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Disney Reports Q2 FY13 Earnings Results

On May 7, The Walt Disney Company reported earnings for its 
second fiscal quarter and six months ended March 30, 2013. 
Diluted earnings per share (EPS) for the second quarter increased 
32% to $0.83 from $0.63 in the prior-year quarter. Excluding 
certain items affecting comparability, EPS for the quarter increased 
36% to $0.79 compared to $0.58 in the prior-year quarter. Di-
luted EPS for the six-months ended March 30, 2013, was $1.60 
compared to $1.43 in the prior-year period.

MEDIA NETWORKS: Media Networks revenues for the quarter 
increased 6% to $5.0 billion, and segment operating income 
increased 8% to $1.9 billion.

PARKS AND RESORTS: Parks and Resorts revenues for the quarter
increased 14% to $3.3 billion, and segment operating income 
increased 73% to $383 million. Results for the quarter were driven 
by increases at our domestic operations and, to a lesser extent, 
at our international operations. Results at both our domestic and 
international parks and resorts reflected a favorable impact due to 

a shift in the timing of the New Year’s and Easter holidays relative 
to our fiscal periods.

STUDIO ENTERTAINMENT: Studio Entertainment revenues 
increased 13% to $1.3 billion, and segment operating income 
increased $202 million to $118 million.

CONSUMER PRODUCTS: Consumer Products revenues increased 
12% to $763 million, and segment operating income increased 
35% to $200 million. Higher operating income was primarily due 
to increases at Merchandise Licensing and at our retail business.

INTERACTIVE: Interactive revenues for the quarter increased 8% 
to $194 million, and segment operating results improved by $16 
million to a loss of $54 million.

COMpANY NEwS 
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Iron Man 3 Crosses $1 Billion Mark

After posting the second-highest 
domestic debut of all time May 
3-5 with $174.1 million, Marvel’s 
Iron Man 3 recently crossed the 
$1 billion threshold at the global 
box office. The film, which began 
its international rollout on April 24, 
has surpassed the total gross of 
Marvel’s The Avengers  in Korea, 
Ukraine, China, and Hong Kong, 
and is the all-time biggest film in 
Vietnam, Indonesia, and Malaysia. 
Over the May 3-5 weekend, 
Iron Man 3 helped push Disney 
across the $1 billion threshold at 
the international box office for 
2013, the fastest the Studio has 
reached this milestone and the 
19th consecutive year that Disney 
has crossed $1 billion at the 
international box office.

STUDIO 

pixar Announces Finding Dory

When Dory said “just keep swimming” in 2003’s Oscar®-winning 
film Finding Nemo, she could not have imagined what was in store 
for her (not that she could remember). Ellen DeGeneres, voice 
of the friendly-but-forgetful blue tang fish, revealed details about 
Disney•Pixar’s Finding Dory—an all-new big-screen adventure 
diving into theaters on Nov. 25, 2015. 

Director and Pixar veteran Andrew Stanton takes audiences back 
to the extraordinary underwater world created in the original film. 

According to Stanton, Finding Dory takes place about a year after 
the first film and features returning favorites Marlin, Nemo, and 
the Tank Gang, among others. Set in part along the California 
coastline, the story also welcomes a host of new characters, 
including a few who will prove to be a very important part of 
Dory’s life.  

Finding Nemo won the 2003 Academy 
Award® for Best Animated Feature; the film 
was nominated for three additional Oscars 
(Best Writing, Original Screenplay, Best Music, 
Original Score, Best Sound Editing). It was 
also nominated for a Golden Globe® Award 
for Best Motion Picture–Comedy or Musical. 
In 2008, the American Film Institute named 
Finding Nemo among the top 10 greatest 
animated films ever made. At the time of its 
release, Finding Nemo was the highest-grossing 
G-rated movie of all time. It’s currently the fourth 
highest grossing animated film worldwide. The 

film has more than 16 million likes on Facebook, 
and Dory with more than 24 million—is the most-liked individual 
character from a Disney or Disney•Pixar film. 
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MEDIA NETwORK 

ABC UNVEILS 2013-14 pRIMETIME SCHEDULE

Continuing to deliver some of the most compelling and heartfelt 
series on television, ABC is adding 14 new shows to its 
established slate of programming. New series for the 2013-14 
season are Back in the Game, Betrayal, The Goldbergs, Killer 
Women, Lucky 7, Marvel’s Agents of S.H.I.E.L.D., Mind Games, 
Mixology, Once Upon a Time in Wonderland, Resurrection, 
Super Fun Night, Trophy Wife, and new alternative series 
The Quest. 

America’s Funniest Home Videos, The Bachelor, Castle, Dancing 
with the Stars, Grey’s Anatomy, Last Man Standing, The Middle, 
Modern Family, Nashville, The Neighbors, Once Upon a Time, 
Revenge, Scandal, Shark Tank, Suburgatory, The Taste and 
20/20 will return.

Dancing with the Stars will now air from 8-10 p.m., on Mondays, 
integrating the performance show and results show into one night 
and making each episode action-packed event television. 

ABC has also picked up Pixar special Toy Story of Terror, starring 
the original voice cast from the hit film.

A balanced slate of new series and returning hits delivered strong 
results for ABC in the 2012-13 season. ABC claims six of the Top 
20 broadcast dramas for the season in Adults 18-49, with Grey’s 
Anatomy, Once Upon a Time, Revenge, Scandal, Castle, and 
Nashville. ABC is the No. 1 network on Friday nights this season 
in Adults 18-49, growing 13% to deliver its top rating on the 
night in 4 years since the 2008-09 season.

NEW FALL AND MIDSEASON SERIES:
DRAMA

BETRAYAL
A chance meeting between 
photographer Sara Hadley 
(Hannah Ware) and 
attorney Jack McAllister 
(Stuart Townsend) leads to 
an instant and undeniable 
attraction. Sarah’s husband, 
Drew (Chris Johnson), is a 
successful prosecutor with 
political aspirations, while Jack is married to Elaine (Wendy 
Moniz), the daughter of his boss, Thacher Karsten (James 
Cromwell). When Karsten’s brother-in-law Lou is murdered, all 
evidence points to Karsten’s son, T.J. (Henry Thomas). Jack, the 

company’s lead counsel, will have to defend him, but for Sara’s 
prosecutor husband, this is the kind of high-profile murder case 
that can secure his political future. Just as Sara and Jack’s affair 
is starting, the lovers find themselves in an impossible situation—
on opposite sides of a murder investigation. 

Betrayal stars Hannah Ware (Shame, Boss) as Sara, Stuart 
Townsend (The League of Extraordinary Gentlemen) as Jack, 
James Cromwell (Babe, American Horror Story) as Thacher 
Karsten, Henry Thomas (E.T., Gangs of New York) as T.J. Karsten, 
Chris Johnson (The Vampire Diaries) as Drew, Wendy Moniz 
(Guiding Light, The Guardian) as Elaine, Elizabeth McLaughlin 
(The Clique) as Val, and Braeden Lamasters (Men of a Certain 
Age) as Vic.

Betrayal is written by David Zabel (ER), directed by Patty Jenkins 
(The Killing, Monster), and executive-produced by David Zabel, 
Rob Golenberg (Red Widow), and Alon Aranya. Betrayal is 
produced by ABC Studios.

Facebook: www.facebook.com/BetrayalABC 
Twitter: www.twitter.com/BetrayalABC 
Hashtag: #Betrayal

KILLER WOMEN
Of all the notorious lawmen 
who have ever patrolled the 
violent Texas frontier, none is 
more storied than the Texas 
Rangers. But being the only 
female ranger in this elite 
squad isn’t going to stop 
gutsy Molly Parker (Tricia 
Helfer). Molly is committed 
to finding the truth and 
seeing justice served. While 
she’s surrounded by law 
enforcement colleagues who want to see her fail, including Police 
Lieutenant Guillermo Salazar (Vic Trevino), the Rangers have her 
back, led by Company Commander Luis Zea (Alex Fernandez). 
Molly has also got her brother, Billy (Michael Trucco), and his 
wife, Becca (Marta Milans). On the verge of getting divorced 
from her husband, Jake (Jeffrey Nordling), Molly begins an affair 
with sexy DEA Agent Dan Winston (Marc Blucas). 

Killer Women stars Tricia Helfer (Battlestar Galactica) as Molly 
Parker, Mark Blucas (Buffy the Vampire Slayer) as Dan, Marta 
Milans (Shame) as Becca, Alex Fernandez (Transformers: 
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Revenge of the Fallen) as Luis, and Michael Trucco (Battlestar 
Galactica) as Billy.
 
Killer Women is written by Hannah Shakespeare and is 
executive-produced by Sofía Vergara (Modern Family), Martin 
Campbell, Ben Silverman, Luis Balaguer, Electus, and Latin World 
Entertainment. The pilot was directed by Larry Trilling. Killer 
Women is produced by ABC Studios.
 
Facebook: www.facebook.com/KillerWomen 
Twitter: www.twitter.com/KillerWomen 
Hashtag: #KillerWomen

LUCKY 7
In Astoria, Queens, a group of seven gas station employees have 
been chipping into a lottery pool for months, never thinking they’d 
actually win. Money could solve problems for each of them: Matt 

(Matt Long) could get his 
girlfriend and two kids out 
of his mother’s house; Matt’s 
brother, Nicky (Stephen Louis 
Grush), an ex-con, could 
pay off a dangerous debt; 
Samira (Summer Bishil), a 
second-generation Pakistani 
immigrant, could afford to go 
to Juilliard; Denise (Lorraine 
Bruce), a plucky cashier, could 

focus on rebuilding her crumbling marriage; Leanne (Anastasia 
Phillips), a young mother, could help her daughter realize her 
dreams; Bob (Isiah Whitlock, Jr.), the store’s manager, could finally 
retire; and Antonio (Luis Antonio Ramos) could give his wife and 
kids a whole new life.

Lucky 7 stars Isiah Whitlock, Jr. (The Wire) as Bob Harris, Matt 
Long (Private Practice) as Matt Korzak, Stephen Louis Grush 
(Detroit 1-8-7) as Nicky Korzak, Lorraine Bruce (Eden Lake) as 
Denise, Anastasia Phillips (Stoked) as Leanne, Summer Bishil 
(Towelhead) as Samira Rajpur, Luis Antonio Ramos (The Ruins) as 
Antonio Clemente and Christine Evangelista (The Joneses) 
as Mary.

Written by David Zabel (ER) and Jason Richman (Detroit 1-8-7), 
Lucky 7 is executive-produced by Steven Spielberg, Darryl Frank, 
Justin Falvey, David Zabel, and Jason Richman. The pilot was 
directed by Paul McGuigan. Lucky 7 is produced by ABC Studios 
and Amblin Television.

Facebook: www.facebook.com/Lucky7ABC 
Twitter: www.twitter.com/Lucky7ABC 
Hashtag: #Lucky7

MARVEL’S AGENTS OF S.H.I.E.L.D.
Clark Gregg reprises the 
role of Agent Phil Coulson 
from Marvel’s feature films, 
as he assembles a small, 
highly select group of Agents 
from the worldwide law-
enforcement organization 
known as S.H.I.E.L.D. 
Together they investigate the new, the strange, and the unknown 
around the globe, protecting the ordinary from the extraordinary. 
Coulson’s team consists of Agent Grant Ward (Brett Dalton), highly 
trained in combat and espionage; Agent Melinda May (Ming-
Na Wen), expert pilot and martial artist; Agent Leo Fitz (Iain 
De Caestecker), brilliant engineer; and Agent Jemma Simmons 
(Elizabeth Henstridge), genius biochemist. Joining them on their 
journey into mystery is new recruit and computer hacker Skye 
(Chloe Bennet).

Marvel’s Agents of S.H.I.E.L.D., Marvel’s first television series, is 
from executive producers Joss Whedon (Marvel’s The Avengers, 
Buffy the Vampire Slayer), Jed Whedon and Maurissa Tancharoen, 
who co-wrote the pilot (Dollhouse, Dr.Horrible’s Sing-Along Blog). 
Jeffrey Bell (Angel, Alias) and Jeph Loeb (Smallville, Lost, Heroes) 
also serve as executive producers. Marvel’s Agents of S.H.I.E.L.D. 
is produced by ABC Studios and Marvel Television.

Facebook: www.facebook.com/AgentsofSHIELD 
Twitter: www.twitter.com/AgentsofSHIELD 
Hashtag: #AgentsofSHIELD

MIND GAMES
Clark (Steve Zahn) and Ross 
(Christian Slater) Edwards 
are brothers and partners in 
a unique agency committed 
to solving clients’ problems 
using the hard science of 
psychological manipulation. 
Clark is a former professor 
and a world-renowned 
expert in the field of human 
behavior. But he has a 
checkered history due to bipolar disorder, which sometimes results 
in quirky, manic episodes. Older brother Ross is a slick con man 
who has spent time in prison. Each in their own way knows what 
makes people tick. Drawing from the most-cutting edge research 
in psychology, they can tailor a plan to influence any situation. 
It’s a little bit science, a little bit con artistry, plus a smattering of 
Jedi mind tricks. The brothers, along with their team of master 
manipulators, are offering clients an alternative to fate.
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Mind Games stars Steve Zahn (Treme) as Clark, Christian Slater 
(True Romance) as Ross, Megalyn Echikunwoke (CSI: Miami) as 
Megan, Cedric Sanders (The Social Network) as Latrell, Gregory 
Marcel (The Good Shepherd) as Miles, and Wynn Everett (The 
Newsroom) as Claire.

Written and executive-produced by Kyle Killen, the series is also 
executive-produced by Keith Redman. Mind Games is a 20th 
Century Fox Television production. Miguel Sapochnik directed 
the pilot. 

Facebook: www.facebook.com/MindGamesABC 
Twitter: www.twitter.com/MindGamesABC 
Hashtag: #MindGames 

ONCE UPON A TIME IN WONDERLAND
In Victorian England, the young and beautiful Alice (Sophie Lowe) 
tells a tale of a strange new land that exists on the other side of a 
rabbit hole. An invisible cat, 
a hookah-smoking caterpillar, 
and playing cards that talk 
are just some of the fantastic 
things she’s seen during this 
impossible adventure. Surely 
this troubled girl must be 
insane, and her doctors aim 
to cure her with a treatment 
that will make her forget 
everything. Alice seems 
ready to put it all behind her, 
especially the painful memory 
of the genie she fell in love 
with and lost forever—the handsome and mysterious Cyrus (Peter 
Gadiot). But deep down Alice knows this world is real, and just 
in the nick of time the sardonic Knave of Hearts (Michael Socha) 
and the irrepressible White Rabbit (John Lithgow) arrive to save her 
from a doomed fate. Together the trio will take a tumble down the 
rabbit hole to this Wonderland where nothing is impossible. 

Once Upon a Time in Wonderland stars Sophie Lowe (Beautiful 
Kate) as Alice, Michael Socha (This Is England) as Knave of 
Hearts, Peter Gadiot (The Forbidden Girl) as Cyrus, Emma Rigby 
(Hollyoaks) as Queen of Hearts and John Lithgow (3rd Rock from 
the Sun) as the voice of the White Rabbit. 

Once Upon a Time in Wonderland is written by Edward Kitsis 
and Adam Horowitz (Once Upon a Time), who serve as executive 
producers. Steve Perlman and Zack Estrin also serve as executive 
producers, and the pilot was directed by Ralph Hemecker. Once 
Upon a Time in Wonderland is produced by ABC Studios.

Facebook: www.facebook.com/OnceWonderland 
Twitter: www.twitter.com/WonderlandOUAT 
Hashtag: #Wonderland

RESURRECTION
The people of Arcadia, 
Missouri, are forever changed 
when their deceased loved 
ones suddenly start to return. 
An 8-year-old American boy 
(Landon Gimenez) wakes 
up alone in a rice paddy 
in a rural Chinese province 
with no idea how he got 
there. Details start to emerge 
when the boy, who calls 
himself Jacob, recalls that 
his hometown is Arcadia, 
and an Immigration agent, 
Martin Bellamy (Omar Epps), 
takes him there. The home 
he claims as his own is occupied by an elderly couple, Harold 
(Kurtwood Smith) and Lucille Garland (Frances Fisher), who lost 
their son Jacob more than 30 years ago. While they look different, 
young Jacob recognizes them as his parents. Those closest to the 
family try to unravel this impossible mystery, including Sheriff Fred 
Garland (Matt Craven), whose wife Barbara drowned 30 years 
ago while trying to save Jacob. But this boy who claims to be the 
deceased Jacob knows secrets about his own death that no one 
else knows—secrets that Fred’s daughter, Gail (Devin Kelly), will 
begin to investigate and discover to be true. 

Resurrection stars Omar Epps (House) as Martin Bellamy, Matt 
Craven (Crimson Tide, A Few Good Men) as Fred, Devin Kelley 
(Chernobyl Diaries, The Chicago Code) as Gail, Frances Fisher 
(Titanic) as Lucille, Kurtwood Smith (That ‘70s Show) as Harold, 
Sam Hazeldine (The Raven) as Abel, Samaire Armstrong 
(Entourage, The O.C.) as Elaine, Nicholas Gonzalez (Off the Map) 
as Connor, Mark Hildreth (Dragon Ball Z) as Tom and Landon 
Gimenez as Jacob.

Written by Aaron Zelman (Damages, The Killing), Resurrection 
is executive-produced by Aaron Zelman, JoAnn Alfano, Dede 
Gardner, Jeremy Kleiner, Jon Liebman, Brillstein Entertainment, and 
Plan B. The pilot was directed by Charles McDougall. Resurrection 
is produced by ABC Studios.

Facebook: www.facebook.com/Resurrection 
Twitter: www.twitter.com/Resurrection 
Hashtag: #Resurrection 
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COMEDY
BACK IN THE GAME
Terry Gannon Jr. (Maggie 
Lawson) was an all star softball 
player until life threw her a 
few curve balls—a baby, a lost 
college scholarship, and a loser 
for a husband. After striking 
out on her own, Terry and her son, Danny (Griffin Gluck), move in 
with her estranged father, Terry Sr., aka The Cannon (James Caan). 
The Cannon is an opinionated, beer-guzzling ex-athlete who never 
quite made the cut either as a single father or professional baseball 
player. As hard as Terry tries to keep Danny away from the sports-
driven lifestyle of her youth, Tommy wants to play Little League. His 
stunning lack of baseball skills (he doesn’t even know which hand 
the mitt goes on) makes him the laughing stock of the baseball field 
and of his grandfather’s living room. When Danny and a group 
of other athletically challenged hopefuls fail to make the team, 
Danny’s disappointment forces Terry to face her past. So when a 
wealthy neighbor volunteers to finance a team for the rejected kids, 
Terry reluctantly offers to coach the team of misfits. 

Back in the Game stars Maggie Lawson (Psych) as Terry, Jr., James 
Caan (Las Vegas) as Terry “The Cannon” Gannon, Sr., Lenora 
Crichlow (Being Human, Fast Girls) as Gigi, Griffin Gluck (Private 
Practice) as Danny, Ben Koldyke (Big Love) as Dick, Kennedy Waite 
(I-Doll) as Vanessa, J.J. Totah (Jessie) as Michael and Cooper Roth 
as David.

Back in the Game was written by Mark and Robb Cullen (Lucky, 
Las Vegas), who also executive-produce along with directors John 
Requa and Glenn Ficarra (Bad Santa, Crazy, Stupid, Love) and 
Aaron Kaplan (The Neighbors). Back in the Game is from 20th 
Century Fox Television/ Kapital Entertainment. 

Facebook: www.facebook.com/pages/BackInTheGameABC 
Twitter: www.twitter.com/BackInTheGameTV 
Hashtag: #BackInTheGame 

THE GOLDBERGS
Before there were parenting 
blogs, trophies for showing 
up and peanut allergies, 
there was a simpler time 
called the ‘80s. For geeky 
11-year-old Adam (Sean 
Giambrone) these were his 
wonder years, and he faced 
them armed with a video 
camera to capture all the 
crazy. The Goldbergs are a loving family like any other, just with 

a lot more yelling. Mom Beverly (Wendi McClendon-Covey) is a 
classic smother, an overbearing, overprotective matriarch who rules 
this brood with 100% authority and zero sense of boundaries. 
Dad Murray (Jeff Garlin) is gruff, hot-tempered, and trying to 
parent without screaming. Sister Erica (Hayley Orrantia) is 17, hot, 
terrifying, and not one to mess with. Barry (Troy Gentile) is 16, 
a grade-A spaz with classic middle child syndrome. Adam (Sam 
Giambrone) is the youngest, a camera-wielding future director 
who’s crushing on an older woman. Rounding out the family is 
beloved grandfather Al Pops Solomon (George Segal), the wild 
man of the clan, a shameless Don Juan who’s schooling Adam in 
the ways of love. When Pops buys a new sports car and offers his 
Caddy to middle child Barry, it’s enough to drive this already high-
strung family to the brink of chaos.

The Goldbergs stars Wendi McLendon-Covey (Bridesmaids) as 
Beverly, Jeff Garlin (Curb Your Enthusiasm) as Murray, George 
Segal (Don’t Shoot Me) as Pops, Hayley Orrantia (The X Factor) 
as Erica, Sean Giambrone as Adam and Troy Gentile (Good Luck 
Chuck) as Barry. 

The Goldbergs is written and executive-produced by Adam F. 
Goldberg (Breaking In, Fanboys) and also executive produced by 
Doug Robinson. The pilot was directed by Seth Gordon (Identity 
Thief, Horrible Bosses). The Goldbergs is from Adam Sandler’s 
production company, Happy Madison, and is produced by Sony 
Pictures Television.

Facebook: www.facebook.com/TheGoldbergsABC 
Twitter: www.twitter.com/TheGoldbergsABC 
Hashtag: #TheGoldbergs

MIXOLOGY
One bar. One night. Ten 
single people. Welcome to 
Union, a high-end bar in 
Manhattan’s trendy meat-
packing district. Recently 
dumped by his fiancée, Tom 
(Blake Lee) hasn’t been out 
on the town in a decade. 
His best friends, handsome, 
confident Cal (Craig Frank) 
and fast-talking Bruce (Andrew Santino), are throwing Tom back 
into the dating pool whether he likes it or not. Tom’s first encounter 
is with Maya (Ginger Gonzaga), an attorney who’s as beautiful 
as she is brutal; before long, Tom is in tears. After that, it only 
gets worse. Rounding out Union’s chic crowd is Maya’s engaged-
for-now friend, Liv (Kate Simses); aggressive single mom Jessica 
(Alexis Carra); her younger, naive sister, Janey (Sarah Bolger); 
bubbly cocktail waitress Kacey (Vanessa Lengies); dark, mysterious 
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bartender Dominic (Adan Canto); and failed internet entrepreneur 
Ron (Adam Campbell), who’s having the worst night of his life. 

Mixology stars Blake Lee (Parks and Recreation) as Tom, Andrew 
Santino (Punk’d) as Bruce, Kate Simses (What’s Your Number) as 
Liv, Adam Campbell (Epic Movie) as Ron, Craig Frank (8.13) as 
Cal, Vanessa Lengies (Glee) as Kacey, Alexis Carra (Incredible 
Girl) as Jessica, Sarah Bolger (Once Upon a Time) as Janey, 
Ginger Gonzaga (Legit) as Maya, and Adan Canto (The Following) 
as Dominic. 

Mixology was written by Jon Lucas and Scott Moore (The 
Hangover, 21 and Over), and is executive-produced by Lucas, 
Moore, Ryan Seacrest, Nina Wass, and Adam Sher. It’s directed 
by Larry Charles (Seinfeld, Entourage, Borat), and is produced by 
ABC Studios.

Facebook: www.facebook.com/MixologyABC 
Twitter: www.twitter.com/MixologyABC 
Hashtag: #Mixology

SUPER FUN NIGHT
Junior attorney Kimmie Boubier 
(Rebel Wilson) and her two 
best friends, Helen-Alice 
(Liza Lapira) and Marika 
(Lauren Ash), have had a 
standing date every Friday 
night for the last 13 years. 
They even have a motto for 
what they call Friday Night 
Fun Night: Always together! 
Always inside! However 
Kimmie’s recent promotion 
throws a monkey wrench 
into the tradition. Not only 
is she now working with her 
idol, Lady Lawyer of the Year 
Felicity Vanderstone (Kelen Coleman), but she meets a dashingly 
handsome British attorney, Richard Lovell (Kevin Bishop), who 
invites her to his party at a trendy club. Determined to spend time 
with Richard and heed Felicity’s advice to network, Kimmie sets out 
to convince her friends to take Super Fun Night on the road.

Super Fun Night stars Rebel Wilson (Pitch Perfect, Bridesmaids) as 
Kimmie, Lauren Ash (Lars and the Real Girl) as Marika, Liza Lapira 
(Don’t Trust the B—in Apartment 23) as Helen-Alice, Kelen Coleman 
(The Newsroom) as Felicity, and Kevin Bishop (Star Stories) 
as Richard.

Super Fun Night is written by Rebel Wilson who also serves as 

co-executive producer. Executive producers are Conan O’Brien, Jeff 
Ross, David Kissinger, and John Riggi (30 Rock), who also directed 
the pilot. Super Fun Night is produced by Bonanza Productions Inc. 
in association with Conaco and Warner Bros. Television.

Facebook: www.facebook.com/SuperFunNight 
Twitter: www.twitter.com/SuperFunNight 
Hashtag: #SuperFunNight

TROPHY WIFE 
They say the third time’s the 
charm, and reformed party 
girl Kate (Malin Akerman) 
is hoping that’s true when 
she becomes Pete’s (Bradley 
Whitford) third wife. She 
fell into his arms (literally) 
at a karaoke bar, and a 
year later Kate’s got an 
insta-family, complete with 
three stepchildren and two 
ex-wives. Diane (Marcia 
Gay Harden) is ex-wife 
number one, an intense, 
overachieving doctor and the mother of twin teenagers Hillary 
(Gianna LePera) and Warren (Ryan Scott Lee). Diane is quick to 
convey her withering disapproval of Kate’s barely tapped maternal 
instinct. Ex-wife number two, Jackie (Michaela Watkins), is mother 
to adopted son Bert (Albert Tsai), and can pull Pete’s strings with 
her special blend of neurotic, new-ageyness. Juggling all this 
baggage is uncharted territory for Kate, who finds support with her 
best friend Meg (Natalie Morales), a party-hearty single and the 
only woman Kate knows who has less experience with kids than 
she has.

Trophy Wife stars Malin Akerman (Suburgatory) as Kate, Bradley 
Whitford (The West Wing) as Pete, Marcia Gay Harden (Into the 
Wild, Damages) as Diane, Michaela Watkins (Saturday Night Live) 
as Jackie, Natalie Morales (90210) as Meg, Ryan Scott Lee (Super 
8) as Warren, Albert Tsai (How I Met Your Mother) as Bert and 
Gianna LePera (Modern Family) as Hillary. 

Trophy Wife is written and executive-produced by Emily Halpern 
& Sarah Haskins, executive produced by Lee Eisenberg & Gene 
Stupnitsky (The Office), and produced by Malin Ackerman. The 
pilot was directed by Jason Moore (Pitch Perfect, Avenue Q). 
Trophy Wife is from ABC Studios.

Facebook: www.facebook.com/TrophyWifeABC 
Twitter: www.twitter.com/ABCTrophyWife 
Hashtag: #TrophyWife
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ALTERNATIVE SERIES

THE QUEST
The Quest is a new reality 
adventure that takes 12 lucky 
contestants on the journey 
of a lifetime when they enter 
the world of Everealm. For 
The Quest, the producer 
of the blockbuster movie 
franchise The Lord of the Rings 
has joined forces with the 
creators and producers of The 
Amazing Race to conjure a 
land of magic and malevolence, where mythical creatures lurk in the 
woods, agents of darkness stir in the shadows, and mystical beings 
infiltrate the keep. For 12 lucky souls, a fantastic world will come 
alive in a unique competition series where players will engage in 
epic challenges. Fantasy meets reality when one player emerges as 
a real-life hero. 

The Quest is from executive producers Bertram van Munster and 
Elise Doganieri (The Amazing Race, Profiles Television), executive 
producers Mark Ordesky and Jane Fleming (Court Five), and 
executive producers Rob Eric and Michael Williams (Green Harbor 
Productions). 

SPECIALS

TOY STORY OF TERROR
From Disney•Pixar comes a spooky new tale featuring all of the 
favorite characters from the Toy Story films. What starts out as a 
fun road trip for the Toy Story gang takes an unexpected turn for 
the worse when the trip detours to a roadside motel. After one of 
the toys goes missing, the others find themselves caught up in a 

mysterious sequence of events that must be solved before they all 
suffer the same fate in this Toy Story of Terror.

The cast of Toy Story of Terror includes Tom Hanks as Woody, Tim 
Allen as Buzz, Joan Cusack as Jessie, Carl Weathers as Combat 
Carl/Combat Carl Jr., Timothy Dalton as Mr. Pricklepants, Don 
Rickles as Mr. Potato Head, Wallace Shawn as Rex and Kristen 
Schaal as Trixie. 

Toy Story of Terror is produced by Galyn Susman and directed by 
Angus MacLane. The special, from Disney•Pixar, will premiere on 
ABC in October 2013.

ABC’s fall primetime schedule is as follows (all times listed are 
Eastern); new shows are in bold: 

DAY TIME SERIES

MONDAY 8:00 p.m.
10:00 p.m.

Dancing with the Stars
Castle

TUESDAY 8:00 p.m.
9:00 p.m.
9:30 p.m.
10:00 p.m.

Marvel’s Agents of S.H.I.E.L.D.
The Goldbergs
Trophy Wife
Lucky 7

WEDNESDAY 8:00 p.m.
8:30 p.m.
9:00 p.m.
9:30 p.m.
10:00 p.m.

The Middle
Back in the Game
Modern Family
Super Fun Night
Nashville

THURSDAY 8:00 p.m.

9:00 p.m.
10:00 p.m.

Once Upon a Time in 
Wonderland
Grey’s Anatomy
Scandal

FRIDAY 8:00 p.m.
8:30 p.m.
9:00 p.m.
10:00 p.m.

Last Man Standing
The Neighbors
Shark Tank
20/20

SATURDAY 8:00 p.m. Saturday Night College 
Football

SUNDAY 7:00 p.m.

8:00 p.m.
9:00 p.m.
10:00 p.m.

America’s Funniest Home 
Videos
Once Upon a Time
Revenge
Betrayal
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DISNEY/ABC TELEVISION GROUp TO LAUNCH OpEN ACCESS OF 
AUTHENTICATED “wATCH ABC”

 
Dedicated to expanding its network and channel brands across 
multiple platforms and connecting viewers with their favorite shows 
anytime and anywhere, Disney/ABC Television Group announced 
recently that, beginning the afternoon of Tuesday, May 14, 2013 
“WATCH ABC” authenticated service was made available to all 
viewers in the New York City area via WABC-TV, the nation’s most 
watched broadcast station, and WPVI, the No.1 local station in 
Philadelphia, as part of a special open access preview, running 
through the end of June.
 
The new WATCH ABC service provides viewers for the first time 
ever with live access to their favorite ABC shows and local market 
programming, as well as a variety of on-demand content—in more 
ways than ever before at home and on the go around town. In 
addition to allowing live linear streaming of viewers’ local ABC 
stations, the new authenticated WATCH ABC service will include 
the on-demand full-episode viewing experience that the ABC Full-
Episode Player and ABC Player app have offered, respectively, 
online and via tablets and phones. Viewers can access WATCH 
ABC online at ABC.com or by downloading the WATCH ABC app 
on their iOS or Kindle Fire devices. The WATCH ABC app will be 
available on Samsung Galaxy devices this summer.
 
Currently Disney/ABC Television Group has agreements in place 
for its authenticated WATCH products with a variety of Multichan-
nel Video Program Distributors (MVPDs), including Comcast, 
Cablevision, Cox Communications, Charter Communications, 
Midcontinent Communications, and AT&T U-verse®.
 

Following the end of the open access preview, the WATCH ABC 
live streams will continue to be available in NYC and Philadelphia 
to authenticated users. Additionally, this summer WATCH ABC will 
roll out in the other six ABC-owned station markets, which include 
Los Angeles (KABC-TV), Chicago (WLS-TV), San Francisco (KGO-
TV), Houston (KTRK-TV), Raleigh-Durham (WTVD-TV) and Fresno 
(KFSN-TV).
 
In addition to launching in the eight ABC-owned markets, the net-
work has reached an agreement with Hearst Television to launch 
the WATCH ABC service in their 13 ABC station markets, which 
include Boston, Pittsburgh, Kansas City, and Milwaukee, in the 
coming months. Agreements with other station groups are expect-
ed to be announced prior to the launch of the new Fall Season.
 
The launch of WATCH ABC follows the successful rollout of three 
authenticated WATCH Disney services—WATCH Disney Channel, 
WATCH Disney XD, and WATCH Disney Junior—in June 2012. 
Downloaded nearly 15 million times since their debut, the three 
WATCH Disney products provide authenticated users with both 
access to live, linear network streams as well as an extensive offer-
ing of advantaged window “on demand” episodes. In addition to 
WATCH ABC and the WATCH Disney services, Disney Media Net-
works offers WatchESPN, an authenticated 24/7 live stream of six 
networks, including all of ESPN’s sports and studio shows. Plans 
are also in place to roll out WATCH ABC Family in early 2014.

   S U M M E R  2 0 1 3    I     10T h e  Wa l t  D i s n e y  C o m p a n y  -  I n v e s t o r  R e l a t i o n s



STAR wARS REBELS BEGINS pRODUCTION FOR 2014 pREMIERE
 
Production has begun on Star Wars Rebels, an exciting, all-
new animated television series based on one of the greatest 
entertainment franchises of all time. Scheduled to premiere in fall 
2014 as a one-hour special telecast on Disney Channel, it will be 
followed by a series on Disney XD channels around the world. 
 
Leading the development of the series is a creative team of 
exceptional talent. Screenwriter/producer Simon Kinberg (X-Men: 

First Class, Sherlock Holmes, Mr. & Mrs. Smith) is an executive 
producer on Star Wars Rebels and will write the premiere episode. 
He is joined by Dave Filoni as executive producer, who served as 
supervising director of the Emmy® nominated Star Wars: The Clone 
Wars since 2008. Executive producer Greg Weisman brings with 
him a wealth of animation experience with credits such as Young 
Justice, The Spectacular Spider-Man, and Gargoyles.
 
The action-filled series is set between the events of Episode III and 
IV—an era spanning almost two decades never-before explored 
on-screen. Star Wars Rebels takes place in a time where the 
Empire is securing its grip on the galaxy and hunting down the 
last of the Jedi Knights as a fledgling rebellion against the Empire 
is taking shape. Details about the show are a closely guarded 
secret at this point. Star Wars Rebels will be produced by Lucasfilm 
Animation, featuring many of the key talents that made Star Wars: 
The Clone Wars.

MARVEL’S AVENGERS ASSEMBLE pREMIERING ON DISNEY XD
 
Marvel’s Avengers Assemble, a new animated series reuniting 
some of Marvel’s most iconic Super Heroes—Iron Man, Thor, 
Captain America, Hulk, Hawkeye, Black Widow, and newcomer 
Falcon—premieres Sunday, July 7, with a special one-hour preview 
on Sunday, May 26 on Marvel Universe on Disney XD.
 

Featuring the team that took the world by storm in Marvel’s The 
Avengers, Marvel’s Avengers Assemble follows the action-packed 
adventures of the iconic Super Hero team, the Avengers.
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ESpN

The SEC and ESpN Announce New TV Network and Digital platform

The Southeastern Conference and ESPN have signed a 20-year 
agreement through 2034 to create and operate a multiplatform 
network, which will launch in August 2014, it was recently 
announced. The new network and its 
accompanying digital platform will air 
SEC content 24/7, including more than 
1,000 events in its first year.

The network will televise approximately 
45 SEC football games, more than 
100 men’s basketball games, 60 
women’s basketball games, 75 baseball 
games, and events from across the SEC’s 21 sports annually. 
Programming will also include studio shows, original content such 
as SEC Storied, spring football games, signing day, and pro days 
coverage. Hundreds of additional live events from various sports 
will be offered exclusively on the digital platform. The network 
and its digital extensions will connect with each SEC institution 
and create opportunities for each school to produce and 
develop content.

As part of the agreement, ESPN will now oversee the SEC’s 
official Corporate Sponsor Program. In addition, ESPN and the 
SEC also agreed to extend their existing media rights agreement 

through 2034. ESPN has televised 
the SEC since 1982. ESPN’s existing 
networks present more than 1,600 
hours of SEC action each year. The 
new network will focus exclusively 
on the SEC and add another outlet to 
deliver sports fans more SEC content 
than ever.

AT&T U-verse has been secured as the network’s first national 
distributor. AT&T U-verse subscribers will have access to an 
unprecedented amount of SEC content across all platforms. 
Subscribers receiving the live linear network via a multichannel 
subscription will also have access to the network on PCs, tablets, 
smartphones, and select gaming devices like Xbox. Additional 
games and coverage will be available through an authenticated 
digital offering.

ESpN Acquires Exclusive Rights to US Open

ESPN will be the exclusive home in North and South America 
of the US Open from first ball through the women’s and men’s 
championships each summer from New York beginning in 2015, 
in a landmark agreement with the United States Tennis Association 
(USTA) announced recently. With this 11-year agreement, ESPN 
now will air the championship in three of the four tennis majors.
 
ESPN has televised approximately 100 hours of live US Open 
matches annually since 2009, and now will air 130+ hours with 
the addition of day-long coverage of the “middle weekend”—
Saturday, Sunday, and Labor Day Monday—plus both the 
men’s and women’s semifinals and finals.  The new US Open 
schedule—previously announced to start in 2015—places the 
women’s final on Saturday and the men’s on Sunday. This creates 
new prime-time telecasts of the women’s semifinals on the second 
Thursday and the men’s semifinals the following day, giving a day 
of rest to the two players before each final.
 
In addition to ESPN and ESPN2, all telecasts will be available on 
WatchESPN. In an expansion of offerings, over the term of the 
agreement ESPN will make every match on all 17 tournament 
courts available on ESPN3. Presently, six of the 17 courts have 
coverage. Also, ESPN3 will begin each day’s coverage the first 

Monday–Friday morning with two hours at 11 a.m. ET while 
SportsCenter on ESPN will have the right to do live cut-ins. ESPN3 
is available via WatchESPN for fans who receive ESPN’s linear 
networks as part of their video subscription via Time Warner 
Cable, Bright House Networks, Verizon FiOS TV, Comcast Xfinity 
TV, Midcontinent Communications, Cablevision, Cox, Charter, or 
AT&T U-verse.
 
ESPN will continue to be the home of the entire US Open in 
Latin America and the Caribbean and in Canada on TSN, as 
it has since 2002. The new agreement brings expanded rights 
and increased programming hours, as in the U.S. – both on the 
multiple linear TV channels throughout these regions and on 
digital platforms.  
 
ESPN also will become the exclusive home to the Emirates Airline 
US Open Series with 72 hours of action in the five-week summer 
series leading to the US Open. In addition, ESPN will now present 
Arthur Ashe Kids’ Day, the music and tennis festival geared to 
families that serves as the unofficial kick off of the two-week 
tournament, on the weekend prior to the main draw tournament’s 
Monday start. 
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pARKS AND RESORTS

Disney parks Kicked Off a “Monstrous Summer” with 24 Hours of Magic on Both Coasts

Walt Disney World Resort and Disneyland Resort kicked off a 
Monstrous Summer by keeping three theme parks open for 24 
hours nonstop on Memorial Day Weekend, the traditional start of 
the family travel season.

The Magic Kingdom Park in Florida and Disneyland Park and 
Disney California Adventure Park in California opened from 6 
a.m., May 24 to 6 a.m., May 25, 2013, local time marking 
the beginning of a summer of fun inspired by the upcoming 
Disney•Pixar comedy adventure Monsters University.

The oversized fun of a 24-hour Disney park “All-Nighter” called for 
an equally epic announcement, and the huge sphere of Spaceship 
Earth was transformed from Disney Parks icon to Disney•Pixar 
“Eye-con,” becoming a 
180-foot-tall, fully animated 
Mike Wazowski, the loveable 
green-bodied, one-eyed 
monster who joins best pal 
James P. Sullivan (“Sulley”) 
in the prequel to Monsters, 
Inc., this summer as college 
students with hopes of 
becoming Scarers.

In Florida, the Magic 
Kingdom featured a Monsters 
University theme where Mike and Sulley will be the Grand 
Marshals of the “Celebrate a Dream Come True” day parade—
complete with pomp and circumstance—and made appearances in 
Tomorrowland. 

In California, guests partied the night away at both parks 
with special entertainment, including a Monsters University 

“TLT Monstrous” Dance Club and Star Wars characters in 
Tomorrowland, and late-night Character Pajama Party in Mickey’s 
Toontown at Disneyland. 

All three parks featured limited-edition specialty merchandise and 
food and beverage offerings plus other surprises throughout the 
entire day.

The All-Nighter is just the beginning of the fun. In California, 
vacationers at “The Happiest Place on Earth” saw how Disneyland 
Resort “Just Got Happier” with great new attractions such as 
the Mickey and the Magical Map stage show. It is also the first 
summer for guests to experience the new Fantasy Faire with 
Disney Princesses at Disneyland, and they continue to enjoy the 

exciting new offerings of Cars Land 
and Buena Vista Street at Disney 
California Adventure.

Walt Disney World Monstrous 
Summer includes new offerings and 
popular favorites in all four parks. 
This is the first summer for New 
Fantasyland, which has received 
rave reviews from guests since 
its December grand opening as 
the largest expansion in Magic 
Kingdom history. Guests also will 

find new, engaging offerings for the entire family throughout the 
Walt Disney World Resort this summer such as an interactive 
“Pirates Adventure” game at Magic Kingdom, the newly re-
imagined Test Track at Epcot, the new Disney Junior show, featuring 
Sofia The First and Doc McStuffins, as new additions at Disney’s 
Hollywood Studios, plus Wilderness Explorers at Disney’s Animal 
Kingdom that will bring families together in exciting new ways.

Disney Magic Offers Guests Brand-New Experiences and Reimagined Spaces

When Disney’s first cruise ship, Disney Magic, relaunches later in 
2013, guests will experience extra doses of magic aboard with 
new spaces, reimagined areas, and exciting additions for the whole 
family. Guests will experience new adventures from stem to stern 
throughout their journey on the cruise ship that set the standard for 
oceangoing majesty and family fun.

From a new grand atrium lobby and a children’s area of “super 
hero” proportions to a three-story water thrill slide and a spa to 
stimulate the “Senses,” there are plenty of new and magical surprises 
in store for cruise guests. The ship features fun new experiences with 
Marvel characters—the first time Super Hero icons from the Marvel 
Universe have been introduced on a Disney Cruise Line ship.
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Marvel Launches a Full “Armory” of products Inspired by Marvel’s Iron Man 3

Marvel Entertainment in conjunction with Disney Consumer 
Products recently unveiled the newest film-inspired product 
collection based on Marvel’s Iron Man 3 which released in 
theaters May 3, 2013. This armor and suit-inspired assortment 
features apparel, collectibles, lifestyle products, action figures, 
toys, and role-play products that capture the unique customization 
and dynamic personality of one of Marvel’s favorite Super Heroes, 
Iron Man.

Additionally, Marvel Press, an imprint of Disney Publishing 
Worldwide, has released several titles in print and eBook form in 

support of the feature film, including Iron Man 3 Movie Storybook 
and Suits of Armor storybook by Tomas Palacios. Readers can also 
experience the action-packed adventure of Iron Man through mini-
games, authentic animated artwork and interactive activities in the 
free Iron Man: Armored Avenger App, available on iTunes.

Marvel’s Iron Man 3 collection of products is available now at 
national retailers, specialty stores, Marvel.com, Disney Store 
locations nationwide, and DisneyStore.com. 

Disney and EA Announce Multi-Year Star wars Games Agreement

The Walt Disney Company and Electronic Arts Inc. (EA) recently 
announced a new multi-year exclusive licensing agreement to 
develop and publish globally new games based on Star Wars 
characters and storylines.

Under the agreement, EA will develop and publish new Star 
Wars titles for a core gaming audience, spanning all interactive 
platforms and the most popular game genres, while Disney will 
retain certain rights to develop new titles within the mobile, 
social, tablet, and online game categories.

Financial terms of the agreement were not disclosed.

 

INTERACTIVE
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Q3 - FY13

Q3 - FY13 Q3 - FY12

Q3 - FY12

Title
Marvel’s Iron Man 3
Monsters University

Title
Chimpanzee
Marvel’s The Avengers
Brave
People Like Us

Banner
Marvel
Pixar

        

Release Date
5/3/2013
6/21/2013

Banner
Disney
Marvel
Pixar
DreamWorks

Release Date
4/20/2012
5/4/2012
6/22/2012
6/29/2012

walt Disney Studios Home Entertainment - North America 

Title
Oz The Great and Powerful

Title
War Horse
John Carter

Street Date
4/3/2012
6/5/2012

Street Date
6/11/2013

Domestic Motion pictures 

* Release Dates Subject to Change.
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Disney Channel  ( a ) ESPN  ( f )  (g )  

AETN (f)   

United States
Latin America 
India
United Kingdom
Italy
Taiwan
France
Japan
Scandinavia (b)
Poland
Romania (c)
Hungary/Czech/
Slovakia/Slovenia
Asia (d)
Australia (e)
Germany 
Korea
South Africa
Portugal
Israel
Benelux
Serbia
Ukraine (c)
Middle East
Angola
Malta

International Sub-Total
Worldwide Total

(a)  United States reflects estimated subscriber counts according to Nielsen Media Research; International Disney Channels reflect reported subscribers.  
(b)  Includes Sweden, Norway, Denmark, and Finland.    
(c)  Ukraine was previously reported under Romania.      
(d)  Includes Brunei, Cambodia, Hong Kong, Indonesia, Malaysia, Palau, Papua New Guinea, Singapore, Thailand, Philippines, and Vietnam.   
(e)  Numbers include New Zealand.      
(f)   ESPN and AETN based on estimated U.S. subscriber counts according to Nielsen Media Research, except as noted. Our ownership interest in ESPN and AETN is 80% and 50%, respectively.  
   ESPN and A&E programming is also distributed internationally through other networks.
(g)  ESPNU, Lifetime Real Women, Disney XD International, and Disney Jr., International are based on reported subscribers.
(h)  Represents estimated broadband subscribers for March 2013 and March 2012 for the current and prior periods, respectively.
(i)   Based on estimated U.S. subscriber counts according to Nielsen Media Research.
(j)   H2 channel launched in Oct ‘11 (previously branded as History Int’l).

98.7
42.2
14.6
11.2
5.0
6.2

20.4
6.0
4.9
6.6
6.0
4.4

3.9
3.1
3.2

10.9
3.0
2.6
1.0
8.8
1.3
0.0
0.6
0.7
0.6

167.2
265.9

98.5
98.5
74.8
74.6
31.3
83.0

99.0
98.9
98.9
84.6
69.0
68.9
15.7

98.8
34.7
9.8

11.3
5.1
6.0

18.2
5.8
4.9
6.7
5.5
4.3

3.5
2.6
2.9
7.0
2.6
2.5
1.1
8.3
1.0
0.7
0.5
0.3
0.5

145.8 
244.6

99.1
99.0
74.3
72.6
32.5
71.6

98.9
99.0
98.6 
83.3
68.0
68.1
15.3

3/30/13 
subscribers
(in millions)

3/31/12
# subscribers
(in millions)

3/30/13
# Nielsen Households

(in millions)

3/30/13
# Nielsen Households

(in millions)

3/30/13
# Nielsen Households

(in millions)

3/31/12
# Nielsen Households

(in millions)

3/31/12
# Nielsen Households

(in millions)

3/31/12
# Nielsen Households

(in millions)

Other Cable Properties    

ABC Family (i)
Disney XD International (g)
Disney XD Domestic (i)
Disney Jr. International (g)

97.1
104.1
80.4
87.3

97.4
91.2
78.4
64.1

ESPN 
ESPN2 
ESPNEWS 
ESPNU (g)
ESPN Classic  
ESPN3 (h)

A & E
Lifetime
HISTORY
LMN
BIO
H2 (j)
Lifetime Real Women (g)

Cable Subscribers



Please note:
This newsletter has been prepared by the Investor Relations group of The Walt Disney Company solely for the information of shareholders of the Company. It is not 
intended to be a recommendation with respect to investment decisions. All information contained in this newsletter is presented as of the date indicated below, and 
the Company assumes no duty to confirm, revise, or update the information. Certain statements in this newsletter may constitute “forward-looking statements” within 
the meaning of the Private Securities Litigation Reform Act of 1995. These statements are made on the basis of our views and assumptions regarding future events 
and business performance as of the time the statements are made and we do not undertake any obligation to update these statements. Actual events may differ 
materially from those expressed or implied. Such differences may result from actions taken by the Company, as well as from developments beyond the Company’s 
control, including international, political, health concern, and military developments and changes in domestic and global economic conditions that may affect our 
businesses generally. Additional factors are set forth in the Company’s Annual Report on Form 10-K for the year ended September 29, 2012, and in subsequent 
reports on Form 10-Q under Item 1A “Risk Factors.” Reconciliations of non-GAAP financial measures to equivalent GAAP financial measures are available on Disney’s 
Investor Relations website.
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