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COMPANY NEWS 

Disney Reports Q4 and Fiscal 2013 Earnings Results 

On November 7, The Walt Disney Company reported earnings 
for its fourth quarter and fiscal year ended September 28, 2013. 
Diluted earnings per share (EPS) for the quarter increased 13 
percent to $0.77 from $0.68 in the prior-year quarter. For the year, 
diluted EPS increased 8 percent to $3.38 from $3.13 in the prior 
year. “We’re extremely pleased with our results for Fiscal 2013, 
delivering record revenue, net income and earnings per share for 
the third year in a row,” Disney Chairman and CEO Bob Iger said 
in the report. “It was another great year for the Company, both 
creatively and financially, and we remain confident that we are 
well positioned to continue our strong performance and drive long-
term shareholder value.”

Media Networks: Revenues for the quarter increased 1 percent to 
$4.9 billion, and segment operating income decreased 8 percent  
to $1.4 billion. For the year, revenues increased 5 percent to 
$20.4 billion, and segment operating income increased 3 percent 
to $6.8 billion.

Parks and Resorts: Revenues for the quarter increased 8 percent to 
$3.7 billion, and segment operating income increased 15 percent 
to $571 million. For the year, revenues increased 9 percent to 
$14.1 billion, and segment operating income increased 17 percent 
to $2.2 billion.

Studio Entertainment: Revenues for the quarter increased 7 percent 
to $1.5 billion, and segment operating income increased $28 
million to $108 million. For the year, revenues increased 3 percent 
to $6.0 billion, and segment operating income decreased $61 
million to $661 million.

Consumer Products: Revenues for the quarter increased 14 percent 
to $1.0 billion, and segment operating income increased 30 
percent to $347 million. For the year, revenues increased 9 percent 
to $3.6 billion, and segment operating income increased 19 
percent to $1.1 billion.

Interactive: Revenues for the quarter increased by $205 million to 
$396 million, and segment operating results improved from a loss 
of $76 million to income of $16 million. For the year, revenues 
increased 26 percent to $1.1 billion, and segment operating results 
improved by $129 million to a loss of $87 million.
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For more information, visit www.disney.com/investors.



Frozen at the Box Office

Frozen, the latest film from Walt Disney Animation Studios, had 
the largest Thanksgiving-wide opening ever, raking in over $93 
million at the domestic box office over the five day span. This is the 
largest opening ever for a Walt Disney Animation Studios film, and 
continues Disney’s tradition of strong Thanksgiving releases as the 
studio has the industry’s top five three-day and five-day animation 
wide openings. This success comes on the heels of an exclusive 
advance engagement at Disney’s El Capitan Theater in Hollywood,  
where it brought in $243,390 over the opening weekend for one 
of the highest opening theater averages of all time. 

Star Wars: Episode VII Release Date Annouced

With pre-production in full 
swing, a confirmed release 
date of December 18, 2015, 
has been set for Lucasfilm’s 
highly anticipated Star Wars: 
Episode VII.

“We’re very excited to share 
the official 2015 release date for Star Wars: Episode VII, where it 
will not only anchor the popular holiday filmgoing season but also 
ensure our extraordinary filmmaking team has the time needed to 
deliver a sensational picture,” said Alan Horn, chairman of The 
Walt Disney Studios.

Star Wars: Episode VII will be directed by J.J. Abrams (Super 8, 
Mission: Impossible III, Star Trek) and is being scripted by Abrams 
and Lawrence Kasdan (Raiders of the Lost Ark, The Empire Strikes 
Back, Return of the Jedi). Lucasfilm president Kathleen Kennedy, 
J.J. Abrams, and Bryan Burk are producing, with Tommy Harper 
(Mission: Impossible—Ghost Protocol, Jack Ryan, Star Trek Into 
Darkness) and Jason McGatlin (Tintin, War of the Worlds) serving 
as executive producers. John Williams is returning to score Star 
Wars: Episode VII.

Shooting is scheduled to begin spring 2014 at Pinewood Studios.

The Walt Disney Studios Breaks Records

 

STUDIO 

Assisted by the release of Marvel’s Thor: The Dark World, films 
released by The Walt Disney Studios reached a new all-time global 
box office high, surpassing the $3.791 billion mark achieved 
in 2010.

Already this year, films like Marvel’s Iron Man 3, Disney•Pixar’s 
Monsters University and Disney’s Oz The Great and Powerful, 
combined to make The Walt Disney Studios the first to reach $1 
billion in domestic box office this year in July, reaching $2 billion 
internationally faster than we ever have before in August, and 
breaking our own international box office record with the overseas 
rollout of Thor: The Dark World. 

Just in time for the holidays, Disney released Walt Disney 
Animation Studios’ Frozen on November 27 and Disney’s 
Saving Mr. Banks on December 13.
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MEDIA NETWORKS 

Disney’s Marvel and Netflix Join Forces

Disney and Netflix recently announced an unprecedented deal for 
Marvel TV to bring four live-action series of some of Marvel’s most 

popular characters 
exclusively to the 
world’s leading 
Internet TV Network 
beginning in 2015. 
This pioneering 
agreement calls 
for Marvel to 
develop four live-
action serialized 
programs leading 
to a miniseries 
programming event.

Led by a series 
focused on Daredevil, 
followed by Jessica 
Jones, Iron Fist and 

Luke Cage, the epic will unfold over multiple years of original 
programming, taking Netflix members deep into the gritty world 
of heroes and villains of Hell’s Kitchen, New York. Netflix has 
committed to a minimum of four, thirteen-episode series culminating 
in Marvel’s The Defenders mini-series event that reimagines a 
dream team of self-sacrificing, heroic characters.

Produced by Marvel Television in association with ABC Television 
Studios, this groundbreaking deal is Marvel’s most ambitious foray 
yet into live-action TV storytelling.

This new original TV deal follows last year’s landmark movie 
distribution deal through which, beginning with 2016 theatrically 
released feature films, Netflix will be the exclusive U.S. subscription 
television service for first-run, live-action and animated movies from 
The Walt Disney Studios, including titles from Disney, Walt Disney 
Animation Studios, Pixar Animation Studios, Marvel Studios, 
Disneynature and Lucasfilm. Netflix members can currently enjoy 
a wide range of Disney, ABC TV and Disney Channel films and 
shows across the 41 countries where Netflix operates.

Sheriff Callie’s Wild West Debuts on WATCHDisneyJunior.com 
and Watch Disney Junior App

In a first for Disney/ABC Television Group, the animated 
Sheriff Callie’s Wild West premiered for verified viewers on 
WATCHDisneyJunior.com and the WATCH Disney Junior app 
for smartphones and tablets on November 24th. The series, the 
first Western for preschoolers (kids age 2-7), will premiere on 
Disney Junior channels and programming blocks around the world 
in 2014.

Established last year as part of Disney/ABC Television Group’s 
industry-defining TV everywhere rollout, WATCH Disney Junior 
provides access to on-demand episodes of popular Disney Junior 
shows, as well as a live stream of the linear channel feed for 
verified viewers. Nine episodes of Sheriff Callie’s Wild West will 
roll out on WATCH Disney Junior between November 24 and 
January 6.

Sheriff Callie’s Wild West stars the voice of Mandy Moore 
(Disney’s Tangled) as Callie, a Calico cat sheriff who keeps the 
peace in her frontier town of Nice and Friendly Corners.

W I N T E R  2 0 1 3    I     4T h e  Wa l t  D i s n e y  C o m p a n y  -  I n v e s t o r  R e l a t i o n s



ESPN Launches All-New SportsCenter App 

ESPN Digital Media recently launched the SportsCenter app, an 
all-new, next-generation app for iPhone and Android handsets 
designed to provide sports fans a comprehensive, personalized 
mix of the ESPN content they want, anytime, anywhere. Users will 
receive the SportsCenter app as an update to ESPN’s ScoreCenter, 
the most popular free sports app of all time with more than 
43,000,000 downloads.

The SportsCenter app delivers live scores, breaking news, video 
highlights, feature stories, native social integration, in-line alert 
settings, GameCast access and more. Taking full advantage of 
iOS7 and Android functionality, the SportsCenter app presents 
an entirely new experience for fans, with an elegant design that 
makes it easy to access unprecedented levels of ESPN content most 
relevant to them.

Navigation is designed around three content pillars: Scores, News 
and ESPN Now.

Enhanced Scores – With live scores from favorite teams and the 
day’s best games, the Scores screen allows fans to set alerts and 
access expanded information for each game with a simple tap.

Enhanced News – Curated by SportsCenter, the News screen 
presents the best and latest headlines of the day with a mix of 
breaking news, features, video and highlight clips.

ESPN Now – Integrating contextual live scoring and social updates 
for a personalized set of teams and leagues from ESPN Twitter 
handles, the ESPN Now screen enables fans to reply, retweet, 
favorite, share and email each post.

Launch of the SportsCenter app comes as the demand for mobile 
sports content continues to grow. Last September, a month in which 
ESPN Digital Media set a sports category record with 72,700,000 
unique users, more sports fans consumed ESPN content via mobile 
devices than online computers for the first time ever.

ESPN 
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PARKS AND RESORTS 

Iron Man Experience Coming to Hong Kong Disneyland 

Hong Kong Disneyland recently announced a new themed area 
based on Iron Man, which will take guests on an epic adventure of 

a lifetime as they join Tony Stark in a 
battle against alien invaders across 
the city of Hong Kong.

As the story unfolds, Tony Stark—also 
known as Iron Man – has brought 
his Stark Expo to Tomorrowland at 
Hong Kong Disneyland, where guests 
will see firsthand the progression of 
Tony’s Iron Man suits and many other 
Stark innovations. 

The anchor of the attraction is the Iron Man Experience, where 
guests will take flight with Iron Man on an epic adventure that, not 
surprisingly, pits Iron Man, along with guests, against the forces 
of evil.

Set to open in late 2016, the experience will also include an area 
where guests can meet and take photos with Iron Man, as well as a 
Marvel merchandise location.

In the past two years, the new Toy Story Land, Grizzly Gulch and 
Mystic Point have increased the size of the park by approximately 
25 percent, bringing the number of attractions and entertainment 
offerings at Hong Kong Disneyland to more than 100. 

AVATAR Coming to Life at Disney’s Animal Kingdom

At the first-ever D23 Expo in Japan, Disney Parks and Resorts 
Chairman Tom Staggs shared an early glimpse of the plans for 
AVATAR at Disney’s Animal Kingdom park.  

As the concept renderings show in epic scale, the world of AVATAR 
guests will encounter awe-inspiring floating mountains and 
wander through a nighttime jungle of bioluminescent plants that are 
alive with light and sound. Guests will also discover what it feels 
like to soar into the sky riding a Banshee.

As part of the largest expansion in the history of the park, Disney 
will be adding all-new entertainment experiences, including a 

new nighttime spectacular where live music, floating lanterns,  
water screens and swirling animal imagery all combine to bring a 
show to Discovery River that 
will delight our guests and 
cap off their days at Disney’s 
Animal Kingdom. The park 
will introduce more nighttime 
entertainment as well, 
including live performers 
on Discovery Island and a 
new nighttime version of the 
Kilimanjaro Safari.

Disney Cruise Line Unveils Itineraries and Ports for 2015

With all four Disney Cruise Line ships sailing from Florida ports in 
early 2015, Disney’s private island, Castaway Cay, takes center 
stage. Every cruise departing from January to April includes a stop 
at Castaway Cay, a lush tropical island reserved exclusively for 
Disney Cruise Line guests.

In 2015, Disney Cruise Line will sail from Port Canaveral to the 
Caribbean and Bahamas on a variety of itineraries, offering 
families magical days at sea to explore all of the activities aboard 
their Disney cruise ship and days in port to lounge on warm, 
golden beaches, swim in azure waters or shop to their hearts’ 
content in local marketplaces.

Also in 2015, the Disney Wonder will sail from Miami on four-night 
Bahamian and five-night Western Caribbean cruises. 

To learn more about Disney Cruise Line or to book a vacation, 
guests can visit http://www.disneycruise.com.
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CONSUMER PRODUCTS 

New Frozen Product Collection Available at Retail

Disney Consumer Products welcomed the arrival of the hit Walt 
Disney Animation Studios film Frozen with a diverse new product 
collection of role-play items, plush stuffed animals, dolls, apparel, 
home décor and more that captures the family, adventure and fun 
of the movie. With innovative products like Anna and Elsa dolls 
that light up and play a melody when they join hands, to Olaf 
plush that talks when he comes apart, just like his character in the 
movie, the collection leverages the storytelling and themes in the 
film to bring the big-screen comedy-adventure to life at home. There 
is also a line of Frozen books from Disney Publishing Worldwide 
that will allow families to immerse themselves in the story after they 
leave the theater.

Disney’s Frozen chronicles the epic quest of fearless optimist Anna 
as she teams up with rugged mountain man Kristoff and his loyal 
reindeer, Sven, to find her sister, Elsa, whose icy powers have 
trapped the kingdom of Arendelle in eternal winter. Encountering 
Everest-like conditions, mystical trolls and a hilarious snowman 
named Olaf, Anna and Kristoff battle the elements in a race to 
save the kingdom.

The wide assortment of products is available now from licensees 
including Mattel, Just Play and more at mass retailers nationwide. 
Products are also available at Disney Store and DisneyStore.com.

Marvel Entertainment Further Strengthens Retail Presence of Avengers Franchise

Marvel Entertainment, LLC and Disney Consumer Products look to 
continue the retail dominance of The Avengers franchise as they 
roll out robust merchandising programs anchored by films featuring 
two members of the ultimate Super Hero team – Thor and Captain 
America. For both Marvel’s Thor: The Dark World, which hit 
theaters in November, and Marvel’s Captain America: The Winter 

Soldier, in theaters April 4, 2014, Marvel has assembled industry 
leaders across key categories including toys, collectibles, apparel, 
accessories, stationery and consumables for diverse product 
lines inspired by these upcoming blockbusters. The programs 
supporting the films will help maintain a strong retail presence for 
The Avengers franchise throughout the remainder of 2013 and into 
2014 as Marvel gears up for Marvel’s Avengers: Age of Ultron 
scheduled to be unleashed in Summer 2015.

Thor products are rolling out now at retailers nationwide. Products 
from Captain America will be available at mass and specialty 
retailers starting in May 2014.
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Disney Infinity to Release New Figures

Following the recent announcement that Disney Infinity has sold 
more than one million starter pack units globally since launching in 
August, Disney has announced the holiday lineup of Disney Infinity 
figures and Power Discs. Among the new character additions to 
the game’s signature Toy Box mode are Rapunzel (from Tangled), 
Wreck-It Ralph and Vanellope (from Wreck-It Ralph) and Anna and 
Elsa (from Frozen). 

Disney Infinity is an all-new video game starring beloved characters 
from Walt Disney Animation and Pixar Animation Studios’ most 
popular franchises. Players can place real-world toy versions of 
favorite Disney characters onto a device called the Disney Infinity 
Base and transport them into the virtual game worlds of Monsters 
University, The Incredibles, Cars, Pirates of the Caribbean, The Lone 
Ranger and Toy Story in Space, as well as into a giant Toy Box.

INTERACTIVE 
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Q1 - FY14

Q1 - FY14 Q1 - FY13

Q1- FY13

Title
The Fifth Estate
Thor: The Dark World
Delivery Man
Frozen
Saving Mr. Banks1

1 Limited release:  12/13/13.  Wide release:  12/20/13 

Title
Frankenweenie
Wreck-It Ralph
Lincoln
Monsters, Inc. 3D (Re-Release)

Banner
DreamWorks
Marvel
DreamWorks
Disney
Disney

Release Date
10/18/13
11/8/13
11/22/13
11/27/13
12/20/13

Banner
Disney
Disney
DreamWorks
Pixar

Release Date
10/5/12
11/2/12
11/9/12
12/19/12

Walt Disney Studios Home Entertainment - North America 

Title
The Little Mermaid Diamond Edition1

Monsters University
Planes
Iron Man/Hulk DTV
The Lone Ranger

1 Blu-ray release date:  10/01/13.  DVD release date:  12/03/13

Title
Cinderella1

Secret of the Wings
Brave
Santa Paws 2: The Santa Pups
Finding Nemo (Re-Release2)
The Odd Life of Timothy Green

1 Blu-ray release date:  10/2/12.  DVD release date:  11/20/12

2 Blu-ray release date:  12/4/12.  DVD release date:  5/7/13

Street Date
10/2/12
10/23/12
11/13/12
11/20/12
12/4/12
12/4/12

Street Date
10/1/13
10/29/13
11/19/13
12/3/13
12/17/13

Domestic Motion Pictures 



    W I N T E R  2 0 1 3    I     10T h e  Wa l t  D i s n e y  C o m p a n y  -  I n v e s t o r  R e l a t i o n s

Disney Channel  ( a ) ESPN  ( f )  

AETN (f)   

United States
Latin America 
India (j)
United Kingdom
Italy
Taiwan
France
Japan
Scandinavia (b)
Poland
Romania
Hungary/Czech/ 
Slovakia/Slovenia
Asia (d)
Australia (e)
Germany 
Korea
South Africa
Portugal
Israel
Benelux
Serbia
Ukraine (c)
Middle East
Angola
Malta

International Sub-Total
Worldwide Total

(a)  United States reflects estimated subscriber counts according to Nielsen Media Research; International Disney Channels reflect reported subscribers.  
(b)  Includes Sweden, Norway, Denmark and Finland.    
(c)  Ukraine no longer active as of December 2012      
(d)  Includes Brunei, Cambodia, Hong Kong, Indonesia, Malaysia, Palau, Papua New Guinea, Singapore, Thailand, Philippines and Vietnam.   
(e)  Numbers include New Zealand.      
(f)   ESPN and AETN based on estimated U.S. subscriber counts according to Nielsen Media Research, except as noted.  Our ownership interest in ESPN and AETN is 80% and 50%,      

 respectively. ESPN and A&E programming is also distributed internationally through other networks.
(g)  ESPNU, Lifetime Real Women, Disney XD International, Disney Jr. and Disney Jr. International are based on reported subscribers.
(h)  Represents estimated broadband subscribers for September 2013 and September 2012 for the current and prior periods, respectively.
(i)   Based on estimated U.S. subscriber counts according to Nielsen Media Research.

99.3
44.3
14.6
10.9
4.9
6.3

20.8
6.1
4.8
6.6
6.1
4.4

4.2
3.1
3.3

12.9
2.6
2.6
1.2
9.1
1.4
0.0
0.6
0.9
0.7

172.3
271.6

98.9
98.9
75.8
75.6
30.8
85.0

99.5
99.5
99.4
84.7
68.8
69.8
15.8

98.2
39.4
10.1
11.3
4.6
6.1

19.2
6.0
4.9
6.6
5.8
4.3

3.7
2.6
3.0
8.8
2.8
2.5
1.1
8.5
1.2
0.8
0.5
0.6
0.5

154.8 
253.0

98.2
98.1
74.3
73.3
31.2
73.0

98.4
98.4
98.2
84.2
68.6
67.9
15.6

9/28/13
 # subscribers
(in millions)

9/29/12
# subscribers
(in millions)

9/28/13
# Nielsen Households

(in millions)

9/28/13
# Nielsen Households

(in millions)

9/28/13
# Nielsen Households

(in millions)

9/29/12
# Nielsen Households

(in millions)

9/29/12
# Nielsen Households

(in millions)

9/29/12
# Nielsen Households

(in millions)

Other Cable Properties    

ABC Family (i)
Disney XD International (g)
Disney XD Domestic (i)
Disney Jr. (g)
Disney Jr. International (g)

97.5
105.8
82.1
62.5
97.2

96.8
95.3
79.8
52.0
73.0

ESPN 
ESPN2 
ESPNEWS 
ESPNU (g)
ESPN Classic 
ESPN3 (h)

A&E
Lifetime
HISTORY 
LMN
BIO
H2 
Lifetime Real Women (g)

Cable Subscribers



Please note:
This newsletter has been prepared by the Investor Relations group of The Walt Disney Company solely for the information of shareholders of the Company. It is not 
intended to be a recommendation with respect to investment decisions. All information contained in this newsletter is presented as of the date indicated below, and 
the Company assumes no duty to confirm, revise or update the information. Certain statements in this newsletter may constitute “forward-looking statements” within the 
meaning of the Private Securities Litigation Reform Act of 1995. These statements are made on the basis of our views and assumptions regarding future events and 
business performance as of the time the statements are made and we do not undertake any obligation to update these statements. Actual events may differ materially 
from those expressed or implied. Such differences may result from actions taken by the Company, as well as from developments beyond the Company’s control, 
including international, political, health concern and military developments and changes in domestic and global economic conditions that may affect our businesses 
generally. Additional factors are set forth in the Company’s Annual Report on Form 10-K for the year ended September 28, 2013, and in subsequent reports on 
Form 10-Q under Item 1A “Risk Factors.” Reconciliations of non-GAAP financial measures to equivalent GAAP financial measures are available on Disney’s Investor 
Relations website.

December 13, 2013
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