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Disney Reports 
Q1 FY12 Earnings Results

On February 7, 2012, The Walt Disney Company reported 
earnings for its first fiscal quarter ended December 31, 2011. 
Diluted earnings per share (EPS) for the quarter increased 18% 
to $0.80 from $0.68 in the prior-year quarter.

“We’re off to a good start in this fiscal year executing on our 
ongoing strategy, deriving greater value from our brands – 
Disney, Pixar, Marvel, ESPN and ABC – in the U.S. and around 
the globe,” said Disney President and CEO Robert A. Iger. “We 
are confident that our commitment to creating and providing 
exceptional family entertainment on multiple platforms continues 
to position us to deliver long-term shareholder value.”

        For more information, visit www.disney.com/investors.

Company News 

owned channels have emerged as the fastest growing cable 
and satellite network in India. In three years UTV has also 
become a leading broadcast network in the country. As a result 
of the transaction, Disney is one of the leading broadcasters 
reaching more than 100 million viewers weekly in households 
across India. Disney has also gained a significant presence 
in digital media with the addition of UTV’s Indiagames, the 
country’s number one mobile gaming company, to its portfolio.

Disney owns India’s leading kids’ television networks Disney 
Channel, Disney XD and Hungama and is the largest retail 
character licensor in the country. The company’s mobile, internet 
and gaming division creates some of India's most popular 
content, including Club Penguin, the virtual world for kids that 
launched in India in 2010. 

Disney Shareholders Elect 10 Directors

Shareholders of The Walt Disney Company at the 2012 Annual 
Meeting recently elected 10 members of the Board of Directors 
and approved the Board recommendations on the Company's 
auditor, its stock incentive plan and the advisory resolution on 
executive compensation.

Immediately following the annual meeting, Robert A. Iger, as 
expected, was formally elected Chairman in addition to his 
current role as Chief Executive Officer. The Board, as previously 
announced, took this action to secure Mr. Iger's leadership 
through his expected retirement in 2016 to provide for an 
effective, seamless succession and management transition and 
a continuity of the Company’s proven strategy. The Board of 
Directors also unanimously elected Orin C. Smith, 69, as the 
new independent lead director. Mr. Smith, former President and 
CEO of Starbucks Corp., joined the board in 2006 and has 
served as chairman of the audit committee. Additional details 
regarding the independent lead director role are set forth in the 
Corporate Governance Guidelines.

Shareholders also ratified the appointment of 
PricewaterhouseCoopers LLP as the Company’s independent 
accountants for the fiscal year ending September 29, 2012, 
and approved an amendment to the 2011 Stock Incentive Plan 
increasing the number of shares authorized to be issued under 
the Company’s plans. Shareholders also approved the advisory 
resolution on executive compensation.

Disney Acquires Controlling 
Interest in UTV

The Walt Disney Company recently acquired, through a 
subsidiary, a controlling interest in UTV, one of India’s premier 
media and entertainment companies. The acquisition was 
completed through a successful delisting offer and enables 
Disney to integrate UTV’s current operations. In addition, UTV 
CEO Ronnie Screwvala has been named Managing Director, The 
Walt Disney Company India reporting to Andy Bird, Chairman, 
Walt Disney International.

As a result of this acquisition and building on UTV’s success in the 
market, Disney is now India’s leading film studio and produces 
both UTV and Disney-branded local films.

UTV is the leading TV producer in India with distribution in 20 
countries in seven languages and across 27 channels. Its six 

TM
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The Avengers Trailer Sets iTunes Record

The trailer for Marvel’s The Avengers was viewed more than 13.7 
million times in its first 24 hours, setting a new record for the most 
viewed trailer on iTunes (http://www.apple.com/trailers) and the 
iTunes Trailers app for iPhone, iPad and iPod touch.

Marvel’s The Avengers will be released on May 4, 2012.

Disney Going for Gold

On Sunday, February 26th, Disney 
took home two Oscars at the 84th 
Annual Academy Awards®, as 
Octavia Spencer took home the 
Best Supporting Actress award for 
her performance in DreamWorks’ 
Pictures The Help, and Bret 
McKenzie scored a Best Original 
Song win for The Muppets.
 
Recently, ABC’s Modern Family 
was honored as Best Television Series – Comedy or Musical at the 
69th Annual Golden Globe Awards. This was the comedy series’ 
third nomination and first win. DreamWorks’ Pictures The Help 
racked up a Golden Globe and three Critics’ Choice Awards, 
out of five and eight nominations respectively. The film was also 
nominated for four Screen Actors Guild Awards, three People’s 
Choice Awards, a Producers Guild Award and four Academy 
Awards, including Best Picture.
 
DreamWorks’ Steven Spielberg-directed War Horse won a Critic’s 
Choice Award for cinematography and earned an additional 
six nominations, as well as two Golden Globe nominations, a 
Producers Guild nomination and six Oscar nominations, including 
Best Picture. Disney•Pixar’s Cars 2 was also nominated for a 
Producers Guild Award, a Golden Globe, and seven Annie 
Awards. Additional Academy Award nominations include Pixar’s 
La Luna for animated short film, and DreamWorks’ Real Steel for 
visual effects

The Walt Disney Studios Names 
Ricky Strauss as President of Marketing

Rich Ross, Chairman of The Walt 
Disney Studios, recently announced 
that Ricky Strauss had been named 
president of Marketing for The 
Walt Disney Studios. Strauss 
will oversee the Studios’ global 
marketing strategy encompassing 
creative, media, digital, promotions, 
publicity, research and synergy 
across all distribution channels for 
motion pictures released under the 
Walt Disney Pictures (including Walt Disney Animation and 
Pixar Animation), Marvel Studios, and Touchstone Pictures 
banners, which includes DreamWorks Studios films released via 
Touchstone.

A 25-year movie veteran, Strauss has created award-winning 
marketing campaigns for numerous feature films and has 
overseen all aspects of film production. He most recently served 
as president of Participant Media, where he oversaw the 
company’s marketing, production, and acquisition for a broad 
range of socially relevant and commercially viable films including 
this summer’s blockbuster The Help, acclaimed features The Kite 
Runner, The Visitor, and Steven Soderbergh’s Contagion, as well 
as documentaries such as Food, Inc. and the Academy Award-
winning An Inconvenient Truth and The Cove. Prior to joining 
Participant in 2005, Strauss founded Sony-based Ricochet 
Entertainment, where he executive-produced the Cameron Diaz 
film The Sweetest Thing. He also spent 16 years at Sony, where 
he served as a senior marketing executive (Columbia/TriStar 
Pictures) and later as senior vice president of Production.

        For the Q2 FY12 Walt Disney Studios and Walt Disney 

Studios Home Entertainment Release Slates, please turn to 

Page 9.

Studio Entertainment 
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 Disney’s The Lion King Sets 
New House Records

All three North American productions of Disney’s landmark musical 
event The Lion King set new house records in the New Year’s 
week ending January 1, 2012, achieving a cumulative gross of 
$5,345,082. 

The Broadway production grossed $2,444,032 at the Minskoff 
Theatre during the sold-out nine performance week, a house 
record and the highest weekly gross in the show’s 14-year run. 

The show’s North American touring production broke Baltimore’s 
Hippodrome Theatre box office record for a Broadway 
engagement grossing $1,531,590 for nine performances the 
week ending January 1.  And in its final week at the Mandalay 
Bay Theatre in Las Vegas, The Lion King grossed $1,369,460 on 
eight performances, a house record for the Mandalay Bay Theatre 
and the highest-grossing week in that production’s two- and-a-half 
year run.

In its 15th year, The Lion King remains ascendant, continuing to 
reign as a cultural phenomenon and one of the most popular 
stage musicals in the world.  Since its Broadway premiere on 
November 13, 1997, 19 productions around the globe have 
been seen by more than 63 million people, grossed over $4.7 
billion and have, cumulatively, run a staggering 89 years.  

Produced by Disney Theatrical Productions (under the direction of 
Thomas Schumacher), The Lion King is the seventh longest-running 
musical in Broadway history and one of only six productions in 
theatre history to play for 10 years or more both on Broadway 
and in the West End.  Translated into seven different languages 
(Japanese, German, Korean, French, Dutch, Mandarin, Spanish), 
the show has been performed in 15 different countries on five 
continents. The Lion King can currently be seen on Broadway, on 
stages across North America, and in Tokyo, London’s West End, 
Hamburg and Madrid. 

Disney and Comcast Announce 
Long-Term Agreement 

Comcast Corporation and The Walt Disney Company recently 
announced a long-term, comprehensive distribution agreement 
that will deliver Disney’s top quality sports, news and entertainment 
content to Comcast’s Xfinity TV customers into the next decade 
on television, online, on tablets and handheld devices. The new 
agreement enhances the multichannel business model and supports 
the companies’ mutual goal to deliver the best video content to 
customers across multiple platforms using the latest technology 
and cloud innovation. For the first time ever, Comcast’s Xfinity TV 
customers will be able to watch ESPN, ABC or Disney shows live 
or on demand and across multiple screens. The companies also 
agreed to collaborate over the term of the deal to create new, 
innovative viewing experiences for Xfinity TV customers.

The networks and services covered by the agreement include: 
ABC, ABC Family, Disney Channel, Disney XD, ESPN, ESPN2, 
ESPNU, ESPN Deportes, ESPNEWS, ESPN Classic, ESPN 
Goal Line, ESPN Buzzer Beater, ESPN 3D, ESPN GamePlan, 
ESPN FullCourt and ESPN3; retransmission consent for seven 
ABC-owned broadcast television stations (WABC-TV New York, 
WLS-TV Chicago, WPVI-TV Philadelphia, KGO-TV San Francisco, 
KTRK-TV Houston, KTVD-TV Raleigh-Durham, and KFSN-TV Fresno) 
as well as more than 10 high-definition networks. Additionally, 
Comcast will launch the Disney Junior channel. 

Comcast will also provide its Xfinity TV customers with broad 
access to a suite of live Disney networks on an authenticated 
basis and expanded Xfinity On Demand content through Disney’s 
comprehensive TV+ initiative. In total, 70 services are covered by 
the broad scope of this new agreement. License fee schedules for 
different services under the deal will be phased in over time.

Media Networks
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Disney Junior Set to Launch in the U.S.

Disney Junior, a 24-hour basic cable/satellite channel expressly 
for kids age 2-7 and their parents/caregivers, will launch 
Friday, March 23 (12:00 midnight, ET/PT) in the U.S., joining 
28 other Disney Junior channels around the world. Disney 
Junior was introduced as a daily programming block on Disney 
Channel in February 2010.

The popular Disney Junior daily programming block will 
continue on Disney Channel while the new 24-hour channel will 
fulfill parents' demands for quintessentially Disney programming 
throughout the day. The Disney Junior channel will be available 
via major cable and satellite providers Comcast, Time Warner 
Cable, Cablevision, Bright House Networks and Verizon, 
among others. Additional information regarding Disney Junior 
is available at DisneyJuniorTheChannel.com.

In addition to current hits Jake and the Never Land Pirates, 
Mickey Mouse Clubhouse, Little Einsteins, Handy Manny 
and Special Agent Oso, the channel will also present viewer 
favorites from the past, Higglytown Heroes, Stanley, JoJo's 
Circus and Rolie Polie Olie, among others.

Disney Channel Launches 
Free-to-Air in Turkey

Disney Europe, Middle East & Africa 
(EMEA) recently announced that 
Disney Channel’s distribution has 
passed 100 million households in 
the region, having tripled in just three 
years. The recent launch of Disney 
Channel Turkey boosted the channel’s 
reach by 11 million homes.

Disney Channel Turkey targets kids 2–14 and their families.

Disney XD to Launch Marvel Universe

Disney XD will launch Marvel Universe, a dedicated Marvel 
programming block, with the new series Ultimate Spider-Man 
as its centerpiece, on Sunday, April 1st. Marvel Universe on 
Disney XD will be the ultimate place for fans to find exclusive 
Marvel content, including new animated short-form series, live-
action interstitials and the series return of The Avengers: Earth’s 
Mightiest Heroes. The block will be home to Marvel’s biggest 
superstars such as Spider-Man, Iron Man, Hulk, Thor, Captain 
America and many more to introduce dynamic stories of action, 
adventure and heroism to a whole new generation.
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Disney Cruise Line Unveils New Itineraries 
and Ports for 2013

  
In 2013, Disney Cruise Line will offer new itineraries, including an 
expanded portfolio of European cruises with new destinations such 
as Venice, Italy, and the Greek Isles. In addition, Disney Cruise 
Line will utilize a second homeport in Florida, with Caribbean 
sailings departing from the Port of Miami for the first time.

With the addition of the Disney Dream and Disney Fantasy to 
the fleet of cruise ships, Disney Cruise Line is able to take more 
families to more destinations around the world. Disney Cruise 
Line has always catered to the unique vacation needs of families, 
and next year will be enhancing the cruise options for guests — 
whether it’s sun and sand in the Caribbean, outdoor adventures in 
Alaska or experiencing the wonders of Europe.

Highlights of the Disney Cruise Line 2013 schedule include:

Four-night Mediterranean Getaway 
Ports: Barcelona; Nice (Villefranche), France; Palma de 
Mallorca, Spain

Seven-night Mediterranean Cruise 
Ports: Barcelona; Nice (Villefranche), France; Florence (La 
Spezia), Italy; Rome (Civitavecchia), Italy; Naples, Italy

12-night Mediterranean with Greece
Ports: Barcelona; Nice (Villefranche), France; Florence (La 
Spezia), Italy; Rome (Civitavecchia), Italy; Athens (Piraeus), 
Greece; Ephesus (Kusadasi), Turkey; Mykonos, Greece; Valetta, 
Malta

12-night Mediterranean with Venice
Ports: Barcelona; Nice (Villefranche), France; Florence (La 
Spezia), Italy; Rome (Civitavecchia), Italy; Naples, Italy; Venice, 
Italy (overnight); Dubrovnik, Croatia; Valetta, Malta.

Five-night Caribbean
Ports: Miami, Cozumel, Castaway Cay

Five-night Caribbean
Ports: Miami, Grand Cayman, Cozumel

Four-night Bahamas
Ports: Miami, Key West, Nassau, Castaway Cay

Six-night Caribbean
Ports: Galveston, Grand Cayman, Cozumel

Eight-night Caribbean
Ports: Galveston, Key West, Grand Cayman, Costa Maya, 
Cozumel

Seven-night Alaska
Ports: Vancouver, Tracy Arm (scenic cruising through fjord), 
Skagway, Juneau, Ketchikan

Caribbean and Bahamas from Port Canaveral

The Disney Fantasy will sail out of Port Canaveral on seven-night 
Caribbean itineraries—alternating eastern (St. Maarten and St. 
Thomas) and western (Grand Cayman, Costa Maya, Cozumel). 
Special Eastern Caribbean sailings, January through April 2013, 
stop at San Juan, Puerto Rico. All Disney Fantasy itineraries include 
a stop at Disney’s private island, Castaway Cay.

        To learn more, visit http://www.disneycruise.com. 

Parks and Resorts
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themed toys. Minnie Mouse, the leading lady of Disney Junior, 
gives girls new ways to play with fashion, kitchen and travel-
themed play sets and role play. And Doc McStuffins, the newest 
gal on the Disney Junior block, will inspire nurturing play through 
doctor-themed role play, dolls and accessories.

Disney Store Expands Newly Designed 
Store Concept to 12 Countries in 2012 

Disney Store recently announced that its award–winning store 
design will be in 12 countries by the end of 2012. The store 
opening slate includes an inaugural location in Shanghai, China 
opening in the fall, making it the 12th country to receive the 
interactive retail model. More guests than ever before in North 
America will experience the immersive shopping destination as 
13 new and remodeled Disney Store locations are scheduled to 
open in 2012, and Colorado, Connecticut, Delaware, Utah, and 
Virginia will each receive its first new concept store in the state. 

In February 2012, a new showcase Disney Store in Italy was 
unveiled in Milan, the second newly designed store to open in 
the country. The city of Sendai recently held the grand opening of 
its first newly designed location in Japan as thousands of guests 
shared in "the best 30 minutes of a child’s day." Disney Store’s 
25th anniversary year is off to an exciting start, building on its 
success as a leading global specialty retailer.

        To find a local Disney Store, guests can visit www.

DisneyStore.com/storelocator.

Disney Baby Announces Expanded 
Collections of Essential Products 

Disney Baby recently launched an all-new, expanded collection 
of products to help parents create magical moments right from the 
start. The new Disney Baby collections provide feel-good, unique 
products organized around key moments of the day, including In 
the Nursery, Dressing Baby, Mealtime and Bathtime. Disney Baby 
also recently introduced DisneyBaby.com, an online destination 
featuring the Disney Baby Magical Moments upload tool and 
gallery, inspirational ideas, mom-tested tips and a comprehensive 
Disney Baby product showcase for expecting and new parents.

DisneyBaby.com not only serves as a one-stop resource to search 
the most comprehensive collection of Disney Baby brand products 
on the Web, it also allows parents and gift givers the ability to 
filter by gender, product type, Disney character and retailer. 

Disney Unveils New Disney Junior Toy Line 

Disney Consumer Products (DCP) recently unveiled a colorful and 
playful assortment of more than 130 toys inspired by four series on 
Disney Junior, the popular programming block on Disney Channel 
that will launch as a 24-hour channel on March 23. 

The new Disney Junior toy line is packed with creativity to inspire 
hours of imaginative play based on popular play patterns with 
preschool-aged kids. The line features colorful play sets, figures 
and feature plush from Fisher Price; role play sets, accessories, 
plush and dolls from Just Play; interactive board games from 
Wonder Forge; children's electronics from VTech; ride-ons from 
Kiddieland; and bikes and scooters from Huffy, among other 
products. Popularity for the breakout hit series Jake and the Never 
Land Pirates has created a pent-up demand for the series’ first toy 
line. Mickey Mouse proves once again that he offers versatile 
appeal to a new generation of fans with both farm- and dance-

Disney Consumer Products
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Disney Interactive Media Group

Disney Interactive Media Group 
Announces New Facebook Game, 

Blackwood and Bell Mysteries 

Disney Interactive Media Group’s Playdom is proud to announce 
the launch of Blackwood and Bell Mysteries on Facebook, a 
new hidden object game from the makers of the award-winning 
Gardens of Time. Building on the popular hidden object genre by 
adding a deeper storyline, Blackwood and Bell Mysteries focuses 
on mystery themed quests, offering a more in-depth narrative 
and darker Victorian mood and style to players. Players join 
the detective team of Blackwood and Belle to uncover strange 
mysteries and solve crimes all over the world.

Disney Announces ‘Heroes Work Here’

At Disney’s recent Annual Shareholder meeting, Chairman and 
Chief Executive Officer Bob Iger announced Heroes Work 
Here, a new company-wide initiative to hire, train and support 
returning veterans. The new program continues Disney’s long 
history of respect and appreciation for the U.S. Armed Forces by 
expanding the company’s commitment to recognize and honor 
the sacrifice and service of these men and women.
 
As part of the initiative, Disney will provide at least 1,000 jobs 
and career opportunities for returning U.S. veterans over the 
next three years, support military families and veterans during 
their transition into civilian life, and launch a national public 
awareness campaign to encourage all employers across the 
U.S. to hire veterans.
 
In addition to providing career opportunities for veterans, 
Disney will also invest in select non-profit organizations that 
provide training and other support services. Through the Disney 
VoluntEARS program, employees will also engage in service 
projects with veterans’ organizations in communities around the 
country. The public awareness campaign, featuring veterans 
currently employed in various businesses across The Walt Disney 
Company, will highlight their value, encourage companies to 
hire these highly skilled men and women, and direct them to the 
Joining Forces initiative for more information.
 
Heroes Work Here includes recruitment efforts across all segments 
of The Walt Disney Company, including ESPN, the Disney-ABC 
Television Group, Disney Consumer Products, The Walt Disney 
Studios, and Disney Parks and Resorts. The company will host 
career fairs and participate in events designed to showcase 
opportunities for returning military personnel.
 
       Click here for more information http://disneycareers.

com/en/working-here/heroes-work-here/.

Disney Corporate Citizenship
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Domestic Motion Pictures

Walt Disney Studios Home Entertainment - North America

Q2 - FY12

Q2 - FY12 Q2 - FY11

Q2 - FY11

Title

Beauty and the Beast 3D
The Secret World of Arrietty
John Carter

Title

Real Steel
Treasure Buddies
Lady and the Tramp1

The Muppets

Title

Secretariat
Beverly Hills Chihuahua 2
You Again
Bambi2

Tangled

Title

Gnomeo & Juliet
I Am Number 4
Mars Needs Moms

Banner

Disney
Disney
Disney

Release Date

01/13/12
02/17/12
03/09/12

Banner

Touchstone
DreamWorks
Disney

Release Date

02/11/11
02/18/11
03/11/11

Street Date

01/25/11
02/01/11
02/08/11
03/01/11
03/29/11

Street Date

01/24/12
01/31/12
02/07/12
03/20/12

1 Blu-ray Release Date:  2/7/12.  DVD Release Date:  3/27/12 2 Blu-ray only on 3/1/11; DVD release on 4/19/11
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Cable Subscribers

Disney Channel  ( a ) ESPN  ( f )  (g )  

AETN/Lifetime ( f)   

United States
Latin America 
India
United Kingdom
Italy
Taiwan
France
Japan
Scandinavia (b)
Poland
Romania (c)
Hungary/Czech/
Slovakia/Slovenia
Asia (d)
Australia (e)
Germany 
Korea
South Africa
Russia
Portugal
Israel
Turkey
Benelux
Serbia
Ukraine (c)
Middle East
Angola
Malta

International Sub-Total
Worldwide Total

(a)  United States reflects estimated subscriber counts according to Nielsen Media Research; International Disney Channels reflect reported subscribers.     
(b)  Includes Sweden, Norway, Denmark, and Finland.      
(c)  Ukraine was previously reported under Romania.      
(d)  Includes Brunei, Cambodia, Hong Kong, Indonesia, Malaysia, Palau, Papua New Guinea, Singapore, Thailand, Philippines and Vietnam.      
(e)  Numbers include New Zealand.      
(f)   ESPN and AETN/Lifetime based on estimated U.S. subscriber counts according to Nielsen Media Research, except as noted.  Our ownership interest in ESPN and AETN/Lifetime is 80% and 42%, respectively.  

ESPN and A&E programming is also distributed internationally through other networks.      
(g)   ESPNU, Lifetime Real Women, Disney XD International and Disney Jr. International based on reported subscribers.     
(h)  Represents estimated broadband subscribers for December 2011 and December 2010 for the current and prior periods, respectively.      
(i)   Based on estimated U.S. subscriber counts according to Nielsen Media Research.      

98.7
36.1
9.7

11.4
5.2
6.0

17.3
5.8
4.9
6.5
5.4
4.2

3.4
2.7
2.8
6.7
2.0
5.6
2.4
1.1
1.5
9.0
1.0
0.6
0.5
0.3
0.5

152.5 
251.2 

99.1
99.0
74.2
72.7
32.8
71.6

99.1
99.0
98.8
82.4
66.8
65.7
15.2

99.4
29.6
6.8
9.1
5.8
6.0
5.7
5.5
4.8
5.8
5.4
3.9

3.2
2.6
2.4
1.7
1.9
3.4
2.2
1.2
1.4
5.4
0.9
0.4
0.5
0.2
0.5

116.3 
215.7

99.8
99.7
73.2
72.3
38.5
65.0

99.8
99.7 
99.1  
80.1
62.3 
61.4  
16.2  

12/31/11
# subscribers
(in millions)

1/1/11
# subscribers
(in millions)

12/31/11
# Nielsen Households

(in millions)

12/31/11
# Nielsen Households

(in millions)

12/31/11
# Nielsen Households

(in millions)

1/1/11
# Nielsen Households

(in millions)

1/1/11
# Nielsen Households

(in millions)

1/1/11
# Nielsen Households

(in millions)

Other Cable Properties    

ABC Family (i)
Disney XD International (g)
Disney XD Domestic (i)
SOAPnet (i)
Disney Jr. International (g)

97.5
89.9
78.3
73.8
62.0

98.5
81.9
77.9
75.2
46.2

ESPN 
ESPN2 
ESPNEWS 
ESPNU (g)
ESPN Classic  
ESPN3 (h)

A & E Channel
Lifetime Television
HISTORY
Lifetime Movie Network
The Biography Channel
History Int'l
Lifetime Real Women (g)
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Please note:
This newsletter has been prepared by the Investor Relations group of The Walt Disney Company solely for the information of shareholders of the Company. It is not 
intended to be used in connection with investment decisions. All information contained in this newsletter is presented as of the date indicated below, and the Company 
assumes no duty to confirm, revise or update the information. Certain statements in this newsletter may constitute “forward-looking statements” within the meaning 
of the Private Securities Litigation Reform Act of 1995. These statements are made on the basis of our views and assumptions regarding future events and business 
performance as of the time the statements are made and we do not undertake any obligation to update these statements. Actual events may differ materially from 
those expressed or implied.  Such differences may result from actions taken by the Company, as well as from developments beyond the Company’s control, including 
international, political, health concern and military developments and changes in domestic and global economic conditions that may affect our businesses generally.  
Additional factors are set forth in the Company’s Annual Report on Form 10-K for the year ended October 1, 2011, and in subsequent reports on Form 10-Q under 
Item 1A “Risk Factors.” Reconciliations of non-GAAP financial measures to equivalent GAAP financial measures are available on Disney’s Investor Relations website.

March 21, 2012


