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Disney Reports Fiscal Q4 and Full Year Earnings Results

On November 8, The Walt Disney Company reported earnings 
for its fiscal year and fourth quarter ended September 29, 2012. 
Diluted earnings per share (EPS) for the year increased 24% to 
$3.13 from $2.52 in the prior year. For the quarter, diluted EPS 
was $0.68 compared to $0.58 in the prior-year quarter. Excluding 
certain items affecting comparability, EPS for the year increased 
21% to $3.07 from $2.54 in the prior year and EPS for the quarter 
increased 15% to $0.68 from $0.59 in the prior-year quarter.

“Fiscal 2012 was a great year creatively, financially and 
strategically, resulting in record revenue, net income, and earnings 
per share,” said Disney Chairman and CEO Robert A. Iger. “The 
addition of Lucasfilm will further fuel Disney’s creative engine 
across our company to create additional value for our shareholders 
and we’re confident the Company is well positioned to continue 
our strong performance and growth.”

MEDIA NETWORKS: Media Networks revenues for the year 
increased 4% to $19.4 billion and segment operating income 
increased 8% to $6.6 billion. For the quarter, revenues increased 
2% to $4.9 billion and segment operating income increased 7% to 
$1.6 billion.

PARKS AND RESORTS: Parks and Resorts revenue for the year 
increased 10% to $12.9 billion and segment operating income 
increased 22% to $1.9 billion. For the quarter, revenues increased 
9% to $3.4 billion and segment operating income increased 18% 
to $497 million.

STUDIO ENTERTAINMENT: Studio Entertainment revenues for 
the year decreased 8% to $5.8 billion and segment operating 
income increased 17% to $722 million. For the quarter, revenues 
decreased 4% to $1.4 billion and segment operating income 
decreased 32% to $80 million.

CONSUMER PRODUCTS: Consumer Products revenues for 
the year increased 7% to $3.3 billion and segment operating 
income increased 15% to $937 million. For the quarter, revenues 
increased 8% to $883 million and segment operating income 
increased 29% to $267 million.

INTERACTIVE: Interactive revenues for the year decreased 14% to 
$845 million and segment operating results improved $92 million 
to a loss of $216 million. For the quarter, revenues decreased 14% 

to $191 million and segment operating 
results improved $18 million to a loss of 
$76 million.

COmpANY NEWS 

 
Disney Board Declares Dividend and Announces Annual meeting of Shareholders

The Walt Disney Company board recently declared an annual 
cash dividend of $0.75 per share, up 25%, or $0.15 per share, 
from the previous year. The dividend is payable on December 
28, 2012 to shareholders of record at the close of business on 
December 10, 2012. The December payment represents the 57th 
consecutive dividend payment to shareholders.

The Company also announced that it has scheduled its annual 
shareholders’ meeting for Wednesday, March 6, 2013, in 
Phoenix, Arizona.
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reconciliation of non-GAAp 
measures to their GAAp equivalents, 
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Disney to Acquire Lucasfilm Ltd.

Continuing its strategy of delivering exceptional creative 
content to audiences around the world, The Walt Disney 
Company has agreed to acquire Lucasfilm Ltd. in a stock 
and cash transaction. Lucasfilm is 100 percent owned by 
Lucasfilm Chairman and Founder, George Lucas.

Under the terms of the agreement and based on the closing 
price of Disney stock on October 26, 2012, the transaction 
value is $4.05 billion, with Disney paying approximately 
half of the consideration in cash and issuing approximately 
40 million shares at closing. The final consideration 
will be subject to customary post-closing balance sheet 
adjustments.

Under the deal, Disney will acquire ownership of Lucasfilm, 
a leader in entertainment, innovation and technology, 
including its massively popular Star Wars franchise and 
its operating businesses in live-action film production, 
consumer products, animation, visual effects, and audio 
post production. Disney will also acquire the substantial portfolio of 
cutting-edge entertainment technologies that have kept audiences 
enthralled for many years. Lucasfilm, headquartered in San 
Francisco, operates under the names Lucasfilm Ltd., LucasArts, 
Industrial Light & Magic, and Skywalker Sound, and the present 
intent is for Lucasfilm employees to remain in their current locations.

Kathleen Kennedy, current Co-Chairman of Lucasfilm, will become 
President of Lucasfilm, reporting to Walt Disney Studios Chairman 
Alan Horn. Additionally she will serve as the brand manager for 
Star Wars, working directly with Disney’s global lines of business 
to build, further integrate, and maximize the value of this global 
franchise. Ms. Kennedy will serve as executive producer on new 
Star Wars feature films, with George Lucas serving as creative 
consultant. Star Wars Episode 7 is targeted for release in 2015, 
with more feature films expected to continue the Star Wars saga 
and grow the franchise well into the future.

The acquisition combines two highly compatible family 
entertainment brands, and strengthens the long-standing beneficial 
relationship between them that already includes successful 
integration of Star Wars content into Disney theme parks in 
Anaheim, Orlando, Paris and Tokyo.

Driven by a tremendously talented creative team, Lucasfilm’s 
legendary Star Wars franchise has flourished for more than 35 
years, and offers a virtually limitless universe of characters and 
stories to drive continued feature film releases and franchise growth 
over the long term. Star Wars resonates with consumers around the 

world and creates extensive opportunities for Disney to deliver the 
content across its diverse portfolio of businesses including movies, 
television, consumer products, games and theme parks. Star Wars 
feature films have earned a total of $4.4 billion in global box office 
to date, and continued global demand has made Star Wars one 
of the world’s top product brands, and Lucasfilm a leading product 
licensor in the United States in 2011. The franchise provides a 
sustainable source of high quality, branded content with global 
appeal and is well suited for new business models including digital 
platforms, putting the acquisition in strong alignment with Disney’s 
strategic priorities for continued long-term growth.

The Lucasfilm acquisition follows Disney’s very successful 
acquisitions of Pixar and Marvel, which demonstrated the 
company’s unique ability to fully develop and expand the 
financial potential of high-quality creative content with compelling 
characters and storytelling through the application of innovative 
technology and multiplatform distribution on a truly global basis 
to create maximum value. Adding Lucasfilm to Disney’s portfolio 
of world-class brands significantly enhances the company’s ability 
to serve consumers with a broad variety of the world’s highest-
quality content and to create additional long-term value for our 
shareholders.

The Boards of Directors of Disney and Lucasfilm have approved 
the transaction, which is subject to clearance under the Hart-Scott-
Rodino Antitrust Improvements Act, certain non-United States merger 
control regulations, and other customary closing conditions. The 
agreement has been approved by the sole shareholder of Lucasfilm.

   W I N T E R  2 0 1 2    I     3T h e  Wa l t  D i s n e y  C o m p a n y  -  I n v e s t o r  R e l a t i o n s



STUDIO ENTERTAINmENT 

Netflix and Disney Announce multi-Year premium pay TV Window Agreement

Netflix Inc. and The Walt Disney Company recently announced 
a new multi-year licensing agreement that will make Netflix the 
exclusive U.S. subscription television service for first-run live-action 
and animated feature films from The Walt Disney Studios.
 
Beginning with its 2016 theatrically released feature films, new 
Disney, Walt Disney Animation Studios, Pixar Animation Studios, 
Marvel Studios and Disneynature titles will be made available for 
Netflix members to watch instantly in the pay TV window on 

multiple platforms, including television, tablets, computers and 
mobile phones. Also included in the agreement are high-profile 
Disney direct-to-video new releases, which will be made available on 
Netflix starting in 2013.
 
Separately, Disney and Netflix have reached an agreement on a 
multi-year catalog deal that today brings to U.S. Netflix members 
such beloved Disney movies such as Dumbo, Pocahontas and Alice 
in Wonderland. Financial terms of the agreement were not disclosed.

Wreck It Ralph Opens Big

Walt Disney Animation Studios’ Wreck-It Ralph opened in theaters 
nationwide on Friday, November 2, taking in $49 million to 
become the highest-grossing Disney Animation opening ever.

Wreck-It Ralph dropped just 33% in its second weekend for a 
domestic take of $33 million, bringing its total to $93.6 million in 
its first 10 days of release. Globally the film has earned over $200 
million to date.

Disney’s The Lion King Celebrates 15 Years on Broadway

Disney’s landmark musical event, The Lion King, celebrated 15 
years on Broadway, November 13, at the Minskoff Theatre.

As it enters its 16th year, The Lion King is in a position 
unprecedented in the history of Broadway. Already the highest-

grossing and fifth longest-running show in Broadway history, the 
show is routinely the No. 1 Broadway show in a given week, a 
feat previously unimaginable for a show at this stage in its life. As 
it celebrates 15 years, the show, far from slowing, has actually 
strengthened recently. To take but one representative bit of data, 
25,000 more tickets were sold in its 15th year than in the 14th and 
50,000 more tickets were sold than in the 10th. 

Among the most successful titles in entertainment history, its 
worldwide footprint is more remarkable still. With a cumulative 
gross in excess of $5 billion, the title has already earned more 
than the biggest hit films in movie history: more than the Lord of the 
Rings trilogy combined and more than Avatar and Titanic, the No. 
1 and No. 2 highest-grossing films in movie history, combined.

With seven productions currently playing around the world, it will 
make its South American and Portuguese language debut when it 
begins performances in Sao Paolo, Brazil in February 2013. With 
that production, The Lion King’s 21 productions will have played in 
98 cities in 16 countries on every continent except Antarctica.
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mEDIA NETWORKS

Katie on ABC 

During the 2012 November Sweep, Katie stood as the definitive 
No. 1 freshman syndicated talk show, scoring its highest ratings 
ever and producing solid month-to-month increases. For the 
month, Katie led its freshman competition by double to triple-digit 
advantages.  In fact, Katie beat out its nearest rookie competitor 
by 46% in Homes, by 38% in Total Viewers and by 11% in 
Women 25-54. Katie finished as TV’s No. 1 new syndicated 
talker for 11 consecutive weeks with Households, Total Viewers 
and Women 25-54, standing as TV’s top new syndicated talk 

show since 2009 on all three measures.
 
During the final complete Nielsen week of the sweep (w/o 
11/12/12), Katie marked its strongest week ever with 
Households and Total Viewers, surpassing its previous highs set 
during its debut week by 5% and 8%, respectively.  In addition, 
the show equaled its highest-ever ratings across all key Women 
demographics.
 
Katie is distributed by Disney-ABC Domestic Television.

Sofia the First A Huge Hit!

The Sunday November 18th premiere of Disney Junior’s Sofia the 
First: Once Upon a Princess, an animated fairytale about a little girl 
who becomes a princess, delivered 5.2 million Total Viewers on 
Disney Channel, handily becoming the No. 1 cable TV telecast of 
2012 among Kids 2-5 and Girls 2-5. The movie also delivered with 
older kids and adults, attracting more than 3.0 million Kids 2-11 
and more than 1.4 million Adults 18-49.

In a most impressive feat, Sofia the First: Once Upon a Princess 
ranked as the No. 1 cable TV telecast in 5 years in Kids 2-5 and in 
over 10 years in Girls 2-5. Furthermore, it now stands as Disney 
Channel’s No. 1 telecast in the network’s history among Girls 2-5, 
its No. 2 telecast among Kids 2-5 (behind High School Musical 2) 
and its No. 1 preschool telecast ever in Total Viewers, Adults 18-49 
and Women 18-49.

The movie is also available on WATCH Disney Junior, Disney Junior 
On Demand and DisneyJunior.com. 

The series Sofia the First will premier January 11. The movie and 
series will roll out internationally through mid-2013 on both Disney 
Channels and Disney Junior channels.
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ESpN

The Walt Disney Company and Cablevision Announce 
Comprehensive Distribution Agreement

Cablevision and The Walt Disney Company recently announced 
a comprehensive distribution agreement to deliver Disney’s robust 
lineup of top-quality sports, news and entertainment content to 
Cablevision TV customers across television, internet, tablets and 
handheld devices. The new agreement enhances the multichannel 
business model and supports the companies’ mutual goal to deliver 
the best video content to customers across multiple platforms.

As part of the new multi-year agreement, Cablevision will launch 
several new services, including the full suite of authenticated 
WATCH products, ESPN3 and ESPN 3D, as well as the upcoming 
ABC News/Univision Joint Venture, a 24/7 news, information and 
lifestyle multi-platform network for English-dominant and bilingual 
Hispanics, the youngest and fastest-growing demographic in the 
U.S. In total, approximately 70 services are covered by the broad 
scope of this agreement including: ABC, ABC Family, Disney 
Channel, Disney Junior, Disney XD, ESPN, ESPN2, ESPNU, ESPN 
Deportes, ESPNEWS, ESPN Classic, ESPN Goal Line, ESPN Buzzer 
Beater, ESPN 3D, ESPN GamePlan, ESPN FullCourt, ESPN3 and 

Longhorn Network; retransmission consent for WABC-TV and WPVI-
TV, as well as more than 10 high-definition networks.

Cablevision customers will receive broad access to existing 
authenticated products like WATCH Disney Channel, WATCH 
Disney XD and WATCH Disney Junior, the to-be-launched WATCH 
ABC and WATCH ABC Family services and WatchESPN (ESPN, 
ESPN2, ESPN3, ESPNU, ESPN Goal Line and ESPN Buzzer 
Beater). These products will give Cablevision customers more 
opportunities to access live and video on demand content, both 
in-home and out-of-home, on their computers, smartphones, tablets 
and gaming consoles.

Cablevision will also provide its TV customers with broad access 
to expanded On Demand content through Disney’s comprehensive 
TV+ initiative.

ESpN and Big 12 Sign New Rights Agreement through 2024-’25

ESPN and the Big 12 Conference have reached a new, 13-
year rights agreement through 2024-’25 it was announced in 
September. The comprehensive deal will provide more football 
games and basketball games across more ESPN platforms than 
ever before including ESPN on ABC, ESPN, ESPN2, ESPNU, 
Longhorn Network (LHN), ESPN 3D, ESPN International, ESPN 
GamePlan, ESPN FULL COURT, ESPN Goal Line, ESPN Buzzer 
Beater, ESPN Classic, ESPN Deportes, ESPN3 and WatchESPN.

Several aspects of the new deal begin with the 2012-’13 season 
including for the first time distribution on multiple ESPN networks 
for football games, and more men’s basketball games, with 
additional terms activating in 2015-’16. As part of the agreement, 
Fox Sports will offer additional Big 12 content on its networks.

Through the 2015 season, up to 19 conference-controlled 
football games will be televised on ESPN networks and platforms, 
including ESPN on ABC, ESPN, ESPN2, ESPNU and LHN (for 
Texas games only). As a result of this increased flexibility, this 
year’s TCU at Texas matchup took place on Thanksgiving at 7:30 
p.m. ET on ESPN.

Beginning in 2016, ESPN networks can distribute up to 23 
conference-controlled football games, for an increase of four 
games per year.

For men’s basketball, ESPN networks will televise up to 105 
games—an increase of 10 per year—with 43 contests set for 
ESPN or ESPN2 including a minimum of 30 intra-conference 
games. Up to 40 games will be televised on ESPNU and up to six 
contests will originate live on ESPN3. In addition, ESPN retains 
exclusive rights to the entire Phillips 66 Big 12 Men’s Basketball 
Championship, while ESPN Regional Television will continue 
to syndicate the Big 12 Network via local over-the-air stations 
throughout the country. The Conference also retains its position in 
ESPN’s Big Monday lineup.

ESPN will retain rights to televise a select group of exclusive 
games from the league’s 23 sports teams including women’s 
basketball. In addition, ESPN Regional Television will manage and 
administer the exclusive rights to the Big 12 Corporate Sales and 
Sponsorship partner program.
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ESpN Reaches 12-Year Agreement For New College Football playoff
 

ESPN and the group that will administer the new college football 
playoff have reached an agreement in principle to present the 
playoff games and selected other games for 12 years on an 
exclusive basis across ESPN’s platforms. The agreement will begin 
after the 2014 regular season (including January 2015) and 
continue through after the 2025 regular season (January 2026). It 
includes the national championship game and semifinals, as well 
as other bowl games that will be part of the rotation to host the 
semifinals. Combined with deals for the Rose, Sugar and Orange 
Bowls, the arrangement would provide ESPN with rights to all 
games that are involved in the new post-season arrangement to 
determine a college football national champion.
 
ESPN would feature the games on ESPN, ESPN Radio, ESPN 
Mobile TV and via WatchESPN on computers, smartphones, 

tablets and Xbox LIVE. Additionally, ESPN would have the rights to 
distribute the matchups on ESPN 3D, ESPN Deportes and around 
the world via ESPN International.
 
ESPN is in the midst of a four-year agreement for the Bowl 
Championship Series (BCS). The network televises all five games 
from the current format, including the Rose, Sugar, Orange and 
Fiesta Bowls, as well as the BCS National Championship Game. 
The two BCS National Championship Games on ESPN (2011, 
2012) have generated the two largest audiences for any program 
in the history of cable television.
 
The agreement in principle is subject to completion of definitive 
documentation and all necessary approvals.

ESpN Reaches 12-Year Agreement with SEC and Big 12 for Sugar Bowl

ESPN has reached a 12-year agreement with the Southeastern 
and Big 12 Conferences for the Sugar Bowl (previously referred 
to as Champions Bowl) in New Orleans. The agreement, which 
begins in January 2015 with the inaugural game between the two 
conference champions, will include rights to the Sugar Bowl across 
ESPN’s platforms through 2026. Each year, the game will be 
played January 1 in prime time.

ESPN will have the rights to the Sugar Bowl each year no matter 
what is determined to be the exact post-season bowl rotation as 
part of the future format. Those rights include television, ESPN 
Radio, ESPN Mobile TV and on smartphones, tablets, online and 
on Xbox LIVE via WatchESPN. Additionally, ESPN has secured 

rights to distribute the Sugar Bowl on ESPN 3D and around the 
world via ESPN International.

 

ESpN Reaches 12-Year Agreement with ACC for Orange Bowl

ESPN has reached a 12-year agreement with the Atlantic Coast 
Conference (ACC) for the Orange Bowl in South Florida. The 
agreement, which begins in January 2015, will showcase the 
Orange Bowl across ESPN’s platforms through 2026. Each 
year, the game will be played either December 31 or January 1 
and feature the conference champion from the ACC against an 
opponent from the SEC, Big Ten or Notre Dame.

ESPN will have the rights to the Orange Bowl each year no matter 
what is determined to be the exact post-season bowl rotation as 
part of the future format. Those rights include television, ESPN 
Radio, ESPN Mobile TV and on smartphones, tablets, online and 
on Xbox LIVE via WatchESPN. Additionally, ESPN has secured 
rights to distribute the Orange Bowl on ESPN 3D and around the 
world via ESPN International.

News Corporation Completes Acquisition of ESpN STAR Sports

On November 8, 2012, it was announced that News Corporation, 
through a wholly-owned subsidiary, completed its acquisition of 
ESPN’s partnership interest in ESPN STAR Sports (ESS) pursuant to 
their agreement announced on June 6, 2012. 

Upon the closing of the acquisition, ESS became a wholly owned 
subsidiary of News Corporation.
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pARKS AND RESORTS

New Fantasyland Opens at Walt Disney World

On December 6th, Walt Disney World experienced the largest 
expansion in the history of the Magic Kingdom with the grand 
opening of the new Fantasyland.
 
The new Fantasyland features attractions, dining, shopping, 
character interactions, recreation and more – laid out fairy tale-
style amid waterfalls, grottoes, arched bridges, forests and circus 
big tops. A multiyear expansion project that doubles the size of the 
existing Fantasyland, the sprawling new area lies just beyond the 
existing Fantasyland in the shadows of Cinderella Castle.
 
Here’s just a sampling of the new enchanted areas now open in 
New Fantasyland:
 
Under the Sea — JoUrney of the LittLe MerMaid
Guests riding in clamshells travel with Ariel and her friends through 
their exciting adventures above and below the waves. After the 
attraction guests can meet the princess herself in Ariel’s Grotto.
 
enchanted taLeS with BeLLe 
Through props, costumes and other interaction, guests step right 
into the story of Beauty and the Beast – meeting Belle and Lumiere.
 
Be oUr GUeSt reStaUrant 
Be Our Guest features a lavish dining experience in the elegant 
ballroom, delicate Rose Gallery and mysterious “West Wing” of 
the Beast’s Castle. The space offers “great food fast” lunch service 
by day and full-service table dining at night.
 
GaSton’S tavern 
Gaston’s Tavern welcomes guests to a comfy French lodge done in 
homage to -- Gaston himself.

 
dUMBo, the fLyinG eLephant 
Dumbo, The Flying Elephant – a Fantasyland icon – has doubled 
in size. Two Dumbos – one going clockwise and  the other 
counterclockwise – take guests circling above Storybook Circus in 
ride vehicles they maneuver themselves.
 
the BarnStorMer featUrinG the Great Goofini 
Aboard The Barnstormer, it’s family-style coaster fun as guests dip 
and soar daredevil-style above the circus grounds. Ride vehicles 
follow the twisting, turning coaster “flight” of stuntman Goofy.
 
pete’S SiLLy SideShow 
Beloved Disney characters as aspiring circus stars are on hand to 
meet their adoring fans in Pete’s Silly Sideshow. Minnie Mouse, 
Daisy Duck, Goofy and Donald Duck pose for photos with Magic 
Kingdom guests in the process.
 
There’s even more in store as the expansion of New Fantasyland 
continues:
 
princeSS fairytaLe haLL (2013) 
Princess Fairytale Hall will be the new home for Disney princesses 
to meet their loyal subjects in the Magic Kingdom.
 
the Seven dwarfS Mine train (2014) 
The Seven Dwarfs Mine Train will take Magic Kingdom guests on 
a rollicking, musical ride into the mine “where a million diamonds 
shine.” The family style coaster will feature a first-of-its-kind ride 
system with a train of vehicles that swing back and forth.
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To learn more about Disney Cruise Line, visit http://www.disneycruise.com.

Disney Cruise Line Unveils New Itineraries and ports for 2013

In 2013, Disney Cruise Line will offer new itineraries, including an 
expanded portfolio of European cruises with new destinations such 
as Venice, Italy, the Greek Isles and Jamaica. In addition, Disney 
Cruise Line will utilize a second homeport in Florida, with Caribbean 
sailings departing from the Port of Miami for the first time.

Highlights of the Disney Cruise Line 2013 schedule include:

Mediterranean froM BarceLona
Beginning June 1, 2013, the Disney Magic returns to Europe with 
new twists to the Mediterranean itineraries, including a four-night 
option and special 12-night sailings in addition to seven-night 
itineraries that treat guests to the best of Europe during the three-
month season.

The new 12-night sailings visit destinations such as Venice, Italy, and 
Croatia’s Dalmatian Coast on one itinerary and Ephesus, Turkey 
and the Greek Isles including Athens, on another. Each itinerary will 
offer a sailing departing in June and another departing in July. All 
itineraries depart from Barcelona, Spain.

BahaMaS and weStern cariBBean froM MiaMi
Disney Cruise Line will sail from Miami for the first time on December 
23, 2012. One six- and one seven-night Caribbean sailing set 
the stage for a schedule of three-, four- and five-night cruises from 
Miami to the Bahamas and Western Caribbean. Ports of call include 
Cozumel, Mexico; Grand Cayman; Key West; Nassau, Bahamas, 
and Disney’s private island, Castaway Cay.

BahaMaS and weStern cariBBean froM GaLveSton
In 2013, Disney Cruise Line will sail from the Port of Galveston to 
the Western Caribbean and Bahamas on a variety of itineraries, 
including Disney Cruise Line’s first visit to Jamaica. The new seven-
night Western Caribbean sailings will call on Falmouth, Jamaica, 
as well as Grand Cayman and Cozumel, Mexico. Seven-night 
Bahamas cruises include a stop at Castaway Cay.

aLaSka froM vancoUver
Beginning May 27, 2013, the Disney Wonder will sail seven-
night cruises from Vancouver to Tracy Arm, Skagway, Juneau and 
Ketchikan, Alaska.

cariBBean and BahaMaS froM port canaveraL
The Disney Fantasy and Disney Dream will continue to sail a 
variety of Caribbean and Bahamian itineraries departing from Port 
Canaveral.

The Disney Fantasy will sail out of Port Canaveral on seven-night 
Caribbean itineraries – alternating eastern (St. Maarten and St. 
Thomas) and western (Grand Cayman, Costa Maya, Cozumel). 
Special Eastern Caribbean sailings, January through April 2013, 
stop at San Juan, Puerto Rico. All Disney Fantasy itineraries include 
a stop at Castaway Cay.

adventUreS By diSney
Disney Cruise Line and Adventures by Disney will offer families 
unique land and sea experiences in the Mediterranean, available on 
select departures in Barcelona and Madrid. These immersive add-
ons allow families to envelop themselves in the culture of the region 
with VIP access in the most-sought-after tourist destinations.
 
Families can also enhance seven-night and 12-night Mediterranean 
sailings with Adventures by Disney Onboard Experience packages.
 
2014
Beginning in the early part of 2014, all four Disney ships will be 
sailing from Florida ports so that not only will guests have more 
options to visit Castaway Cay, but they may combine their cruise 
with a visit to Walt Disney World Resort and experience the 
expanded Fantasyland at Magic Kingdom. The Disney Magic will 
return to Port Canaveral, Fla., joining the Disney Dream and Disney 
Fantasy, while the Disney Wonder will homeport in Miami.
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CONSUmER pRODUCTS

Disney Rings in the Holidays with Top 10 “must Have” Gifts 

Disney Consumer Products recently announced its Top 10 “must 
have” gifts for children and families who love and cherish all things 
Disney. With something for everyone on your list, Disney’s Top 10 
holiday gifts are already garnering major awards and accolades 
from top media, retailers and leading toy industry influencers. 
The assortment is inspired by stories and characters from across 
the Disney spectrum including Disney•Pixar Cars, Disney Princess 
character Cinderella, Disney Fairies, Doc McStuffins, Mickey Mouse 
and Minnie Mouse, Marvel’s The Amazing Spider-Man, Winnie the 
Pooh and Wreck-It Ralph. Early holiday shoppers can find Disney’s 
hottest toys and gifts now at national retailers, specialty stores, 
Disney Store and DisneyStore.com.

Gift for All 
A one-of-a-kind gift for any 
Disney fan or budding artist, 
the Disney Creativity Studio 
features a “smart” stylus that 
magically transforms into 
a pencil, marker, crayon, 

brush or stamper for an immersive art experience on iPad. Through 
engaging activities and coaching from a real Disney artist, kids 
of all ages can draw and color their favorite Disney characters to 
create their own customized Disney artwork. Simply download the 
Disney Creativity Studio App from the App Store and let the artistic 
adventure begin! SRP $49.99, ages 5+ (for all ages). Disney 
Creativity Studio includes a code to download the app for free. The 
app is also available for purchase for $3.99 from the App Store.

Gifts for Kids
BoUnce BoUnce tiGGer
“Tigger’s gonna make you bounce, bounce” with 
a dancing, shimmying, rocking version of this 
lovable character from Disney’s Winnie the Pooh. 
SRP $39.99, ages 3+.

doc McStUffinS tiMe for yoUr checkUp 
doLL (with LaMBie)
Celebrated as one of the hottest toys of the 
year by Time To Play, Toys”R”Us®, and Toy 
Insider, this Doc McStuffins doll is literally 
flying off the shelves. This adorable interactive 
Doc speaks more than 10 phrases and she can 
bring her friend Lambie to life with the touch of 
her stethoscope. SRP $34.99, ages 3+. A great role 
play item to accompany the doll, the doc McStuffins 
doctor’s Bag playset comes with a fun sound and light 
stethoscope with interactive effects plus seven other 
pieces in a cute medical bag. SRP $19.99, ages 3+.

diSney fairieS coLor SUrpriSe tink
Place disney fairies color Surprise tink onto 10 different shades 
of color and watch as her wings magically recognize and light up 
in that color! Tink also comes with a bonus pixie passcode that lets 
you unlock a free one-month membership pass at pixiehollow.com. 
SRP $29.99, ages 4+.

diSney princeSS – cindereLLa
Little princesses can celebrate the magic of 
Cinderella with a spectacular assortment of 
new toys inspired by the release of Cinderella 
Diamond Edition on Blu-Ray™. Oppenheim Toy 
Portfolio Platinum Award Winners of 2012, the 
Cinderella “Happily Ever After” Carriage Set 
and the Cinderella Deluxe Doll Gift Set are Disney 
Store exclusives. With the cinderella ‘’happily ever 
after’’ carriage Set, girls can recreate the iconic fairytale 
metamorphosis. The set includes the transforming 
coach, a horse, and a Cinderella doll in her beautiful 
white satin wedding gown & veil. SRP $59.99, ages 3+. 
The Cinderella Deluxe Doll Gift Set features six dolls, 
two dresses and a dress form, and includes her step-
sisters Anastasia and Drizella, Lady Tremaine, Prince 
Charming and the Fairy Godmother. SRP $79.50, ages 
3+ Girls can get ready for the ball with the cinderella enchanted 
carriage vanity which features storytelling icons like the clock, 
pumpkin, and bows in its lovely design. SRP $99.99, ages 3+.
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LiGhtninG McQUeen hawk
An ideal toy for any Disney·Pixar Cars fan, Lightning McQueen 
Hawk is inspired by the new flight-themed Cars Toons short, Air 
Mater. With exciting transformation play, Lightning McQueen 
Hawk converts from a 
car into an airplane with 
wings. Lightning McQueen 
hawk features built-in 
sensors that respond to kids’ 
movements. Kids will love 
reliving animated scenes and 
creating new “air-ventures” 
with this beloved 
character. SRP 
$43.99 ages 4+.

MaSter MoveS Mickey
Get down in the house with 
your favorite mouse! Master 
Moves Mickey dances to a 
funky beat as he combines 
over 15 different dance moves 
into his own original dance 
combinations. SRP $69.99 
ages 3+.

the aMazinG Spider-Man 
the amazing Spider-Man 

Mega Blaster web Shooter with Glove allows kids to shoot webs 
from the palm of their hands just like the webbed crusader. SRP 
$19.99, ages 5+. the Spider Strike night infiltrator vehicle includes 
a Spider-Man action figure that rides in the seat. With the push of 
the spoiler you can see Spider-Man launch into action as he swings 
over the hood. SRP $19.99, ages 4+.

Gifts for Babies and Toddlers
diSney BaBy heirLooM QUiLt & pLUSh
Exclusively at the Disney Baby Store at the 
Americana at Brand in Glendale, CA and 
disneystore.com/disneybaby, the winnie the 
pooh heirloom Quilt & plush is the perfect “first 
set” for every little one. Featuring the loveable 
characters from Disney’s classic film Winnie 
the Pooh, the Heirloom Quilt is super soft 
to provide endless cuddles for parents 
and baby. You can also personalize 
it! SRP $79.50. The plush fur is made of a 
rosette swirl pattern and is huggably soft. 
The plush is also available in classic Mickey 
Mouse and Minnie Mouse designs, and includes a keepsake bag. 
SRP $49.50. 

Disney and J.C. penney Team Up

Disney and J.C. Penney recently evolved their long-standing 
relationship by opening Disney shops in more than 500 J.C. 
Penney Stores across North America. This new strategy is to 
create branded shop environments at J.C. Penney with a renewed 
emphasis on customer service and technology to improve the 
overall experience in stores. Disney will participate in this 

strategy, alongside other retailers, to complement Disney’s existing 
assortment of licensed merchandise with unique, Disney-branded 
products exclusive to J.C. Penney.

These new 800—1,100 square-foot Disney shops will focus 
primarily on new and unique Disney products for kids, featuring 
categories that include Role Play/Costumes, Plush and Sleepwear, 
along with seasonal and synergy-inspired offerings. Additional 
products manufactured by our valued licensees will continue to be 
found in other areas of J.C. Penney as they are today.  
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INTERACTIVE

Disney Epic mickey 2: The power of Two Available Now

On November 18, the follow-up to the Disney Epic Mickey 
video game, Disney Epic Mickey 2: The Power of Two, hit stores 
everywhere to celebrate the birthday of Mickey Mouse.

Disney Epic Mickey 2: The Power of Two allows two players to 
work together to tell their own collaborative story. In addition to 
taking on the role of the heroic Mickey Mouse, a second player 

can join in as Oswald the Lucky Rabbit, using unique abilities 
drawn directly from the original cartoons created more than 80 
years ago.

Disney Epic Mickey 2: The Power of Two is available on Wii, 
PlayStation 3, Xbox 360, PC and Mac. Disney Epic Mickey: Power 
of Illusion is now available for Nintendo 3DS.

Disney.com Relaunches

In October, Disney Interactive rolled out the first phase of the new 
Disney.com experience. Disney.com is now simpler, more elegant 
and easier to navigate, allowing fans access to their favorite 
Disney content at any time. 

The launch included a slick new front page; new Movies, 
Music and “Create” (Disney Interactive‘s portfolio of creative 
tools) experiences; and selected Disney videos from across 
the company, including live Disney Channel programming
via TV+ and YouTube on Disney. 

The new site, a significant technological milestone for Disney 
focusing on entertainment, is just the first phase of the new 

Disney.com experience with more enhancements to come in the 
months ahead.
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CORpORATE CITIZENSHIp

Disney Announces paper Sourcing and Use policy

Disney recently announced a new Paper Sourcing and Use 
Policy, establishing guidelines for paper used in Disney’s day-
to-day business operations as well as its consumer products and 
packaging.  The policy—already in place – continues Disney’s 
commitment to responsible forest practices and conservation, and 
is being implemented in two phases. The first phase will focus on 
paper sourced directly by Disney or on behalf of Disney for use 
in Disney-branded products and packaging, and the second will 
address paper sourced by the Company’s independent licensees.

The policy aims to:

•Minimize the consumption of paper.
• Eliminate paper products containing irresponsibly harvested fiber, 
  such as fiber from High Conservation Value Areas.
•Maximize recycled content and fiber sourced from Forest. 
  Stewardship Council-certified forestry operations.

Disney will work with non-governmental organizations to identify 
and prioritize regions with poor forest management and high 
rates of deforestation.  The Company will report its implementation 
progress on an annual basis.

“The paper policy is an example of how Disney conducts 
business in an environmentally and socially responsible way, and 
demonstrates the Company’s commitment to creating a lasting, 

positive impact on ecosystems and communities worldwide,” 
said Dr. Beth Stevens, senior vice president, Disney Corporate 
Citizenship, Environment and Conservation.

Disney sought input from stakeholders throughout the supply chain 
and from the environmental community in the formulation of its 
paper policy.  Disney will continue to solicit ongoing feedback as 
the policy is implemented.

The new policy continues Disney’s legacy of supporting forest 
and nature conservation.  Over the last two decades, the Disney 
Worldwide Conservation Fund has invested in conservation 
programs in 112 countries, including more than 70 projects in 
Indonesia to protect the Sumatran rainforest and work with villages 
to effectively manage critical forest habitats. Since 2009, Disney 
has also invested more than $27 million in forest carbon projects 
in the United States, Peru, Brazil, Democratic Republic of Congo, 
and China.
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Sourcing and Use Policy Guide

Learn more about Disney’s citizenship efforts at www.thewaltdisneycompany.com/citizenship.
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Q1 - FY13

Q1 - FY13 Q1 - FY12

Q1 - FY12

Title
Frankenweenie
Wreck-it Ralph
Lincoln

Monsters Inc 3D (Re-Release)

 

Note:  Release Dates Subject to Change.

Title
Real Steel
The Muppets
War Horse

Banner
Disney
Disney
DreamWorks

        
Pixar

Release Date
10/5/12
11/2/12
11/9/12
11/16/12 (wide)

12/19/12

Banner
DreamWorks
Disney
DreamWorks

Release Date
10/7/11
11/23/11
12/25/11

Walt Disney Studios Home Entertainment - North America 

Title
Cinderella1

Secret of the Wings
Brave
Santa Paws 2: The Santa Pups
Finding Nemo Re-Release
The Odd Life of Timothy Green

Title
The Lion King1

African Cats
Pirates of the Caribbean 42

Captain America (Paramount)
Winnie the Pooh 
Cars 2
The Help
Fright Night

Street Date
10/4/11
10/4/11
10/18/11
10/25/11
10/25/11
11/1/11 
12/6/11 
12/13/11

Street Date
10/2/12
10/23/12
11/13/12
11/20/12
12/4/12 
12/4/12

Domestic motion pictures 

1  Blu-ray Release Date:  10/2/12.  DVD release date:  11/20/12

1  Blu-ray Release Date:  10/4/11.  DVD Release Date:  11/15/11

2  Blu-ray Release Date:  10/18/11.  DVD Release Date:  11/15/11
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Disney Channel  ( a ) ESPN  ( g )  (h )  

AETN/Lifetime  ( g)   

United States
Latin America 
India
United Kingdom
Italy
Taiwan
France
Japan
Scandinavia (b)
Poland
Romania (c)
Hungary/Czech/
Slovakia/Slovenia
Asia (d)
Australia (e)
Germany 
Korea
South Africa
Russia (f)
Portugal
Israel
Turkey (f)
Benelux
Serbia
Ukraine (c)
Middle East
Angola
Malta

International Sub-Total
Worldwide Total

(a)  United States reflects estimated subscriber counts according to Nielsen Media Research; International Disney Channels reflect reported subscribers.  
(b)  Includes Sweden, Norway, Denmark, and Finland.    
(c)  Ukraine was previously reported under Romania.      
(d)  Includes Brunei, Cambodia, Hong Kong, Indonesia, Malaysia, Palau, Papua New Guinea, Singapore, Thailand, Philippines and Vietnam.    
(e)  Numbers include New Zealand.      
(f)   Russia and Turkey became free to air on January 2012.
(g)  ESPN and AETN based on estimated U.S. subscriber counts according to Nielsen Media Research, except as noted.  Our ownership interest in ESPN and AETN is 80% and 50%, 
       respectively.  ESPN and A&E programming is also distributed internationally through other networks.
(h)  ESPNU, Lifetime Real Women, Disney XD International and Disney Jr. International based on reported subscribers. Toon Disney, which used to be included in Disney XD international,   
       was shut down in Q1 FY12.
(i)   Represents estimated broadband subscribers for September 2012 and September 2011 for the current and prior periods, respectively.
(j)   Based on estimated U.S. subscriber counts according to Nielsen Media Research.
(k)  H2 channel launched in Oct ‘11 (previously branded as History Int’l).     

98.2
39.4
10.1
11.3
4.6
6.1

19.2
6.0
4.9
6.6
5.8
4.3

3.7
2.6
3.0
8.8
2.8
0.0
2.5
1.1
0.0
8.5
1.2
0.8
0.5
0.6
0.5

154.9 
253.1 

98.2
98.1
74.3
73.3
31.2
73.0

98.4
98.4
98.2
84.2
68.6
67.9
15.6

98.8
33.6
8.4
9.1
5.1
6.0

16.9
5.7
4.8
6.4
5.3
4.1

3.4
2.6
2.6
6.1
1.9
6.2
2.3
1.1
1.5
6.6
1.0
0.4
0.4
0.2
0.5

142.2 
241.0

98.6
98.5
73.3
71.9
32.6
70.0

99.1
98.9 
98.7  
82.1
65.4 
64.2 
17.5 

9/29/12
# subscribers
(in millions)

10/1/11
# subscribers
(in millions)

9/29/12
# Nielsen Households

(in millions)

9/29/12
# Nielsen Households

(in millions)

9/29/12
# Nielsen Households

(in millions)

10/1/11
# Nielsen Households

(in millions)

10/1/11
# Nielsen Households

(in millions)

10/1/11
# Nielsen Households

(in millions)

Other Cable Properties    

ABC Family (j)
Disney XD International (h)
Toon Disney (h)
Disney XD Domestic (j)
SOAPnet (j)
Disney Jr. International (h)
Hungama
Disney Cinemagic
UTV

96.8
95.3
0.0
79.8
66.1
73.0
10.1
11.1
1.7

97.5
87.3
3.4
78.1
73.8
57.9
8.4
11.6
0.0

ESPN 
ESPN2 
ESPNEWS 
ESPNU (h)
ESPN Classic  
ESPN3 (i)

A & E Channel
Lifetime Television
HISTORY
Lifetime Movie Network
The Biography Channel
H2 (k)
Lifetime Real Women (h)

Cable Subscribers
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Please note:
This newsletter has been prepared by the Investor Relations group of The Walt Disney Company solely for the information of shareholders of the Company. It is not 
intended to be a recommendation with respect to investment decisions. All information contained in this newsletter is presented as of the date indicated below, and 
the Company assumes no duty to confirm, revise or update the information. Certain statements in this newsletter may constitute “forward-looking statements” within the 
meaning of the Private Securities Litigation Reform Act of 1995. These statements are made on the basis of our views and assumptions regarding future events and 
business performance as of the time the statements are made and we do not undertake any obligation to update these statements. Actual events may differ materially 
from those expressed or implied.  Such differences may result from actions taken by the Company, as well as from developments beyond the Company’s control, 
including international, political, health concern and military developments and changes in domestic and global economic conditions that may affect our businesses 
generally.  Additional factors are set forth in the Company’s Annual Report on Form 10-K for the year ended September 29, 2012, and in subsequent reports on 
Form 10-Q under Item 1A “Risk Factors.” Reconciliations of non-GAAP financial measures to equivalent GAAP financial measures are available on Disney’s Investor 
Relations website.
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