With 
record vieWing levelS

Disney XD, the boy-focused, girl inclusive entertainment brand for 
kids age 6-14, with a 24-hour, ad-supported basic cable network as 
its centerpiece, recently marked its first anniversary as the growth 
leader in Total Day among all cable networks.  Serving its targeted 
demographics, Disney XD has increased its core viewing audience 
of Kids 6-14 by 41 percent and built its viewership among Tweens 
9-14 by 59 percent.

In its inaugural year, Disney XD delivered at record setting levels 
in both Prime and Total Day in Total Viewers and key kid demos, 
powered by the recent premiere of I’m In the Band, the channel’s 
No. 1 original series launch at the time of its premiere (including 
its 10+ years branded Toon Disney), Phineas and Ferb, The Suite 
Life on Deck and Zeke and Luther.

Disney XD continued the momentum into its second year by 
premiering the animated comedy Kick Buttowski – Suburban 

Daredevil to all-time ratings highs among Kids 6-14, 
Kids 6-11 and across core boy demos on 

Saturday, February 13th.

geri Wang named PreSident,
abc SaleS and marketing

The Walt Disney Company recently named Geri Wang, President, 
Sales and Marketing for the ABC Television Network.  Previously, 
she was Senior Vice President, Primetime Sales for the network.   

Wang will be responsible for sales and integrated marketing efforts 
for ABC Television Network, including ABC Primetime, ABC 
Daytime, ABC News, ABC Late-Night, ABC Interactive and Sales 
Development.

She will also oversee Disney/ABC Unlimited, the cross-platform 
sales unit of Disney, as well as sales and integrated marketing 
efforts for SOAPnet. 

In her new role, she will report to Anne Sweeney, Co-Chairman, 
Disney Media Networks and President, Disney•ABC Television 
Group.

newS FroM
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‘give a day, get a diSney day’ 
reacheS 600,000 Sign-uPS

and counting!
Against the backdrop of a world-record sculpture of canned goods 
destined for food banks, Disney Parks officials recently announced 
a major milestone with the “Give a Day, Get a Disney Day” 
program, a first-of-its-kind effort to help inspire 1 million people to 
perform volunteer service.
  
Since the program’s launch, more than 600,000 people in the 
United States, Puerto Rico and Canada have volunteered or signed 
up for volunteer projects in their communities, announced Tom 
Staggs, chairman of Walt Disney Parks and Resorts.

To recognize their good deeds in 2010, Disney Parks is celebrating 
those who volunteer through the program by giving them a free 
one-day admission to either a Walt Disney World Resort or 
Disneyland Resort theme park. Volunteers can start the search and 
sign-up process by going to www.disneyparks.com.

diSney announceS name of 
haWaiian reSort

The highly anticipated Disney destination resort currently under 
construction on the Hawaiian island of O‘ahu now has an official 
name and a dynamic new Web site offering an inside look at the 
project. The resort’s name – Aulani, a Disney Resort & Spa, Ko 
Olina, Hawai‘i – reflects the company’s deep commitment to 
celebrating the islands’ rich history and traditions. Plans call for 
the first phase of the resort to open in fall 2011.

Aulani translated from the Hawaiian language to English means 
“the place that speaks for the great ones” or “the place that speaks 
with deep messages.” 
 
Nearby to historical sites on the western side of O‘ahu, Aulani 
will be located on 21 acres of oceanfront property in the Ko Olina 
Resort & Marina development. The resort is planned to have 360 
hotel rooms and 481 two-bedroom equivalent Disney Vacation 
Club villas. 

Disney has launched a new preview Web site, 
www.DisneyAulani.com, to provide updates and background 
information on the resort now under construction. 
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diSney acQuireS StoreS in JaPan
 
The Walt Disney Company (Japan) Ltd. recently announced that it 
reached an agreement with Oriental Land Co., Ltd. to acquire all 
shares in Retail Networks Co., Ltd. (RNC).  RNC operates Disney 
Stores in Japan and was a wholly owned Oriental Land subsidiary.  
Going forward, RNC will run the Disney Store business as a 
wholly owned Disney subsidiary.

The handover of business operations to Disney Japan will take 
place on March 31, 2010. 

diSney•PiXar’S toy Story 3
takeS over toy fair 

 
Disney•Pixar’s Toy Story 3 kicked off the American International 
Toy Fair in New York City recently with a plethora of new toys 
and playthings that pay homage to and celebrate the best the 
toy industry has to offer.  In a playful, Toy Story-themed setting, 
John Lasseter, chief creative officer of Walt Disney and Pixar 
Animation Studios, Lee Unkrich, director, Toy Story 3, Darla K. 
Anderson, producer, Toy Story 3 and John Ratzenberger, voice of 
Hamm, unveiled a first look at some of the more than 250 new toys 
releasing this Summer and into the 2010 Holidays. 

Toy Story is the largest toy licensing event of 2010 and the only 
film franchise that galvanizes the toy industry with a line-up from 
Disney Consumer Products and more than 20 world-renowned toy 
companies.

a magical ShoPPing eXPerience 
oPening fall 2010 

 
Disney Store will transform an expansive retail space in the heart 
of New York’s Times Square into a magical state-of-the-art, 
interactive retail destination set to open in fall 2010.  Inspired by 
Walt Disney’s legacy of creativity and innovation, the new Disney 
Store will celebrate Disney’s long-standing history with the city 
that never sleeps.

Disney Store will incorporate technologically advanced displays 
including an interactive Disney Princess castle to serve as one 
of many magical centerpieces at the new Times Square location. 
An all-new children’s theater will feature the latest Disney 
entertainment and classic animation, and will continue Disney’s 
rich tradition of storytelling. 

Over the next five years Disney Store plans to strategically balance 
its retail portfolio, enter new markets, and transform more than 
300 locations across the US and Europe to feature the new design.
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coming Soon

After having been selected as the Best Racing Game in the Game 
Critics Awards: Best of E3 2009, Split/Second, will be released in 
May 2010.  The video game title created by Black Rock Studios 
will be released for the Xbox 360® video game and entertainment 
system from Microsoft, PLAYSTATION®3 computer 
entertainment system and Windows PC.

toy Story 3: the video game

announced 
Disney Interactive Studios recently announced Toy Story 3: The 
Video Game, supporting all major platforms and featuring a fun, 
new way to enjoy the Toy Story universe. Unveiled at the American 
International Toy Fair in New York City, Toy Story 3: The Video 
Game will feature Disney’s first open-world gameplay for kids.  
Inspired by the upcoming Disney•Pixar animated film coming to 
theaters in Disney Digital 3D on June 18th, Toy Story 3: The Video 
Game is due on retail shelves June 15, 2010.

diSney helPS to create

a healthier generation 
As part of its ongoing effort to promote healthy lifestyles and 
nutrition for kids and families, Disney recently announced that it 
will develop a program in collaboration with First Lady Michelle 
Obama supporting “Let’s Move,” her newly announced campaign 
to create a healthier generation.

Disney will create a series of PSAs featuring the First Lady and 
leading Disney Channel stars to inspire healthier eating habits, 
physical activity and more. The messages will be featured across 
Disney’s kid and family targeted media platforms, including Disney 
Channel, Disney XD, Radio Disney, and Disney.com and will begin 
airing later this year.

Disney’s participation in “Let’s Move” complements its long-
standing commitment to kids’ health and nutrition. 

For more information on Disney’s Corporate Responsibility 
activities, visit www.disneycorporateresponsibility.com. 

newS FroM 
DiSney Corporate reSponSibility

diSney interactive StudioS

announceS tron: evolution,
the video game 

Disney Interactive Studios recently announced the development of 
TRON: Evolution, the video game, an action/adventure game being 
created for the Xbox 360® video game and entertainment system 
from Microsoft, PLAYSTATION®3 computer entertainment 
system and Windows PC.  Developed by Propaganda Games, 

Disney Interactive 
Studios’ action and 

role-playing game studio in Vancouver, British Columbia, TRON: 
Evolution is scheduled for release in Holiday 2010 before the 
TRON: Legacy film arrives in theaters. 

TRON: Evolution and TRON: Legacy are brand new entries in the 
TRON franchise, updating the unique world for this millennium. 
The cross-platform franchise being created around the TRON: 
Legacy film will transcend media platforms throughout Disney.  
The revolutionary 1982 film TRON catapulted video games into 
mainstream consciousness and contributed to the industry’s rapid 
growth and global success. The original film inspired arcade games 
and video game releases, making TRON a highly successful multi-
format franchise. 

TRON: Evolution is Rating Pending from the Entertainment 
Software Rating Board (ESRB).
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Release dates subject to change

   Q2 FY10           Q2 FY09  
Title          Studio   Date         Title          Studio      Date

walt DiSney StuDioS Q2 Fy10 releaSe Slate

   Q2 FY10           Q2 FY09  
Title       Date        Title          Date

walt DiSney StuDioS hoMe entertainMent
Q2 Fy10 releaSe Slate

Surrogates     1/26/10      Swing Vote      1/13/09
The Boys Are Back    1/26/10      Brideshead Revisited     1/13/09
Everybody’s Fine    2/23/10      Space Buddies        2/3/09
FlashForward: Season One Pt.1  2/23/10      Blindness       2/10/09
Ponyo        3/2/10      Miracle at St. Anna     2/10/09
Old Dogs       3/9/10      High School Musical 3: Senior Year   2/17/09
The Princess and The Frog   3/16/10      Beverly Hills Chihuahua       3/3/09
Toy Story (Two-Disc Special Edition) 3/23/10      Happy-Go-Lucky      3/10/09
Toy Story 2 (Two-Disc Special Edition) 3/23/10      Pinocchio:       3/10/09
             70th Anniversary Platinum Edition
Alice in Wonderland    3/30/10      The Boy in the Striped Pajamas    3/10/09
(2-Disc Special Un-Anniversary Edition)
              Bolt       3/24/09

When In Rome         Touchstone 1/29/10       Confessions of     Touchstone      2/13/09
               a Shopaholic
 Alice In Wonderland         Disney  3/5/10        Jonas Brothers:     Disney      2/27/09
              The Concert Experience 
 Last Song          Touchstone 3/31/10       Race to Witch Mountain    Disney      3/13/09



1/2/2010
# Subscribers
(in millions)

12/27/2008
# Subscribers
(in millions)

12/27/2008
# Nielsen Households

(in millions)

1/2/2010
# Nielsen Households

(in millions)
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12/27/2008
# Nielsen Households

(in millions)

12/27/2008
# Nielsen Households

(in millions)

1/2/2010
# Nielsen Households

(in millions)

1/2/2010
# Nielsen Households

(in millions)

(a) United States reflects Nielsen households; International Disney Channels reflect reported subscribers.   
(b) Includes Brunei, Cambodia, Hong Kong, Indonesia, Malaysia, Palau, Papua New Guinea, Singapore, Thailand, Philippines and Vietnam.
(c) A&E International, Lifetime Real Women, Disney Cinemagic, Hungama, Jetix Play and Disney XD International based on reported subscribers.
(d) Includes Sweden, Norway, Denmark, and Finland.    
(e) Estimated data.       
(f) ESPN includes domestic Nielsen households only.     
(g) Numbers include New Zealand.     
(h) Toon Disney was rebranded as Disney XD.    
(i) Many of the Disney XD channels were previously Jetix channels.  
(j) Subs for the current year and prior year are as of November 2009 and 2008, respectively.
(k) ESPNU based on reported subscribers.     
(l) Our ownership interest in ESPN and AETN/Lifetime is 80% and 42%, respectively.  

(f)(l)

(c)(l)

(a)

other cable ProPertieS (c)

United States 98.6 97.1
Latin America 24.2 20.6
India 11.0 7.0
United Kingdom 9.0 8.9
Italy 6.0 5.6
Taiwan 5.9 5.8
France 5.4 5.3
Japan 5.2 4.5
Scandinavia (d)  4.8 4.7
Poland (e) 4.6 3.1
Romania 3.9 0.0
Hungary/Czech/Slov 3.3 0.0
Asia (b) 3.0 2.9
Australia (g) 2.4 2.4
Germany 1.9 1.8
Korea 1.9 1.3
South Africa 1.8 1.7
Portugal 1.7 1.3
Israel 1.2 0.0
Turkey 1.1 1.0
Benelux 1.1 0.0
Serbia 0.5 0.1
Middle East (e) 0.4 0.4
Bulgaria 0.3 0.0
Angola 0.2 0.0
Malta 0.1 0.1
Slovenia 0.1 0.0
International Sub-Total 101.0 78.5
Worldwide Total 199.6 175.6

ABC Family 98.4 97.1
Disney XD International (h) (i) 81.9 92.9
Disney XD Domestic (h) 74.6 72.2
SOAPnet 73.2 70.8
Playhouse Disney 41.9 32.5
Hungama 11.4 6.9
Disney Cinemagic 9.3 2.2
Jetix Play (j) 4.6 2.9

A & E International 128.7 114.8
A & E Channel 98.9 97.8
Lifetime Channel 98.8 97.9
The History Channel 98.2 97.4
Lifetime Movie Channel 74.6 67.4
Biography 56.6 52.5
History Int'l 55.8 51.7
Lifetime Real Women 14.7 12.1

ESPN 99.0 98.1
ESPN2 98.7 97.7
ESPNEWS 71.3 68.0
ESPNU (k) 66.9 23.2
ESPN Classic 59.5 63.4
ESPN Deportes 5.0 4.1



Please note:
This newsletter has been prepared by the Investor Relations group of The Walt Disney Company solely for the information of 
shareholders of the company. It is not intended to be a recommendation with respect to investment decisions. All information 
contained in this newsletter is presented as of the date indicated below, and the company assumes no duty to confirm, revise or 
update the information. Certain statements in this newsletter may constitute “forward-looking statements” within the meaning 
of the Private Securities Litigation Reform Act of 1995. These statements are made on the basis of our views and assumptions 
regarding future events and business performance as of the time the statements are made and we do not undertake any obligation 
to update these statements. Actual events may differ materially from those expressed or implied.  Such differences may result from 
actions taken by the Company, as well as from developments beyond the Company’s control, including international, political, 
health concern and military developments and changes in domestic and global economic conditions that may affect our businesses 
generally.  Additional factors are set forth in the Company’s Annual Report on Form 10-K for the year ended October 3, 2009 and 
in subsequent reports on Form 10-Q under Item 1A “Risk Factors.” Reconciliations of non-GAAP financial measures to equivalent 
GAAP financial measures are available on Disney’s Investor Relations website.

March 4, 2010
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