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COmpANy NEwS 

Disney Reports Q3 Fy13 Earnings Results 

On August 6 The Walt Disney Company reported earnings for 
its third fiscal quarter and nine months ended June 29, 2013. 
Diluted earnings per share (EPS) for the third quarter of $1.01 
was equal to the prior-year quarter. Excluding certain items 
affecting comparability, EPS for the quarter increased 2% to $1.03 
compared to $1.01 in the prior-year quarter. Diluted EPS for the 
nine months ended June 29, 2013, was $2.61 compared to $2.44 
in the prior-year period.

“We are pleased with the results we delivered in the third quarter,” 
said Robert A. Iger, Chairman and CEO of The Walt Disney 
Company. “We are confident that our strategy of creating high-
quality branded content positions us well for the future.”

MEDIA NETWORKS: Media Networks revenues for the quarter 
increased 5% to $5.4 billion, and segment operating income 
increased 8% to $2.3 billion.

PARKS AND RESORTS: Parks and Resorts revenues for the quarter 
increased 7% to $3.7 billion, and segment operating income 
increased 9% to $689 million. Operating income growth for the 
quarter was driven by increases at our domestic parks and resorts.  

Parks and Resorts results for the quarter include an 
unfavorable impact due to a shift in the timing of the 
Easter holiday relative to our fiscal periods.

STUDIO ENTERTAINMENT: Studio Entertainment revenues 
decreased 2% to $1.6 billion, and segment operating income 
decreased $112 million to $201 million, primarily due to a 
decrease in worldwide theatrical distribution results.

CONSUMER PRODUCTS: Consumer Products revenues increased 
4% to $775 million, and segment operating income increased 5% 
to $219 million. Higher operating income was due to increases at 
our Merchandise Licensing and Retail businesses.

INTERACTIVE: Interactive revenues for the quarter decreased 7% 
to $183 million, and segment operating results decreased by $16 
million to a loss of $58 million.
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For more information, including a reconciliation of non-GAAp measures to their GAAp 
equivalents, visit www.disney.com/investors.



ANImATED AND LIVE ACTION SLATE DETAILS REVEALED AT D23 EXpO

In August, The Walt Disney Studios unveiled new details about its 
upcoming animation and live action slates at D23 Expo 2013 in 
Anaheim, California.

Disney and Marvel Studios revealed exclusive details about 
their upcoming live action film slates, aided by live and video 
appearances from talent and filmmakers and hosted by Alan Horn, 
chairman of The Walt Disney Studios. 

Alan Horn welcomed the crowd to the D23 Expo and introduced 
the live action slate by talking about the addition of Lucasfilm 
to The Walt Disney Studios and the excitement and anticipation 
surrounding Disney’s first Star Wars film, Star Wars: Episode VII, 
slated for release in 2015.

Kevin Feige, President of Marvel Studios, and Sean Bailey, 
President of Walt Disney Studios Motion Picture Production, 

presented overviews of the Marvel Studios and 
Disney live action slates.

Also, three animation studios came together to 
showcase new imagery, signature music and 
behind-the-scenes stories surrounding the roster of 
upcoming animated adventures. The presentation 
included information about the just-announced 
feature film       Zootopia (working title) from Walt Disney 
Animation Studios and the newest film in Disneytoon 
Studios’ Disney Fairies franchise, plus never-before-
shared voice cast announcements for upcoming 
Disney•Pixar titles. 

For more details, visit waltdisneystudios.com.

STUDIO 

marvel and Hero Ventures Announce a New Super Hero-Themed 
Entertainment Experience 

Hero Ventures, a Los Angeles-based entertainment company, 
announced that it is teaming up with Marvel Entertainment to create 
“The Marvel Experience,” an innovative, traveling experience 
featuring dozens of Marvel’s iconic Super Heroes. This attraction 
will appeal to a multi-generational audience and will leverage 
state-of-the-art interactive and multimedia technology, including a 
4D motion ride and original 3D animated features, allowing fans to 
be a part of the action. The tour comes to life in 2014.

The Marvel Experience is a “first-person” Super Hero adventure 
in which audiences step into the Marvel Universe to become a 
part of the story and the action. Innovative tour elements include 
a one-of-a-kind, traveling dome complex the size of two football 
fields developed exclusively by Hero Ventures. In addition to the 
4D motion ride and 3D animated features, other components will 
include digitally projected animation, motion-comic origin stories, 
virtual reality and holographic simulations, original merchandise 

and integrated social media touch points all carefully woven into 
the rich narrative story line.

   F A L L  2 0 1 3    I     3T h e  Wa l t  D i s n e y  C o m p a n y  -  I n v e s t o r  R e l a t i o n s



mEDIA NETwORKS 

ABC Announces Fall Series premiere Dates for 2013–14 Season

Below are ABC’s fall premiere dates for the 2013–14 season.
All times listed are ET. 
Friday, September 6
10:00-11:00 p.m. — 20/20

Thursday, September 26
9:00-11:00 p.m. — Grey’s Anatomy 
(special two-hour premiere event)

Monday, September 16
8:00-10:00 p.m. — Dancing with the Stars

Sunday, September 29
8:00-9:00 p.m. — Once Upon a Time
9:00-10:00 p.m. — Revenge
10:00-11:00 p.m. — Betrayal

Friday, September 20
8:00-8:30 p.m. — Last Man Standing
8:30-9:00 p.m. — The Neighbors
9:00-10:00 p.m. — Shark Tank

Wednesday, October 2
9:30-10:00 p.m. — Super Fun Night

Monday, September 23
10:00-11:00 p.m. — Castle

Thursday, October 3
10:00-11:00 p.m. — Scandal

Tuesday, September 24
8:00-9:00 p.m. — Marvel’s Agents of S.H.I.E.L.D.
9:00-9:30 p.m. — The Goldbergs
9:30-10:00 p.m. — Trophy Wife
10:00-11:00 p.m. — Lucky 7

Sunday, October 6
7:00-8:00 p.m. — America’s Funniest Home Videos

Wednesday, September 25
8:00-8:30 p.m. — The Middle
8:30-9:00 p.m. — Back in the Game
9:00-10:00 p.m. — Modern Family (special one-hour premiere event)
10:00-11:00 p.m. — Nashville

Thursday, October 10
8:00-9:00 p.m. — Once Upon a Time in Wonderland

Good morning America Celebrates 52 weeks in a Row in First place

Good Morning America has ranked No. 1 every week in Total 
Viewers for the past year. Good Morning America’s 52 consecutive 
weeks at the top stand as its longest stretch at No. 1 in more than 
21 years—since before the 1991-92 season.

Season to date, Good Morning America is up in both Total Viewers 
(+9%) and Adults 25-54 (+3%) versus its year-ago averages, 

growing the most in the key adult news. Good Morning America is 
seeing its largest overall season audience in more than 21 years 
and best Adult 25-54 performance in 5 years—since before the 
1991-92 season and 2007-08 seasons, respectively.

Fusion Unveils programming 

Fusion, the groundbreaking news, information and lifestyle network 
for Latinos and millennials, recently announced the channel 
will launch October 28. Fusion also unveiled key parts of its 
programming lineup, featuring news, satire and original series.

Jorge Ramos, the No. 1 Spanish-language television anchor, and 
Leon Krauze, one of the most popular local broadcasters in America, 
will lead Fusion’s primetime news block. David Javerbaum, 12-time 
Emmy® Award-winner and former Executive Producer and Head 
Writer for The Daily Show with Jon Stewart, will oversee content for 
Fusion’s nightly block of satire programming. 

Original series, specials and documentaries on weekend nights 
round out Fusion’s signature mix of current events, information, 
entertainment and humor.

Six of the nation’s biggest cable distributors have already agreed 
to carry the network, including Cablevision, Charter, Cox, AT&T 
U-verse, Verizon FiOS and Google Fiber.
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BET Networks Enters Into Agreement with Disney-ABC 
Television Group to Air Scandal

BET Networks announced that it has licensed the rights to air cur-
rent season episodes of the hit series Scandal. Each episode will 
air on BET no earlier than eight days after its original broadcast on 
ABC, exclusively starting in fall 2013. In addition, BET debuted the 
first two seasons of the series this summer on its network and is also 
licensing the exclusive off-network cable rights to the series starting 
in fall 2014.

Scandal, which is heading into its third season on ABC, has 
proven a ratings success, ascending to a series high in its season 
two finale, drawing 9.1 million viewers. The series consistently 
dominated in its 10 p.m. time period with key female demos and 
frequently won with adults 18-49.

Teen Beach movie Becomes the No. 2 movie in Cable TV History

Disney Channel’s Teen Beach Movie is the No. 2 movie in cable TV 
history in Total Viewers and the No. 2 cable TV telecast of all time 
across Kids 2-11, Kids 6-11 and Tweens 9-14, behind only High 
School Musical 2. 

The blockbuster Disney Channel Original Movie franchise has 
now produced five of the Top six movies in cable TV history in Total 
Viewers.

Disney Channel is home to the top performing telecasts in cable TV 
history:
 
  •  High School Musical 2 (8/17/07) – No. 1 scripted cable 
     telecast ever in Total Viewers; No. 1 cable TV telecast ever in 
     Kids 2-11, Kids 6-11 and Tweens 9-14.

  •  Phineas and Ferb: Across the 2nd Dimension (8/5/11) – No. 1 
     animated cable TV telecast in Kids 2-11.

  • Sofia the First: Once Upon a Princess (11/18/12) – No.1 
     cable TV telecast ever in Kids 2-5 and Girls 2-5, and No. 1 
     preschool cable TV telecast in Total Viewers and Women 18-49.

phineas and Ferb: mission marvel Airs to Strong Ratings

On Friday, August 16th, Phineas and Ferb: Mission 
Marvel aired with the series’ best numbers in more 
than six months in Total Viewers and Kids 6-11, in 
nearly 1 year in Kids 2-11 and in over 1 year in 
Boys 6-11 and Boys 2-11.

Verizon and Disney Expand Agreement for wATCH Apps 

Verizon and the Disney and ESPN Media Networks Group recently 
announced that an agreement has been reached to provide 
Verizon FiOS customers the new authenticated services WATCH 

ABC, WATCH Disney Channel, WATCH Disney XD and WATCH 
Disney Junior, as well as the yet-to-be-launched WATCH ABC 
Family service.
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ESpN Networks to Carry 69 Live weekday College Football Games in 2013 Season

ESPN’s extensive coverage of the 2013 college football campaign 
—from kick off on Thursday, Aug. 29 to the BCS National 
Championship on January 6, 2014—will include 69 live weekday 
game telecasts across ESPN, ESPN2, ESPNU, ESPN3 and ABC. 
The lineup will showcase many of the nation’s top programs in 
weekly Thursday and Friday night matchups and on select Tuesdays 
and Wednesdays throughout the season.

The schedule involves 12 teams currently ranked in an early 
ESPN.com preseason top 25 poll highlighted by a showdown 
between No. 3 Oregon and No. 5 Stanford and multiple 

appearances by No. 4 Louisville. Additional ranked teams on the 
schedule include: No. 8 South Carolina, No. 12 Clemson, No. 13 
Texas, No. 14 Florida State, No. 18 TCU, No. 19 UCLA, No. 21 
Boise State, No. 22 Nebraska and No. 23 USC.

Overall, the 2013 college football season on ABC, ESPN, 
ESPN2, ESPNU, ESPN3, ESPN Radio, ESPN Mobile TV, ESPN 
Regional Television and ESPN GamePlan will total more than 450 
regular- and post-season games, concluding with the entire Bowl 
Championship Series on ESPN. A comprehensive schedule with 
Saturday games will be released at a later date.

ESpN 
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pARKS AND RESORTS 

Disney Cruise Line Unveils New 2014 Itineraries and ports

In 2014, Disney Cruise Line will offer new itineraries, including an 
expanded collection of European cruises highlighting the Greek 
Isles. Plus, Disney Cruise Line will depart for the first time from 
homeports in Venice, Italy and San Juan, Puerto Rico.

The following itineraries are available in 2014: 

   • European itineraries that stop at new ports in Spain, Italy and 
     Greece—including the Greek Isles 
  • Southern Caribbean sailings, featuring stops at tropical 
     islands like Antigua, Barbados, Grenada and St. Lucia—
     new ports in 2014 
  • Western Caribbean cruises that showcase the splendor of the 
     Riviera Maya 
  • Alaskan sailings, including an itinerary that stops in the new 
     port of Sitka, Alaska 

  • 3-night and 4-night Bahamian sailings, ideal for a 
     quick getaway 
  • Transatlantic sailings that connect the Mediterranean region 
     with Caribbean Islands 
  • A Panama Canal crossing that departs from Miami, Florida 

Whether you’re seeking a fun-filled extended weekend or a 
leisurely week at sea, Disney Cruise Line has an itinerary to suit 
your style in 2014. 

Plus, enjoy extra flexibility when you’re planning your 2014 cruise, 
thanks to new departure days and holiday cruises. Depart on a 
Monday, Wednesday, Thursday, Friday, Saturday or Sunday—and 
set sail on an adventure that fits your schedule. Or, book a holiday 
cruise and celebrate Christmas or ring in the New Year at sea.
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CONSUmER pRODUCTS 

Disney Consumer products poised for Incremental Retail Sales Growth

Disney Consumer Products (DCP) is poised to widen the gap even 
further as the world’s largest licensor with another year of strong 
growth tied to robust sales of licensed Disney merchandise and 
the acquisition of top entertainment company Lucasfilm Ltd. During 
an exclusive presentation at the annual Licensing Expo 2013 
trade show, Bob Chapek, president of Disney Consumer Products, 
announced the formal inclusion of Lucasfilm licensing into DCP’s 
extensive franchise portfolio. Chapek also outlined the division’s 
strategy of bringing a more consumer-centric focus to DCP by 
aligning Disney’s expansive library of content with each consumer 
segment, focusing on technology and product innovation and on 
long-term franchise development.

Headlining content and merchandising programs in fiscal 
year 2014 and beyond are: the Star Wars franchise and the 
Marvel franchises of Avengers and Spider-Man; plus dynamic 
original programming from the leading preschool brand Disney 
Junior—such as Sofia the First and Doc McStuffins. Additionally, 
plans for new content from both Disney•Pixar and Disney’s 
animation and live action studios, including Planes and 
Maleficent, round out a stellar content line-up prime for 
merchandising opportunities.

marvel Sets Foundation for “Guardians of the Galaxy” Apparel program

Coming off the heels of Comic-Con and buzz garnered by the 
official cast announcement, Marvel Entertainment, LLC announced 
that Mad Engine, C-Life and New Era will introduce a robust line 
of apparel and accessories inspired by next summer’s 
event film Marvel’s Guardians of The Galaxy. As the 
first apparel partners on board for the film, C-Life, 
Mad Engine and New Era join a burgeoning list of 
industry heavyweights including Hasbro, Disguise, 
and Sideshow Collectibles.

Marvel’s Guardians of the Galaxy is directed by 
James Gunn and stars Chris Pratt (Star-Lord), Karen 

Gillan (Nebula), Zoe Saldana (Gamora) and Benicio del Toro (The 
Collector). Marvel’s Guardians of the Galaxy arrives in theaters 
August 1, 2014.
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Disney Infinity Now Available in Stores Nationwide

Disney Infinity, Disney’s most ambitious gaming initiative to date, is 
now available in stores for Xbox 360, PlayStation 3, Nintendo Wii, 
Wii U and Nintendo 3DS. Each Disney Infinity character figure will 
come to life and play together in a virtual “Toy Box,” where guests 
can build and customize their own unique virtual worlds using their 
favorite characters, vehicles, settings and more. The game also 
includes story-driven experiences, called “Play Sets,” which allow 
players to solve challenging puzzles, battle enemies and explore 
iconic locations from famous Disney properties.

Leading up to launch, Disney unveiled the following news and 
announcements from the Disney Infinity universe:

  •  New Characters Revealed at D23 Expo—Disney Interactive 
    Co-President John Pleasants announced the next wave of 
    characters to join the Disney Infinity lineup including Jack 

     Skellington, Rapunzel, Buzz Lightyear, Wreck-It Ralph and the 
     Sorcerer’s Apprentice Mickey (who will debut in 2014).

  • Disney Infinity Comes to Mobile—Soon guests will be able 
     to edit their Toy Box on the go with the new app Disney Infinity:     
     Toy Box for iPad. In the meantime, fans can create original 
     short movies co-starring the cast of Disney Infinity with Disney 
     Infinity: Action for iOS and Windows 8 devices.

  • Disney Infinity Power Discs Available at Launch—Guests 
     can now purchase power discs in blind packs of two at retailers 
     wherever Disney Infinity is sold. These power discs feature 
     gadgets, powers, world themes and vehicles within the game.

INTERACTIVE 
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Q4 - FY13

Q4 - FY13 Q4 - FY12

Q4- FY12

Title
The Lone Ranger
Planes

Title
The Odd Life of Timothy Green
Finding Nemo 3D

Banner
Disney
Disney

        

Release Date
7/3/2013
8/9/2013

Banner
Disney
Pixar

Release Date
8/15/2012
9/14/2012

walt Disney Studios Home Entertainment - North America 

Title
Super Buddies
Iron Man 3

Title
Chimpanzee
Beverly Hills Chihuahua 3
The Avengers

Street Date
8/21/2012
9/18/2012
9/25/2012

Street Date
8/27/2013
9/24/2013

Domestic motion pictures 

* Release Dates Subject to Change.
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Disney Channel  ( a ) ESPN  ( f )  

AETN (f)   

United States
Latin America 
India
United Kingdom
Italy
Taiwan
France
Japan
Scandinavia (b)
Poland
Romania (c)
Hungary/Czech/
Slovakia/Slovenia
Asia (d)
Australia (e)
Germany 
Korea
South Africa
Portugal
Israel
Benelux
Serbia
Ukraine (c)
Middle East
Angola
Malta

International Sub-Total
Worldwide Total

(a)  United States reflects estimated subscriber counts according to Nielsen Media Research; International Disney Channels reflect reported subscribers.  
(b)  Includes Sweden, Norway, Denmark and Finland.    
(c)  Ukraine no longer active as of December 2012.      
(d)  Includes Brunei, Cambodia, Hong Kong, Indonesia, Malaysia, Palau, Papua New Guinea, Singapore, Thailand, Philippines and Vietnam.   
(e)  Numbers include New Zealand.      
(f)   ESPN and AETN based on estimated U.S. subscriber counts according to Nielsen Media Research, except as noted. Our ownership interest in ESPN and AETN is 80% 
       and 50%, respectively. ESPN and A&E programming is also distributed internationally through other networks.
(g)  ESPNU, Lifetime Real Women, Disney XD International, and Disney Jr. International are based on reported subscribers.
(h)  Represents estimated broadband subscribers for June 2013 and June 2012 for the current and prior periods, respectively.
(i)   Based on estimated U.S. subscriber counts according to Nielsen Media Research.

98.3
43.3
14.6
10.9
4.9
6.2

20.5
6.1
4.9
6.6
6.0
4.4

4.0
3.1
3.4

11.4
2.5
2.6
1.0
8.9
1.4
0.0
0.6
0.8
0.6

168.7
267.0

98.0
98.0
74.7
74.4
30.8
85.0

98.5
98.4
98.4
84.0
68.3
68.8
15.8

98.8
37.0
9.9

11.3
4.8
6.1

18.7
5.9
4.9
6.6
5.7
4.3

3.8
2.6
3.0
7.4
2.8
2.5
1.1
8.4
1.1
0.7
0.5
0.3
0.5

149.9 
248.7

99.1
99.0
74.3
72.6
32.5
71.6

99.1
99.1
98.8 
84.4
69.9
68.8
15.5

6/29/13 
subscribers
(in millions)

6/30/12
# subscribers
(in millions)

6/29/13
# Nielsen Households

(in millions)

6/29/13
# Nielsen Households

(in millions)

6/29/13
# Nielsen Households

(in millions)

6/30/12
# Nielsen Households

(in millions)

6/30/12
# Nielsen Households

(in millions)

6/30/12
# Nielsen Households

(in millions)

Other Cable Properties    

ABC Family (i)
Disney XD International (g)
Disney XD Domestic (i)
Disney Jr. International (g)

96.6
104.7
80.8
92.9

97.5
91.8
79.5
70.9

ESPN 
ESPN2 
ESPNEWS 
ESPNU (g)
ESPN Classic  
ESPN3 (h)

A&E
Lifetime
HISTORY
LMN
BIO
H2 
Lifetime Real Women (g)

Cable Subscribers



Please note:
This newsletter has been prepared by the Investor Relations group of The Walt Disney Company solely for the information of shareholders of the Company. It is not 
intended to be a recommendation with respect to investment decisions. All information contained in this newsletter is presented as of the date indicated below, and 
the Company assumes no duty to confirm, revise or update the information. Certain statements in this newsletter may constitute “forward-looking statements” within 
the meaning of the Private Securities Litigation Reform Act of 1995. These statements are made on the basis of our views and assumptions regarding future events 
and business performance as of the time the statements are made, and we do not undertake any obligation to update these statements. Actual events may differ 
materially from those expressed or implied. Such differences may result from actions taken by the Company, as well as from developments beyond the Company’s 
control, including international, political, health concern and military developments and changes in domestic and global economic conditions that may affect our 
businesses generally. Additional factors are set forth in the Company’s Annual Report on Form 10-K for the year ended September 29, 2012, and in subsequent 
reports on Form 10-Q under Item 1A “Risk Factors.” Reconciliations of non-GAAP financial measures to equivalent GAAP financial measures are available on Disney’s 
Investor Relations website.

September 13 , 2013
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